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WINNING SALES IS OUR BUSINESS... WINNING AWARDS OUR AVOCA- 
TION. Awards accorded during the past 40 years total many hundreds... 
Sales we have assisted our clients with total many millions of dollars... 
attesting to the benefits received when our organization is employed for 
council, research, designing, planning, production and follow thru to assist 
in the success of the total program. 

Our objectives...greater acceptance and better identification and 
merchandise presentation, which means more circulation and better return 
per dollar of investment... plus leadership at the point where the goods 
are sold to the consumer. 

Perhaps you are interested to know how this can be accomplished. Your 
product deserves the best... Write or phone, ask our representative to call. 


25") W.L. STENSGAARD AND ASSOCIATES, INC. 


a 346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
4 ; Specialists in Merchandise Presentation * Demonstration * Displays + Exhibits 
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The Display Parade By Jim Tupper 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


An article in the September issue 
deals with creative ideas found in the 
new store of Jordan Marsh in Miami... 
Another takes up the important matter 
of keeping display department records 
. . « Display at Ivey's, Asheville, is still 
another feature . . 
ust 20. 


. In the mail Aug- 


- 
THE COVER 


The display pictured on this month's 
cover was by Tony Markus, The White 
House, San Francisco. It was a tie-in 
with a Charm magazine promotion. 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 
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Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


* 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send ali subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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FLORALITE 


Another 


Shitty 


EXCLUSIVE! 













20 exquisite flowers with amazingly 
realistic soft plastic petals . . . each crowned with 
a miniature Italian flame-bulb lite. 


Available in 4 beautiful combinations .. . 


Red Blossom and Red Bulb, White Blossom and 
Green Bulb, Pink Blossom and Magenta Pink 
Bulb, Yellow Blossom and Amber Bulb. 


$7.50 Each String 


Shri 


ART MANUFACTURING COMPANY 


1147 WEST OHIO STREET 
CHICAGO 22, ILLINOIS 





Fashion’s influence... in lettering 
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: : ae r exclusive Line-O-Scribe type for signing 


Weltlarel plays of fashion and quality merchandise 


THE MORGAN CO. 3984 AVONDALE AVE. CHICAGO 41, ILL. 
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The Rubner line presents — 





@ Sparkling new designs on non-shed, non-tarnish 
glitter papers 


@ Dimensional tinsel designs for backgrounds and 
floorings 


@ Perma-Brite and Tinsel Jewel Cloths 


@ Plus many other unusual Rubner creations 


Ask for the Rubner line at your distributor or jobber. 
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PERMA. GLITTER SEQUINS UP 4 
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Division of Cellu-Craft Products Corp., New Hyde Park, N. Y. 
ner 4 ‘J . ’ 4) ro 
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To all who came to our show 
66 
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wae says “piney bough’”’ 






To all of you who are not yet “set”, 
a visit with allied is your best bet! 


See edd of Chistomes Meas : 


LAY in our air-conditioned showrooms. 





artt 
Allied Display Materials, Inc. 241 West 23rd Street, New York 11 
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METALLIC FOIL PAPER 
Silver Glo, Satin Silver, Gold, Satin Gold, 
Coronet Red, Midnite Blue, Cerise, Tur- 
quoise, Pink, Emerald, Chartreuse, Shocking 
Pink, Ice Blue, Copper, Bottle Green. 

26” Width 25 ft. roll... .$1.50 
100 ff. roll....$5.50 300 ff. roll. ..$15.00 
Write for free sample booklet, including 
fancy patterns. Quantity prices on request. 


SHINY BRITE ORNAMENTS 


Perfectly formed, beautiful and flawlessly 
colored .. . these Xmas Ball Ornaments add 
just the right touch to your Xmas displays. 
Packed one dozen of solid colors to a box. 
Choice of colors. 


a” accuet $3.00 gross 25%," ...$15.00 gross 

here re $9.00 gross 27," ...$18.00 gross 

2%," ...$12.00 gross 314" ...$24.00 gross 
a PPP $12.00 doz. 


IMPORTED HEAVY BELGIAN a aa Tee | 
GLASS ORNAMENTS ee | 
SATIN RIBBONS 





dc $18.00 dor. 10”..... $42.00 dox. 
* ee $30.00 dor. 12”..... $48.00 dor. (All Colors) 100 yd. roll 1,000 yds. 
ie Ge” . occ cccvees $ .90 $ 8.00 
EEE PIES 1.25 11.50 
i occ es 1.65 15.00 
SS ee 2.75 25.50 
50 yd. roll 1,000 yds. 
ee $2.50 $47.50 
Me, 190414" ......:- 3.75 67.50 


METALLIC NON-TARNISH TINSEL RIBBON 


ANIMATED SANTAS 





Gold or Silver 
















— a 
Jovial, colorful Santas that move, bend and ~ ; Me Jiht sake “ ay ++ reese $1.50 Roll 
bow. Santa is all ready for Xmas with his a ay > ipa td hy Pre eres rs 1.75 Roll 
white wool whiskers and dressed in red vel GOLDEN STARDUST a “i , PE cial babe a “ es wevnowees a “te 
lS | on 0 

vet suit, trimmed with white fur. Santa is Heavy gold metallic starburst for wall os se ae aian mo “ enhen 
self-standing } window decorations. Perfect for Xmas or No. 40—2%" ..... Se Sa eae 4.25 Roll 
6 ft. Santa Bends and bows in 4 any display throughout the year. ‘ papery nde teense 

directions ... ....§$250 6” Dio.. .. .$1.20 doz. 12” Dia... .$3.60 doz. No. 3— 5/4” 50 yd 2.50 Roll 
5 ft. Santa (A) — Body swings, right arm 10” Dia... .$2.40 doz. 15” Dia... .$4.80 doz. LPO bate tr saan ete 

moves up and down. .$135 ee $7.20 dor. 
48" Santa —Bends and bows in 4 ;, a ES 

directions ‘-cteeuneee 






30” Santa (A) 


Body swings, right arm 


moves Up and down. § 65 
30” Santa (8) — Bending motion ..$ 75 


FLEXIBLE VELVET SANTA 


brighten your store of windows with this 
jolly Santa. His flexible arms and legs move 


PLASTIC SNOW 


Sparkling, white, coarse grind snow. An ex 


into any position for easy and clever place 





ment. Custom-made of rich red velvet, with 
white velvet trim 


14”...$9.00 18” $10.00 21”...$14,00 


FOLDING FOIL STARS 


Silver or gold 18 point stars. Pertorated tor 

easy illumination. 

11” diam. .$9.00 doz. 16’ diam. .$15.00 doz. 
22” diam... .$24.00 doz. 


cellent background for window, showcase or 
shelf display throughout the year .. ideal 
for floor covering. 

$2.00 per carton bushel 


CES ON 


RI 
QUANTITY PRICED est 


ALL ITEMS ON 






MAIL ORDERS FILLED - PROMPT DELIVERY 
ART R. COHEN CO. S10 PENN AVE., PITTSBURGH 22, PA. 
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TINSEL GARLANDS 


Add a gay, festive note to your decorations 
with beautiful, full, Tinsel Garlands. Tarnish 
resistant. Silver, pink, turquoise, chartreuse, 
gold and emerald green. 12’ hanks. 
rh Mcsnk wewees $9.00 doz. hanks 
0 PPS $24.00 doz. hanks 





PRINCESS PINE ROPING 
Dark green pine roping . . . with berries. 
Very full and luxurious. 15 foot lengths 
only, For interior or outdoor use. 

4," dia...... $4.20 61," dia...... $7.50 


” Mie eh 4 Yi 7 
Beat atl si hale 
Meee te 
RO vs, My 


EXPANDED METAL GARLANDS 
Gay warlands that catch and reflect the light 
and reflect the gay Yuletide spirit of your 
store. All silver, silver with green, silver 
with red, and silver with gold. 

5” diam. x 36 ft., 6" diam. x 30 ff. 
$12.00 each length 


AIR LITE PANELS—3 ft. x 8 ft. 
1” thick. .$5.50 panel 2” thick. .$9.00 panel 


AIRLITE SNOW FLAKES—2” thick 
8’......§$6.75 dex. 12” $10.00 dor. 
16”......$16.80 doz. 


SPUN PUFF FOAM MATS 
All white, or colors. 2” thick spun glass 
panels. Make attractive displays. 
Be Me MD Giscec cevccvadvenss $4.50 per panel 


ART R. COHEN 


CHRISTMAS MATERIAL IN THE U.S. 











R. COHEN CO. 


Ave. Pittsburgh 22, Pa. 


———_ 











VISCA TREE 


lor window or interior displays—so flexible 
and realistic looking. Visca trees are extra 
full, and flame proof—come mounted in a 


blue. Individually boxed. 
3 ft....$3.00 41, f....$9.00 5 #.. 
6 ft...$14.00 7 f.....$30.00 8 ft... 


. $11.00 
. $42.00 





WHITE FLOCKED BRANCHES 


Very full and heavily flocked branches for 
unusual winter display effects. Graceful and 
delicate in appearance. 

Be” Mc scr ccdedocedioccees $12.00 doz. 





wooden pot. Colors: green, white, pink, ice 














BLINKER LIGHT SETS 
Each lamp lights and flashes independently 
Clear buibs, AC only, 
white wire... complete with transformer 
20 lite set... . . $6.95 40 lite set..... $10.95 
60 lite set..... $15.95 


choice of green or 


STARLITE SETS 
Clear bulbs, green or white wire, wired in 
parallel, complete with transformer. Each 
bulb lights independently. AC. 
20 lite set. $5.95 40 lite set. 
60 lite set. ... .$12.95 


.. $9.50 


gute So 
ce 





SPUN GLASS ANGEL HAIR 


lireproot, Light blue, pink, chartreuse, red, 
blue, yellow, green, white 


White Colors 
2 ib. box. soe ae $ 3.50 
10 ib. box. . 11.50 15.50 





GLASS FIBER CLOTH 


Soft and pliable for puffing and draping 
100° fireproof, 40” wide. In white and 
same colors as angel hair 


10 yd. pkg.....$3.75 50 yd. pkg.....$17.50 


CARRIES ONE OF THE LARGEST STOCKS OF 


‘Tam d-)' Ml) ae 1 4 ee ae) ee 
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Going like 


Si and, abl lndinal 


six decades in business and continually progressing and enlarging. oe. 
More than ever, display men are planning with Decorative Plant’s constant 


new approach to display mediums. Enjoying our biggest Xmas season ever 
_yes, we're truly “GOING LIKE 60.” 


DECORATIVE PLANT CORP. 


136 West 24th Street, New York City, N. Y. 


Pte ST  WETH F4E FEWEST CP OR SIRT VEARS 
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ONLY PRINTASIGN makes your department completely versatile. 
Prints everything from price tickets to a 22” x 28” full sheet— 
on one machine—automatically. ASK US TO PROVE IT! 


S 600% FASTER Printasign produces up to six signs in the time you 
N S now take for one. Keeps Buyers happy—banishes “deadline 
jitters” forever. ASK US TO PROVE IT! 


WH | LF IT’S CLEANEST No messy fingers .. . no type to handle, set and 


unset .. . it’s automatic. ASK US TO PROVE IT! 
Y0 l} IT’S SIMPLE We can train stock girl, part time clerk—anybody— 


to be an expert “signer” quickly, because it’s automatic, ASK 


W US TO PROVE IT! 
AIT PAYS FOR ITSELF Reduces department costs per sign... yet 


makes better signs that increase sales. ASK US TO PROVE IT! 




















ECONOMICAL You can either rent or buy the new Automatic 
PRINTASIGN ... with guaranteed maintenance. 
New Automatic 





Reynolds Printasign Company 
9830 San Fernando Road 
Pacoima, California. 


MAIL THIS COUPON TODAY 


No obligation, of course. 


YES, | want you to prove what Printasign can do for our sign 
production! 


Name. 





Rush to... 


Store Name 





Address 
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City Zone. State 
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oeeeelnat's not the way we operate...As soon as we make a find...dis- 
cover a new technique or develop a plastic process...we don't keep it 
to ourselves, we pass it on to anyone who wants to do business. That's 
why today we are considered a number one source for basic display 
mediums...Whether you are a designer, craftsman or manufacturer, you 
must be vitally interested in new mediums, techniques and tips on latest 
developments. 


TIP #1...PLAST-EX...Here's our new German import...first 
time in the States. "Plast-ex" is a plaster impregnated cloth which 
shows great possibilities as a novel modeling and casting material. Dip 
"Plast-ex" in water and it becomes workable...sets up in 50 minutes to a 
plaster hardness...it's fun...clean, easy to work with...convenient... 
no mixing...no mess...no cleanup. Sold in rolls 16 ft.long by 24" wide. 
$4.75 per bolt...samples mailed on request. 





TIP #2...SCULPT-O-GLAS (flameproof) weatherproof.....This is the 
new SCULPT-0O-GLAS which we finally succeeded in flameproofing. A new 
development has improved SCULPT-0O-GLAS handling qualities. Activates 
five times faster, cutting down production time immeasurably...this is a 
plastic clear film when dipped in SCULPT-O-GLAS softener only for one 
second, becomes soft and pliable. Drape it! Shape it! or Model it! 
sculpt crystal clear statues with lace wire armatures. To tint or gilt 
SCULPT-O0O-GLAS, use bronzing powder or our special tinting dyes in the 
solvent prior to dipping. SCULPT-O-GLAS film--65c per yd. (56" wide) 
SCULPT-O-GLAS Softener~-$5.00 per half-gallon can, $5.00 per one-gallon 
can. (One-gallon can SCULPT-O-GLAS activates 25 yards SCULPT-0O-GLAS 
film. SCULPT-O-GLAS PANELS 20" x 50" for laminations. Medium weight 
$4.00 per panel. Heavy weight $6.00 per panel. 


TIP #5...SCULPT-O-GLAS LACE WIRE, SCULPT-O-GLAS BEADS.....These 
two items can be used as is or with SCULPT-O-GLAS film. The Lace wire 
is similar to ordinary chicken wire, with this exception - it is closer 
woven, has better texture and is easier to shape. It can be pressed 
over shapes with little pressure reproducing most forms. 


















The SCULPT-O-GLAS beads when dipped in solvent become tacky and 
then crystal clear. They will adhere to any surface. This can be 
worked in blobs or sprinkled over surfaces. Ideal for jewel or dew drop 
effects. SCULPT-O-GLAS Lace Wire--90¢ per yd. 65" wide...SCULPT-0O-GLAS 
Beads--$1.50 per l1b......samples on request. 


TIP #4...Ben Walters POLYESTER RESIN......Known in the plastic 
field as Polyester Resin, it goes under many trade names and many 
claims. This is truly a remarkable resin and is used in building and 
repairing boats, aircraft, truck and car bodies to name a few. 




























Pour it..-oBrush it... extrude it...-Color it 
Glue it...-Urape it...-snape it.....-Cast it 


Under tested display shop conditions we find "Celastic" is far 
superior over Polyester Resin as to draping, shaping or casting-- 
actually, there is no comparison......But, when it comes to embedding 
objects in this resin, such as butterflies, ferns, leaves, grasses, etc. 
into panels, then this resin can't be beat....fact is, one display 
manufacturer has built quite a reputation with his cleverly designed 
panels and units of embedded plastic. 


Polyester Resin can be poured or brushed over any surface. Gener- 
ally to give it strength, it is used with woven fibre glass, glass 
matting or angel hair. It is also used with colorful fabrics or 
"Celastic". It can be built up to any required thickness. It jells and 
hardens in 50 to 60 minutes depending on the amount of catalyst mixed 
with the polyester resin. Sold in one, five and 55-gallon drums. 
special kit to acquaint you with Polyester Resin consists of: 4 lbs. 
polyester resin--hardener--fiber glass matting--display veil and angel 
hair. $10.00 per kit, money back guarantee.....In stock, polyester 
resin fibre glass in flat and corrugated panels 8'x2'. 


TIP #5...PLASTIC STARS AND SNOWFLAKES.....We offer one of the 
largest assortments of stars and snowflakes. They can be used as is, 
as they are highly decorative, or you can sculpt or shape beautiful 
filigree designs by softening the plastic snowflakes under heat and then 
joining these together by fusing the plastic, using a soldering gun or 
iron. 20 patterns to choose from....Stars & Snowflakes according to 
size--l0¢ to 25¢ ea.--Heat Gun throws 750° heat--$24.50--Weller Solder- 
ing Gun--$7.95. 





TIP #6...PORCELIZE.....This is a clear liquid resin which imparts 
beautiful porcelain finishes to artificial flowers or statuary...Brush 
or dip--$10.50 per gallon. 





TIP #7..-GLITTERFLEX.....A beaded texture plastic...comes in 50 
assorted colors and combinations in 6'x2' sheets. Use for screens or 
floorings. Cut with mat knife or scissors...can be formed under heat. 
Glitterflex--$12.00 per panel unbreakable. 





TIP #8...0f course "CELASTIC"..e of fibre glass products, Angel 
hasn't used this fantastic plastic, you're not hep. Write and we'll be 
happy to send you complete literature and price list (Ben Walters, Inc. 
exclusive distributor). 





In addition, we carry a complete line of fibre glass products, Angel 
Hair, Puff Glass, Display Veil...flocked and unflocked branches...all 
types of hanging crystal pendants...plastic jewels...snowflakes... 
unusual Xmas light sets...We are direct importers of the Japanese 
SSelite sets (if one lite goes out, the rest remain lit). 


NOTE: We have just completed one of the largest and most 
unusual showrooms in New York City. Make it a point on 
your next buying trip to see us. Located in the heart of 
New York City's display center -- street floor, Seventh 
Avenue between 19th and 20th Streets. 


Walters industries, inc. 


A BEN WALTERS ENTERPRISE 


156 SEVENTH AVENUE, NEW YORK 11, NY. -« Algonquin 5-2308 














NEW 5'/2 FT. ANIMATED 
CLOWN 


Hit of the recent N.A.D.1L Show, this 
animated clown has multiple animation. 
It bends and bows in four directions. 
built on a neoprene form, this figure has 
hand painted face and hands and is 
available in choice of colors. Size 5% ft. 


hee $227.50 




































LARGE 48 IN. ANIMATED 
CLOWN 


Large 48 in. clown that is bound to ex- 
cite the interest of children and adults 
alike Multiple animation consists of 
bending and bowing in four directions, 
Built on neoprene form, this figure is 
available in your choice of colors, Sold 
with or without base 


on ky ~Segegetntme (oy Bo 
oe 








Animated Christmas 
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STANDING 42 IN. ANIMATED 
ANGEL 


Feminine in every detail including the anima- 
tion, this delicately dressed angel has a white 
fiberglas dress covered with fine netting. Wings 
are made of netting on wire forms. Hard paint- 
ed rubber faces and hands. Available in white 
only, in standing or hanging models. Specify. 
Overall size 42 in. Standing 


ee ee. $99.95 
a rcsoisal $99.95 


Standing or hanging angel same as above, but 
without animation. 


sparen eee Reine ae $79.00 





Displays 








STANDING 30 IN. ANIMATED 
ANGEL 


Smartly designed in every detail, this ani- 
mated angel is dressed in white fiberglas over a 
neoprene form. Wings are made of netting over 
Hand painted rubber faces and 
hands. Available in white only. 


Size overall 30 in. Each......... $57.00 


Angel same as above, but with- 


out animation. Each............ $45.00 


wire forms. 


STATIONARY PIXIES AND SNOWMEN 





Girl Pixie. 
sequinned figures Size 18 in. high. 


FAC 8 elt ip AMEN $17.00 


Each..... 


Boy Pixie. 
sequinned figures Size 18 in. high. 


ac pS eh AN RE $14.05 


Snow Boy or Girl. Colorful plaid trim. 
Size 26 in. high. 


Fach..... 


Choice of red, blue, white or fuchsia 


Choice of red, blue, white or fuchsia 


Ns cians os s<0coss $27.00 


Snow Boy or Girl. Felt and plaid trim. 


Se a a $16.00 





GUARANTEED DELIVERY ON ORDERS RECEIVED 
ON OR BEFORE OCTOBER 1, 1956 





GARRISON- 


2018 WASHINGTON AVE. 
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Stop Traffic and Build Sales 
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ANIMATED 30 IN. SANTAS 


Animated 30 in. Santas colorfully dressed in rich red or 
white velvet with white fur trim. Some figures with gold 


vests. White boots and white wood bases. Choice of ani- 
mation—either body bending or arm movement as body 
turns. 


Animated 30 In. Santa (Left). Arm movement. Choice 
of suits: Red with white fur and gold vest (shown); red 
with white fur (no vest); white with white 


fur (no vest). Specify. Each.............. $54.20 


Animated 30 In. Santa (Right). Bending body motion. 
Choice of suits: Red with white fur and gold vest (shown) ; 


red with white fur (no vest): white with a. 
white fur (no vest). Specify. Each......... $62.50 


DEER AND SANTA 


Large 30 in. Santa dressed in rich red velvet suit with 
white fur trim astride a 30 in. standing reindeer trimmed 
with a large satin bow. Reindeer available in silver, gold, 
pink or green, all with diamond dust. 


Choice of ribbon. Price, complete.......... $30.00 


Reindeer only. Specify color. 


UD cénntn cbs ddede senses ve concdenkedbns te $ | 5.00 


Packing charge: Reindeer are packed two to a carton. 
Packing charge of 50c on less than full cartons, 


STATIONARY 14 IN. SANTA AND 
SLED UNIT 


Santa 14 in. overall in rich red velvet suit with white 


fur trim, seated in gold plated wire sled. | ‘a 00 
Overall size of unit is 22 in. long. Price...... $ J. 





736 
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ANIMATED 5 FT. 


SANTA 


Impressive 5 ft. 
Santas with dependable motion 
Animation consists of arm 


unit. 


animated 


movement as body turns. 


Choice of suits: Red velvet with 


white trim 


(no vest): red 


white fur and gold vest (shown) ; 


gold with 


vest.) 


LOUIS 3, 


white fur trim 


arg 





MO. 








with 


2.00 








ANIMATED 5'/2 FT. SANTA 


Attract crowds to your Christmas win 
dows with this giant 5% ft. animated 
Santa. Life-like animation includes bend 
ing and bowing in four different direc 


tions. Figure is available in choice of 
suits: Red velvet with white fur trim and 
gold vest (shown); red with white fur 
trim (no vest): white with white fur 


trim 
Price, each... 


ae $227.50 


Santa same as above. but in 48 in. size. 


Same animation and choice of suits. 
+ tg $165.00 


SEATED ANIMATED 
5 FT. SANTA 


Ciant animated 5 ft. Santa dressed in 
choice of suits as above. Legs flexible, 


inted at knee, ankle @ TAT (VC) 


and hip. Price.., 


STATIONARY SANTAS 


Eye-catching, crowd-pleasing stationary 
Santas in choice of four different sizes 
Figures are made on a sturdy neoprene 
rubber base and dressed in choice of red, 
white, pink, blue or combination of any 
of these colors with gold vest Specily 
color desired 


40 In. Santa. 


$15.85 


bach 
21 In. Santa. bach 1250 
18 In. Santa. bach . 7 
14 In. Santa. Lach $ 6.25 











While in Cleveland recently to speak before the fine display club 
there, Il had an opportunity for some conversation with my good friend 
Jack Nichols, who served as toastmaster. Jack heads the comparatively 
new display division of one of the country’s biggest and best-known 
advertising agencies. Prior to the time he left the retail field he had 
been display director for Higbee's in Cleveland for a lengthy time, and 
before that he was in charge of display for John Wanamaker's in Phila- 
delphia and for other leading stores. The advertising agency with which 
he is now connected was probably the first to recognize the need for a 
display division and has done an excellent job of pioneering in this 
respect. 





Part of his duties include such work as planning display presenta- 
tions so that national advertiser clients of the agency can not only get 
retail display for their products across the nation, but do so in such 
a way that important stores welcome the cooperation. I am not referring 
to the posters and window cards with the name of the advertiser dominat- 
ing everything in sight -- the kind which have been anathema in the 
books of every good displayman. I mean planning a complete miniature 
department, for just one example, flexible enough to fit the space 
requirements of practically any store, dignified enough to get a good 
reception from stores which customarily frown on using any manufactur- 
er's material, and with a proven ability to get more business from the 
same square footage of space. 


This actually represents a completely new field for the qualified 
displayman, for it is only recently that some major advertising agencies 
have come to realize that the best in the way of publication, radio, and 
television advertising still leaves unattended an important gateway to 
sales: the all-important point where the customer, her money, and the 
merchandise come together -- "the last three feet," as Bill Stensgaard 
calls it. 


Agencies formerly stayed pretty much away from anything connected 
with display; for one reason, and perhaps the most important one, it was 
not commissionable -- in other words, the agency did not receive the 15 
per cent commission it obtained from space in publications or time on 
the air. A second reason was that agencies might have the best copy- 
writers, artists, and similar talented personnel available, but none of 
them knew anything about display. Sone of the display atrocities sent 
out by national advertisers to the retailer were the result of this 
Situation, and did much to sour the merchant on all manufacturer display 
programs. 


But now there has been a change of heart, or an awakening. Some 
of the major agencies are regarding display as part of their function, 
too, and are setting about obtaining talent able to think in terms 
of practical retailing, men who know the retailer's way of thinking 
and his display requirements. One example, of course, is Jack Nichols. 
Another is Lee Wardrip, who was display director for Kern's, in Detroit, 
before joining a big agency. Still another is James Gosling, who headed 
display for R. H. White Company, of (Please turn to page 66) 









EXPANDED METAL: 


low cost way to achieve novelty 
in ceilings and walls 














o- 





A fresh approach to store decora- 
tion is provided by Penmetal 
expanded metal. Makes attractive, 
different looking ceilings and walls 
— offers exciting possibilities for 
display. Initial cost is low and, 
thanks to inherent lightness, is easy 
and economical to install. 













Penmetal expanded metal is sheet 
metal which has been slit and ex- 
panded to as much as ten times its 
original width. 80% lighter than 
solid sheet of the same dimensions, 
the diamond truss pattern adds ri- 
gidity and strength, yet permits the 
passage of light, heat and air. 











Comes in standard or flattened 
form. Can be galvanized, tinned, 
polished, plated, painted or enam- 
eled, Easily cut, formed or shaped 
to suit design requirements. 







Used for store ceiling and wails, Penmetal expanded metal provides Send for catalog, which gives 
beauty and novelty at low cost. _ mesh sizes, weights and dimensions, 
and suggests many attractive, func- 
tional ways to use expanded metal. 





PENN METAL COMPANY, INC. 


AY rv General Sales Office: 
‘ oo \ 40 Central Street, Boston 9, Mass. 
WL AN NN i Plant: Parkersburg, W. Va. 
District Sales Offices: Boston, New York, 
Philadelphia, Pittsburgh, Chicago, Detroit, 
St. Louis, Dallas, Little Rock, Seattle, San 
Francisco, Los Angeles, Parkersburg 
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Market Week Proves 





Attendance totals 3,700, with buying exceptionally brisk .. . 
Sylvan Freund elected president of the National Association of 
Display Industries... W. L. Stensgaard honored on twenty-fifth 


Display 


anniversary . . 


interest 


leans to animation and 


traditional red and green theme. 


hil, annual fall and Christmas Display 


Market Week of the National Associ 
ation of Display Industries, held in 
New York City June 23-27, was the best in 
years in tact, ace ording to some veteran 
exhibitors, it was the best selling event 


Display 
and most 


evel sponsored by the association 
buyers were on hand iti abundance, 
of them came prepared to pla e orders tor 
their holiday 

‘The total attendance 
around 3,700 by John F. Bowman, managing 


NADI, representing a gain 


scason requirements 


was reported at 


director of the 


18 


of 700 over the show last Trafhe 
in the Trade Show building, where the ex 
hibitors their merchandise, was 


summer 


showed 
heavy on opening day As usual, it de 
clined on Sunday but resumed again on 
Monday and continued good throughout the 
show. As in the past, many attending the 
event first few caretully 
shopping the exhibits and waited until the 
concluding hours before placing their orders 

Prices line with those of the 
previous year, and better designing and bet- 
materials evident in 


spent the days 


were itl 


ter quality of were 





Big Success 


many of the products shown There 
much emphasis on animated attractions. As 
tor general store decorations for the Christ 
season, most interest centered 
in those with an old-fashioned theme, with 
the traditional red and green getting a good 
reception from the displaymen. 

Six floors of the Trade Show building 
were devoted to the exhibits of 98 members 
of the NADI, while a number in the metro- 
politan area limited their presentations to 


Wad 


mas seemed 


their showrooms. Once again the Trade 
Show building came in tor praise from 
displaymen and exhibitors alike as being 
perfectly suited for the annual Market 
Week. A few scattered complaints were 


heard trom some who were assigned to the 
top floors, to the effect that the big exhibits 
on the first and second floors kept a number 
of buyers confined to those levels. On the 
whole, however, the number of complaints 


registered with NADI headquarters was 
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3%. 


¢ "” 


—Scenes during Display Market Week . . . At 
the upper left on the opposite page, Sylvan 
Freund, incoming president of the National 
Association of Display Industries, and |. T. 
Vierheller, retiring president who now becomes 
chairman of the board Among others in 
the groups shown are Phil Gray, Mr. and Mrs. 
Arthur McMahon, C. G. Woelky, Milt Gold- 
stein, Harold Moses, Bill Hinson. Mr. and Mrs. 
Trowbridge Stanley, Louis Banks, Claire Mc- 
Cune, Tom Lee, Nathan Silverblatt, Eve 
Brueser, Earl W. Gasthoff, Mr. and Mrs. Adrian 


Delsman, and S. T. McNamara— 


than at affairs another 
indication of the 
by the 
exhibitors 
the 


An atternoon Display Clini 


smaller previous 
and 
upper floor 


Satistaction 


success ot the event 


the 
expressed 


end ot show 


had 


amount of 


many 
their 
transacted 

held the 


day before the show opened, but was very 


with business 


Was 


poorly attended Where some 400 were 
present at the Clinic im 1955, fewer than 
one tourth that number showed up for this 
years event, probably because the Clini 


panel was not completed until the last min- 


ute and proper advance publicity was im 
possible 
Intimately connected with Market Week, 
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was the observances 
of the 25th anniversary of the firm of W. | 
Stensgaard & tir (Chicago 
Presentation ot a gold plaque by DISPLAY 


WORLD to W. L 


although apart from it, 
Associates, 


Stensgaard, preside rit 


of the firm, highlighted the silver jubilee 
party celebrating the occasion lhe party 
was given in the grand ballroom of th 
Hotel New Yorker the evening of the 25th 


(,uests, including sales promotion managers 
and display directors of many ot the nation s 
hest top 
lacturing companies 
the presentation hy 
DISPLAY WORLD 

this tormal 
contribution to 


stores, and executives of manu 


Stensgaarad 


serviced by 
witnessed 
editor ot 

tribute to 
display 


Supplementing 
Stensgaard s were 
informal 
briefly on 
Bill in 25 


in industry 


tributes from guests who spoke 
the theme. “What |! 
Years.” Mes 


and merchandising, 


rf artic a about 


sages trom leaders 
unable to 
be present, were also read 

In addition, the program included showing 
new RCA “New 


and projection of a memory lane collection 


of a movie, Horizon 
of photographs taken over the past 25 years 
After completion of 


included a talk 


at Stensgaard events 


the program, which short 


a, 





~Among those pictured on this page are Joe 
Mercurio, Bill Kickirillo, Orville Liston, Neal 
Peacock, R. C. Kash, Mrs. Erna Berid, Heinz 
Richter (Frankfort, Germany), lise Francel, 
Edgar Moser, Rene Marienthal, Art Cohen, 
Alvin Mendle, Lee Knable, Mr. and Mrs. Marry 


Menzin, Oliver J. Bader (Honolulu), C. G. 
Woelke, and Hildon Haney- 

by Stenswaard, a buffet upper wa erved, 
followed by dancing lhe door prize was 
an RCA color television set. which was won 
by Clement Kuiefte ly lhe Klemban 
(Company, Buftalo 

Speakers at the party lauded Stensgaard 
lite-time display careet More than 0 
persons attended the celebration 

[he annual membership meeting of the 
NADI was held at the Hotel New Yorker at 
the close oft Market W eek on Wednesday 
| ure 2/ [his was a dinnes meeting and 
the roll call disclosed the largest attendancs 
at any similar session ever held by the 


association 


meeting was presided over by |. | 
Vierheller, president, and alter the minutes 
of the previous meeting had been approved 


Richard }. Adler, treasurer, gave a financial 


19 














report, indicating that the finances of the 
association are in excellent shape. 

There followed a report of the directors’ 
meeting held prior to the opening of Market 
Week, by George Silvestri, chairman of the 
board, at which all directors were present 
with the exception of W. L. Stensgaard and 
Charles Waldman, both of whom could not 
be in New York City at that time because 
of previous engagements. 

The board recommended that the buffet 
reception, which took place this year on 
Friday in connection with the Display 
Clinic, be held during the active phase of 
the Market Week itself, and one of the 
sugestions was that it be held on Sunday 
night. The disposition of this matter was 
leit to the membership, and after discussion 
it was voted that the buffet reception be 
held on Sunday during subsequent Market 
Weeks 

John Bowman, the executive secretary, 
then gave his report and announced that 
Lombardo & Co., Brooklyn, had been elected 
to membership, thus bringing the member 
ship total to 128, the largest it has been 
for the past five years. He stated that the 
success of Market Week at the New York 
Trade Show building was an outstanding 
result of the change from hotel set-up and 
that this was the best change that could 
have been made by the association 

He said that the Market Week just con 
cluded was exceptionally successful with 
an attendance of nearly 3,/00—this being 
the largest attendance ever reported for any 
previous Market Week Bowman stated 
further that most of the exhibitors were well 
satished with the amount of business booked 
and that the tew complaints regarding lo 
cation ot exhibits represented a _ situation 


—Speakers at the Display Clinic held on Fri- 
day, June 22nd, are seen here; left to right, 
Fred Yost, vice-president in charge of sales 
promotion, Wanaomaker's, Philadelphia; Jack 
Mulialy, director, Fard Rotunda and manager 
of special events, Ford Motor Company, Dear- 
born, Mich.; Carlton Schofield, director of 
store planning and display, Montgomery Ward 
& Co., Chicago . . . Among those seen in the 
other photographs are Irving Shapire, Dick 
Adler, Art R. Cohen, Russell Snaw, Frank Bing- 
ham, and Milton Goldstein .. . Directly above, 
Mrs. |. T. Vierheller with Ken Worsley and his 
daughter— 
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—Directly above is Edward von Castelberg, 

master-of-ceremonies at the Clinic . . . Scenes 

at the New York Trade Show building and at 

the buffet-reception at the New Yorker are on 
the right— 


that will always exist: he added that the 
results of a Market Week depend upon the 
business booked and in many cases some of 
those who had offered the most complaints 
were well satished with the show after its 
conclusion. The prospects for future shows 
seem encouraging, he said, and predicted 
that while the amount of space required by 
the association will constantly increase, the 
Trade Show building should meet the re 
quirements of the NADI 

Alvin M. Mendle then gave the report 
of the nominating committee: the election 
tollowed, with these results: president, Sy! 
van Freund, Vecorative Plant Corporation, 
New York City: first vice-president, Fritz 
Oltmanns, of Oltmanns, Omaha; second 
vice-president, C. G. Woelky, Bulkley, Dun- 
ton & Co., Corry, Pa.:; secretary, Irwin H 
Rhodes, Madisonia Manikins, New York 
City; treasurer, Richard J. Adler, Adler 
Jones Company, Chicago Directors are 
[. T. Vierheller, Garrison-Wagner Company : 
George Silvestri, Silvestri Art Mtg. Com 
pany, Chicago; Edgar Ek. Moser, Allied Dis 
play Materials, Inc., New York City, and 
W. L. Stensgaard, W. L. Stensgaard Asso 
ciates, Inc., Chicago 

A general discussion then followed re 
garding improving the Display Clinic, if one 
is to be held in the future, and also in 
regards to the promotion of display in gen 
eral on other ocasions and tor special 
events. As a result, the following program 
committee was appointed: Richard J. Adler, 
C. G. Woelky, Fritz Oltmanns, Dave Sloan, 
Nathan Silverblatt, and Sylvan Freund, the 
new president, ex-officio, Dave Sloan will 
serve as chairman of the committee 

It was the general opinion that if this 
committee actively pursues the objective 
for which it was appointed that many im 
provements can be made in the operation 
of the asociation and in the eftective work 
it can do, both for display im general and 
for the NADI membership. The allotment 
of exhibit space then became a _ subject 
for general and rather heated discussion 
The final result was that the present ar 
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—Additional scenes from around the Display 

Market Week are at the left... The page at 

the right is given over to pictures taken at the 

25th anniversary celebration of W. L. Stens- 
gaard— 


rangement was re-approved—namely, the 
assignment of exhibit space in accordance 
with membership seniority. Many alternative 
methods were sugested, but it was pointed 
out that there is no way in which a specific 
and fixed plan can be followed because 
of the varying requirements of the member- 
ship. In connection with the Clinic, Miss 
lise Frankel suggested that the Clinic be 
dropped and replaced by a luncheon meet- 
ing, with a nationally famous speaker. It 
was her opinion that at such a meeting 
a large turnout of as many as 1,000 or 
more could be developed and would result 
in much good for all concerned. This matter 
was referred to the new program committee 
for consideration 

It was agreed at this session that potential 
members can be elected in future only at 
meetings of the board of directors: in the 
past such petitions were approved or dis 
approved by correspondence, Also it was 
decided that in the future, the regular mem- 
bership must be confined to display manu 
facturers, with jobbers being elected to 
associate memberships 

The National Display Asociation held its 
semi-annual meeting at the Hotel New 
Yorker on June 23. At this meeting K. 
Francis Hildreth, J. N. Adam & Co., Buffalo, 
was named president to succeed Escher 
settis, Stewart Dry Goods Company, Lou- 
isville. The other officers and members of 
the board will remain in office until the 
December Market Week. Bettis was ap 
pointed to the ofhce of first vice-president 
to fill the unexpired term of the late Carl 
V. Haecker 

Kric von Castelberg, display director for 
Allied Stores Corporation, New York City, 
was master of ceremonies for the Display 
Clinic which preceded the Market Week 


JACK MULLALY 

The first speaker was Jack Mullaly, di- 
rector of the Ford Rotunda and manager 
of special events for the Ford Motor Com 
pany, Dearborn, Mich. He said 

We at Ford are quite fortunate, in com 
parison with our competition, in that we 
maintain and operate our own permanent 
display butiding, the Ford Rotunda, at out 
home ofhee in Dearborn 

The Rotunda is the world’s largest priv 
ately owned exhibit building and, | add with 
pride, it is known to Detroiters and tourists 
all over the world as “ the showplace of the 
auto industry.” 

To give you a better understanding of the 
Rotunda and its purpose, I would like to 
tell you of its history 

Back in the days of the Model T, mass 
production brought “mass visiting public” 
and a wondertul public relations opportun 
ity. Thousands of visitors toured our early 
plant properties to see the assembly line 
technique of producing Ford automobiles 

These numbers increased steadily and 
when we moved to our present plant site, 
the Rouge Plant in Dearborn, this demand 
became much greater. 

Due to this tremendous public following, 
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the Rotunda, originally designed and built 
to house our exnibits at the ¢ hicago World's 
Fair in 1934, was dismantled after the Fair 
and re-erected in Dearborn to act as our 
hospitality center. It became the gateway 
to the River Rouge Plant tor our thousands 
ot guests. It also provided a showroom fot 
our full line of Ford products 

The Rotunda received nearly one million 
visitors in its first 
1937, increasing our 
than %) per cent 


year ol operation in 
public contact more 
over the preceding yeat 

World War II put us out of civilian pro- 
duction and into total war effort. Space 
being at a premium, the Rotunda was closed 
to the public and converted into a temporary 
office for government personnel working on 
our war contracts. 

Late in 195] 


during the planning of out 
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recognized 


50th anniversary, the 
the tremendous 


media 


Compalhy 
need of a 
The re-opening of the Ro 
tunda was the logical answer to this 
We set out to ofhice 


mass communi 
cation 
lice cd 


relocate personne 


—Above is a general view of the Stensgaard 
anniversary affair, At the speakers’ table, left 
to right, W. H. Stensgaard; |. T. Vierheller, 
chairman of the board, National Association 
of Display Industries; R. C. Kash, editor, DIS. 
PLAY WORLD; Findley Williams, director of 
store planning and display, Sears, Roebuck & 
Co.; W. L. Stensgaard and Mrs. Stensgaard 
. . « Below, Findley Williams and W. L. Stens- 
gaard hold the plaque presented to the latter 
by DISPLAY WORLD Right, the Stens- 
gaards with tho silver service presented to them 
by employes of the Stensgaard organization— 
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inn so thne look 


Kotunda and to design a new 
and exhibit there ror it 
1 hve theme chosen Wi OMerTessive re 
search and engineering carried out 


in four display areas research, the 
better 


materials: (2) modern manutacturing tech 


neve ending earch tool new and 


niques employed in our plants; (3) product 
design and engineering, and (4) the 
ot these effort hetter 

(On the evening of our 
Mn) person 
outside the 


result 
living tor all 
birthday 
gathered on the 


mare 
than lawn 
Rotunda to view the 
ceremonies and to see the 
birthday cake Lhe 


with 50 huge 


opening 
world’s largest 
Lopp a off 


symbolic of our cele 


building was 
candle 
bration 

[he ceremony wa 


| leas 


unique and in keeping 


furn to page iO] 





Manhattan Displays Are Dramatic 


By CLARA BALDWIN 


LUSUMMER merchandise and mid 
summer scenes continue to dominate 
th Manhattan display picture, 


though here and there is a hint ot tall in 


livet hat or a snowstorm ot flocking, 


al vt 
as the fashion pendulum swings on toward 
the next season 

At Saks-Fiith Avenue, Henry F. Callahan, 
director of display, used black velvet gloves 
ind a black velvet evening purse as well 
as a black velvet ribbon on the hair ota 
mannequin wearing a dress of crisp whut 
embroidered organdy with a black velvet 
cummerbund lo complete the mannequin 's 
costume were white satin sandals and pearls 
The caption for the display read “At night 
* F.A’s black glossed whit irom out 
dres collections,” ait copy was lettered 





in white on a black Copy card, as were 
other small copy strips giving credits tor 
display aACCESSOTICS 

lo carry out the suggestion of night, 
Mr. Callahan draped midnight blue and a 





Silvery, steel-gray taffeta as back drop 
curtains tor the setting, with the drapings 
slightly parted behind the mannequin to 
reveal a glimpse of a deep gray-blue sky 
with a hint of a painted white cloud beyond. 
The floor was covered with coal, some of 
which was splashed with blue. The manne- 
quin rested her elbow on an antique stand 
with a marble top and a gilded base. Sus 
pended in the foreground of the window at 
eye-level was an antique crystal chandelier. 
Spotlights placed inside the frame of the 
window and behind the drapery at the back 
of the window gave a moonglow effect to 
the display, especially at night when Saks 
adds the glamor cf its displays to the en 


—Upper left, by Henry Callahan, Saks-Fifth 
Avenue ... Upper right, by John Foley, 
Macy's... Directly above, by Stephen Gusick, 
Delmon's . . . At the left, by Louis Villela, 
Altman's... (All photographs by courtesy of 
Virginia Roehl Studio, New York City) — 
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chantment of mid-Manhattan and the Rocke. 
feller Plaza directly opposite 

“All Macys is Sunkist for summer 
lemon yellow and lemon blossom white in 
a drift ot fresh cottons from Macy’s summer 
colony” was the caption for one of the win 
dow displays in Macy’s huge store-wide 
lemon promotion, which not only was on all 
floors, but even carried out in the motif for 
the awnings over the street windows and on 
the shopping hags for the customers 

John Foley, display director for Macy's, 
covered the window floor with small white 
pebbles and painted the backwall green 
with white clouds drifting across it (second 
illustration) White painted hampers and 
baskets lined with yellow tissue paper were 
heaped with lemons, and placed through 
the window area. Standing atop the lemons 
in an enormous basket was a papier mache 
figure that might have been the spirit of 


—Upper left, by Paul Vogler, Lord & Taylor 
. « « Upper right, by Gene Moore, Bonwit 
Teller . . . Center, by Jack Cobb, Henri 
Bendel’s . . . At the right, by John Melville, 
McCutcheon s— 
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lemons His trousers were painted yellow 
his boots green, a yellow design was on his 
tunic, and his belt and pouch were brown 
His peaked cap was of green leaves branch 
ing into a spray ot lemons. He held aloit 
a white wicker tray stacked high with the 
iruit and on the floor at the tront of the 
window, and circling the copy card, was a 
yarland ot lemon leaves with a grouping 
of lemons at the centes 

Four mannequins wore the featured cot 
tons lwo wore plain yellow trocks with 
white shoes, white hats, and white gloves 
(One wore a yellow print with yellow shoes 
The tourth had a yellow striped dress with 
yellow shoes, white hat, gloves, and jewelry 
\ second copy card to one side said “See 
in miniature the heart of the world’s largest 
lemon grove. Go with a Sunkist lemon as it 
travels trom the grove to the packinghouse 
to your home sath loos 

Delman turned to the tropr 
ration for a display teaturing 
play Director Stephen Gusick 


[Please turn to page 72 
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Display Ideas By Rudi Mausz 


nd . 


The ancient sport of curling is the setting for this display of 
men's wear. Blue paper on the floor is covered with cello- 
phane to represent ice, on which rest several curling discs. 
Two brooms, one with green and the other with red wool 
gloves, hang by nylon threads from the ceiling. Headless 
figures, their caps and hats supported by wooden dowels, are 
the spectators. On the background is painted a wintry land- 
scape in gray and black. 





The supports for the merchandise in this 
display are done in abstract forms of ply- 
wood. They are painted in a bright gray 
and hang from the ceiling by nylon threads. 
On the background this style is continued in 
small forms of colored cardboard. The 
shirts and ties on the platforms harmonize 
in color with the platforms and background 
treatment. 


‘> 
nN 






Sleds of cardboard in black, blue, gray, and 
red are fixed by ropes to a central post 
which bears the slogan "'For Winter Sports.” 
Each sled bears a sweater. On the back- 
ground, mountains are silhouetted with 
simple lines done either with paint or by 
black cords. At the right center back- 
ground is a blowup of a winter scene. 
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For this display of men's wear for autumn, 
three leaves are cut out of plywood or wall- 
board. Each is painted black, with the 
addition of one other color—respectively, 
black and yellow; black and green, and 
black and rust. The leaves are anchored to 
the floor and the back wall. The forms 
attached to them slant to the right and 
forward. A big acorn in the front is painted 
to represent a man's head. The frame of 
the showcard is of plastic. 





A giant candelabra, made of wood and 
cardboard and decorated with white flocked 


fir branches and shining red glass balls, 
gives this show window a festive character. 
Little electric bulbs are the twinkling stars 
seen against the back wall, which is painted 
midnight blue. 
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For this display big candles are cut out of plywood or 
moulded from flexible cardboard mounted on a wood frame. 
They are painted red, green, and white, respectively. Real fir 
branches, covered with white flocking, are decorated with 


silver and golden balls. Evening dresses are displayed on 
headless and armless forms. 
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World Trade Week 


' ‘HE thirtieth World Trade W eek, 
which is nationally observed, was cele 
brated with displays and promotions ot 

foreign products by many of the local stores 


Sponsore d by the Los Ange les ( hamber 
of Commerce, for a civic undertaking the 
observance of “World Trade Week” lends 


itsell well to 


couragement to 


retailing because of its en 


4 


merchandise Jey 
will be later 


promot 


eral such display: discussed 


in this artich 


An exceptionally well planned and well 


fathers « lay 


Broadway-Crenshaw 


executed window was 


, 
at 1 hee 


secti 
from the 
like Mr. Bill 
deve lope d 


what father would 


Thornton, the display manager, 


a novel way of assisting a customer in de 
ciding what to purchase for a man by group 
kindred to a 


interest and freely displaying it throughout 


meg merchandise designated 
the main corner window 

stopper, though, in this case, 
had the 


centet 


‘ an eve 
thie A hale 


attention 


window 
ins the 


mannequin 


power to attract 
he simulated a den 
Dad 
in a platform rocker, dreaming of what he 
would like tot The rocker 
was animated by putting two casters on a 
and nailing a board to the rock 


with a depicting sitting 


Fathers Day 


turntable 


ing portion, causing the rocker to move back 
forth 


casters 


when the board went over the 
Around the rocker were placed 
custom-wrapped gift packages of brown and 


gold, with brown ribbon. A _ hand-lettered 


and 


sign reminded customers of the gift wrap 
ping department 
Piatiorms made out of 1- by 12-inch 


covered with 
angel hair to simulate clouds held the differ- 
merchandise. A 


hoards cut in tree form and 


ent groups of clever sign 
that quickly conveyed the use of the met 

chandise was placed betore each cloud; 
from left to right they read: “Dad the 
sowlet Hobbyist Golter.” 


An added promotion was inserted by using 
the photograph of Arlene Irancis, the star 


of the popular program called “Home” on 
NBC-TYV, as a reminder that the merchan 
dise shown for Father's Day on this pro- 


gram comes trom The Broadway-Crenshaw 
\ large reader in front of the rocker car- 
ried the theme, “Make Dad's Dreams Come 


—At the upper left, by Bill Thornton, The 

Broadway-Crenshaw .. . Upper right, by Bob 

Throp, Buffum's, Long Beach Lower left 

and right, by Stanley Thompson, The May 
Company— 


Accents 


17th.” 
each 


Father's 
were 


True on 
spotlights 


(lear 
merchan- 
dise display, and blue horizon lighting on 
the background. 

The last day of the World Trade Week is 
called “Harbor Day”. That is the day the 
50 miles of harbor and the ships in port 
are open to the public to visit. Many inter- 
esting and entertaining programs are offered 


Day, June 
directed on 


to visitors and Buffum’s in Long Beach, 
being a harbor city, used this day for its 
World Trade Week theme. 

Mr. Bob Throp, display director, put in 


a colorful window to announce the occasion 
and merchandise-wise directed this display 
at the children, especially boys of the area 
(second photograph). He used a_ sketch 
on parchment type paper, simulating a 
harbor city with a connecting bridge to an 
island where a lighthouse was located, with 
the blue sky and floating clouds for his 
background. Qn it in large white cut-out 
letters he then spelled out “Harbor Day, 
May 27th”. 

For an added nautical atmosphere, oars 
and ship wheels were placed in the back- 


ground. In front was a pier ramp with 
three mannequins on it dressed in casual 
clothing. sehind it was found simulated 
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then Revell’s the 


water, largest manu 
facturer of hobby kits ship models were 
placed throughout the window Some of 


the models cost as much as $4,000. Most of 
them were controlled. Among these 
ship models, a tug boat named “Long Beach” 
was especially promoted. 


radio 


The sign in front 
on blue parchment with white lettering read, 
“Everyone is Interested in Harbor 
May 27th. Youngsters will want to get 
models of these Navy and Merchant Marine 
Ships. Complete Kits are 
Toy Department.” 
to expand this 


Day, 


Available in our 
White lights were used 
colortul scene 

\ novel approach in displaying beach 
wear was presented in the main corner win 
dow at The May Company, where Mr. Stan 
Thompson is the director. 
with 


display Using 


a sea green background actual sand 


pebbles, and sponges on the floor 
l6-foot boardwalk 2 
feet high was built crosswise of the window 
sjehind the boardwalk along the wall, fancy 

decorated with 
were built and 
beach chairs were placed on the sand. Man 


sea shells. 
to simulate a beach, a 


cabanas, fabrics of gay 


colors, two large Rivicra 
nequins dressed in beach attire lounged in 
different 


area. In 


casual 
this 


throughout the 
and realistic 


positions 


colortul atmos 
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Los Angeles Display 


week from 12:30 
six live models displayed added beach 
fashions in an interesting way. Instead of 
just walking back and forth on the board 
walk, the timing for the appearance of the 
models was permit at 
view at all eithes 
S¢ rabble, tossing beach balls to one another, 
or lounging in the beach chairs 

The entered from one of the 
cabanas and paraded on the boardwalk tor 
a while and then stepped 
take part in 
kach had five changes of 
and one-half hours of the 


phere, for one 


p.m 


such to least two 


to be in times, playing 


models 


into the 
one ot the hun 


down 
heach area to 
activities, 
in the one 
ing 

This promotion proved quite a pedestrian 
stopper, with people 


attire 
show 


standing to the curbs 


during each show 
Mr. Lee Platt, window display director of 


J]. W. Robinson's, put in four windows along 


the main entrance on Seventh street tor 
World Trade Week. Under clear lighting, 
—Upper left, by Le» Platt, J. W. Robinson 
Company Upper right, by Bill Meissner, 
Ohrbach's Lower left, by Mel Keith, 


Phelps-Terkel Lower sight, by Frederick 
Bower, Barker Brothers— 


p.m. to 2 





By DICK JACHIM 


Piatt used colortul 


and enlarged 


for his background Mr 


travel posters stamps of tor 
eign countries and displayed tmported china, 
glassware, and gift wares (fhith illustration) 
An attractive gray 
on white was placed in tront of each win 
with the mesage “JWR Salutes World 
Trade Week” to commemorate the occasion 

In the arts and 
sixth floor of the 


( ampbell, the 


reader with lettering 


dow 


department on the 
Miss 
display 

made appealing displays to further acknowl 
edge “World Trade Week” trom the 


of imports available because Mr 


witts 
same store. Maurine 
mteriofr Manager’, 
wealth 
Bentley 


Potts, the buyer, had recently returned from 
a ten-week buying trip abroad 

Mr. Bill Meissner, display director of 
Qhrbachs, m the Miracle Mile store tied 
im World lrade Week with the store 


second annual presentation oT authenty 
(jriental 


byline sky of 
light on the 


Hiawaian tashions because of the 


touch in the merchandise l hye 
effected 


the islands was with 


hackground (Oriental lanterns in pastel 
colors were suspended overhead Bamboo 
palmetto palms, and hibiscus sprayed blach 
gave a silhouetted influence to the entire 
scctic 


[/’lease turn (0 paye 68] 
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Winter Will 


T will soon be time to think in terms of 

displays for cold weather merchandise. 

Kight successful displays based on this 
theme are presented here as suggestions. 

One of the most interesting snow suit dis- 
plays installed at Stix, Baer & Fuller, St. 
louis, during the past winter season is pic- 
tured at the upper left. Seven snow suits were 
shown 

The display production department designed 
and built the dimensional sleigh which appears 
in the center of the window. The floor was 
covered with snow, and the tree shapes were 
painted white and flocked. Dark blue was used 
for the background of the window, while the 
design colors on the sleigh picked up the 
accent colors of the snow suits. The window 
was successful in presenting the merchandise 
in an appropriate setting, and the display 1s 
reported as having had tremendous customer 
appeal 

Directly above is a window executed by 
Thelma Malloy, assistant display director of 
Neiman-Marcus, Dallas, for “The Opulent 
trocade of the Orient, by Irene.” Done for 
the store’s 1955 Fashion exposition, the dis- 
play pomted up the merchandise through the 
use of Oriental pieces of art, and antiques used 
as props 

One of the most striking winter displays of 
the past season is pictured next by Hans 
irhardt, display director of Grands Magasins 
Jelmoli, Zurich, Switzerland. This was one 
of a series on the same subject, each window 
using as a background a painted scene of the 
Alps in winter. Chief properties were grace- 
ful snow sprites, clothed in feathery pine twigs 
flocked in white. Bits of cotton tied at inter- 
vals to thread were suspended from the ceiling 
to give an excellent impression of falling snow. 

A. Van Hollander, display director of Gim- 


—Upper left, from Stix, Boer & Fuller, St. Louis 
... Directly above, by Thelma Malloy, Neiman- 
Morcus, Dallas . . . Center, by Hans Erhardt, 
Jelmoli, Zurich . . . At the left, by A. Van 
Hollander, Gimbels, Philadelphio— 
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Soon Be Here 


bel Brothers, Philadelphia, played up merchan 
dlise plus the store’s Resort Shop in the display 
pictured next. Card copy read: “Scene on the 
best Slopes ... White Stag ski-wear.” The 
stove was embellished with Pennsylvania 
Dutch designs, while the walls and sign simu 
lated natural finish lumber. 

For the opening of the winter social sea 
son the first display on the second page was 
used by Waldemar Werner, Kauthot-Hohe 
strasse, Cologne. ‘The wine glasses were made 
of wire, covered with transparent cellophane 
and had plastic bubbles suspended above them 
One male mannequin was seated on a giant 
reproduction of a champagne hottle cork. Note 
that the woman's figure was armless, the 
gloves being held in place in natural positions 
by wires from the ceiling. 

Another German display 1s pictured next 
by Hans Burghardt, Kaufhof, Dusseldorf 
with mufflers shown on black cardboard sil 
houettes fixed to the back wall, which was also 
dotted with tufts of cotton to represent snow 

J. Howard Schneider, display director, Th 
Crescent, Spokane, did the next display. This 


was a corner window featuring coats and suits 


in gray .to charcoal tones Metallic leaves 
were attached to upright poles done in burnt 
sienna. (Graceful wire and net hands accented 
the display. Tiered platforms were indirectly 
lighted from below. ‘The background was in a 
deep, muted blue, and the floor was covered 
with pearl-gray carpeting 

The final display with its clever semblance 
of action was by Ted Lees, display director, 
Wm. Y. Gilmore Company, Oak Park, III 
Note the gloves on the handle of the snow 
shovel, with the muffler above them, and the 
hat at the upper center inclined as if the 
wearer were heading into a snowstorm 


—Directly above, by Waldemar Werner, Kauf- 

hof-Hohestrasse, Cologne . . . Upper right, by 

Hans Burghardt, Kaufhof, Dusseldorf . . . Cen- 

ter, by J. Howard Schneider, The Crescent, 

Spokane .. . At the right, by Ted Lees, Gil- 
more's, Ook Park, Iil_— 
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IRGINIA PAXSON and her staff at 
Marshall Field & Co. relaxed a bit 

after their huge “America Unlimited” 
extravaganza last month. Many of the old 
settings were used again in slightly differ 
ent ways. They did, however, use some 
entirely new displays. One was the highly 
stylized cabana setting shown in the first 
photograph, which incorporated its own sign 
“Knits on the Summer Scene.” The mer- 
chandise was red, white, and blue and was 
draped on natural rattan forms Sand 
spread over the floor placed the cabana on 
some imaginary beach. 

Sometimes the most unusual items can 
direct attention to a display, and Miss Pax 
son seems to have a knack for finding these 
and using them. Her application of the old 
wagon wheel in one of her latest displays 
proves it. The wheel combined with a 


Its Summer In Chicago Windows 


RICHARD DAY 





turned wood mast that was draped with 
a fish net made a beachcomber setting to 
show off children’s cotton knits and terry 
cloth toppers. Sea shells and sand added 
to the effect, but the weathered old wheel 
was the mainstay. The colors of the cloth- 
ing used were red, white, and blue. A very 
prominent sign read, “Prize Finds for Junior 
Beachcombers.” 

Many Chicago stores made use of that 
American love for the open road by featur- 
ing car coats. Modern innovations of the 
old time dusters, these coats seem to be 
coming into vogue for open window and 
convertible top motoring. The store with- 
out a window devoted to car coats was 
almost as rare as one without a bathing 
suit display. At this time of year in Chi 
cago, the great Lake Michigan metropolis, 
that is really a rarity. 


(;. C. Bowen handled Lytton’s car coat 
window with a “When Rural Folks Come 
to Town” theme. A light blue ladder made 


of dowels and 1 by 2's hung from binder 
twine across the setting. Hens in nests, 
and eggs placed on the ladder, clinched the 
rural theme nicely. The mannequins wore 
natural color car coats and caps in two dif 
ferent styles. Toreador pants were red and 
black plaid, and accessories were black, 
white, and tan. A riser in front held addt- 
tional white and tan accessories 

|_ytton’s ran a series of “Remember Dad” 
Father's Day windows (not pictured) in 
which they used old-time mannequins with 
mustaches and beards in settings of the Gay 
Nineties. One was a barber shop setting 
with Dad about to get a shave Another 
showed Dad on the floor looking under the 
dresser for his wayward coliar button. Items 
in and on the open dresser drawers and on 
a large steamer trunk were for the Dad oft 
1956. The tendency with Father's Day win- 
dows and other similar displays where a 


——-At the upper left, and in the center, by 
Virginia Paxson, Marshall Field & Co. . 
Upper right, by G. C. Bowen, Lytton's 
Immediate left, by Jack Boghosse, Goldblatt's— 
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—At the right, by Ted Lees, Gilmore's, Ook 
Park ... Upper center, by Carl James, Mandel 
Brothers .. . Lower center, by Clement Bradley, 
Carson Pirie Scott & Co... . Below, by Jack 
Boghosse— 


large number of ttems must be displayed 
is to let them be no more than neat arrange- 
ments of merchandise. Lytton’s windows, 
while the arrangements could not be in neat, 
orderly rows, showed off the goods to ad 
vantage and told a story at the same time. 

Jack Boghosse at Goldblatt’s used a series 
of summer furniture windows called “Lazy 
Bone Living” im the stores “Star Sale” 
promotion. One of them ts shown in the 
fourth illustration. An outdoor setting was 
used to display the furniture, which con- 
sisted of a glider and an umbrella table. 
Hexagonal styrotoam tiles were placed on 
the grass floor to give the appearance of a 


marble patio. A fern, some shrubs and a 
large suspended planter added realism to 
the setting. Glasses of lemonade with 


cellophane ice made the scene even more 
inviting to a hot, thirsty shopper. The one 
mannequin sat cozily in a chair reading a 
fashion magazine. 

Ted Lees, display director of William Y. 
Gilmore & Son in suburban Oak Park, used a 
car to call attention to his car coats. A 
mural showing a cream colored Ford “Thun- 
derbird” hung at the back of his corner win- 


dow display. <A black cutout closer to the 
wall gave the appearance of having just driven 
out of a hole in the back wall. A painted 


poster board trathe light and fireplug gave 
the mannequins (one with dog on leash) a 
simulated sidewalk. The fireplug had real 
chains hanging from its caps that gave it a 
third dimension. Further to carry out the 
theme, Lees hung paper cups on three branches 


at each side of the window They looked 
like old time hub caps, and shiny paper plates 
resembled modern hub caps Both did 


double duty as part of a picnic basket lunch 
for weary highway travelers 

Etchings of antique cars were hung about 
the display to tie in the car coats with 
their predecessor dusters The underlying 
color theme for this display was orange-red 
with accents of black. 

(Carl James of Mandel Brothers steered 
clear of car coats in favor of bathing suits 
He produced a sparkling bathing suit display 
which he titled “Jewels of the Sea,” with its 
appeal aimed at the sophisticated set. The 
cheapest suit shown was $25, while the 
featured suit sold for $50 

The setting looked like a sea wall 
adorned by three lovely ladies enjoying the 
ocean breeze — though it could just as well 
have been the bathing surt counter of Car 
son's Lake Shore Shop. The low wall had 
a wooden top rail and carried the sign, 
“Rose Marie Reid Jewels of the Sea : 
suited for Sophistu ation.” For a_ back 
wall James used simulated brick paper. To 
fulfill the jewel theme the mannequins each 
wore jewelry of some kind in addition to 
their “jewels of the sea” bathing suits 

Clement Bradley with the help of Dick 
Minto and the rest of his capable Carson 
Pirie Scott & Co. staff lined his portion 
of State street with colortul “Summer Time” 
windows. The apparel was “summer” and 
the painted watches and clocks that hung 

[Please turn to page 71) 
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Small Shop Atmosphere Stressed 


What small shops lack in space they traditionally 


compensate for in specialization and service. 


The use 


of merchandise as the means and the message of display 
conveys the specialized self-sufficiency of the small shops 


at the new Lord & Taylor store in Garden City, N. Y. 


MALI 


the second 


have big importance on 
fioor of the new Lord & 
Taylor unit, Garden City, Long Island 


shops 


As throughout the main floor, departmentali 
within the limitations of 
All displays are 
designed for the presentation of merchandise 


7Zation }* at hte ved 


minimum square lootags 


and to put across small shop individuality 


No extraneous props are used everything 





sold in shop is displayed and every 
display is created by the merchandise itself. 
Physical vehicle and 
merchandise becomes the “material” of dis- 
play. What small shops lack in space they 
traditionally 
tion and service. 
the means and the message of display con 
self sufficiency of the 


every 


design becomes the 


compensate tor in specializa- 


The use of merchandise as 
specialized 


veys the 


sma!l shops at Lord & Taylor. The deco- 
rator character of merchandise-de 
signed displays communicate the shop's de 


sire and ability to offer specialized service 


these 


The strong personality use of large signs 
proclaims big importance for small 
and Lord & Taylor utilizes this psychology 
with skill and assurance. These signs be 
come a form of decorative display and 
the art technique is sometimes repeated in 
decor treatment within the shop itself, thus 
unifying character by coordination. Panels 
partitions and, at 
the same time, define the boundary lines of 
each shop's “trading area.” 


shops, 


and create atmosphere 


The decorator fabrics, rugs and carpeting 
“shop” 1s not much wider than the large sign 
announcing its identity. Yet within this 
compact department space everything it of 
fers tor sale is presented within eye span 
The decorator character is pro 
claimed by fully accessorized room group 
ings. Wecorative tabrics create the focus of 
color display, in finished forum of draperies 
A panel ot swatches presents a choice of 24 
fabric patterns and wall 
space tor compact, space-conserving presen 
The floor 
display the shop's wares and a wide choice 


sery ice 


decorator utilizes 


tation carpet on the serves to 
of rug and carpet types and patterns confine 
their each 
that 


and 


space requirements to a recess, 


“sample” hung on an extension rod 


slides individual 


Shallowness oft the 


forward tor viewing 


selection shop af¢Ca 15 


—Everything the decorator fabrics, rugs, and 
carpeting shop has to offer is easily seen 
(upper left) The large sign and the 
seporator panel characterize the Shop for Gifts 
{upper right) . . . At the immediate left, the 
bath and closet shop on the second floor... 
{All photographs by courtesy of Retail Report- 
ing Bureau, New York City) — 
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relieved and, in effect, deepened by the intro 
duction of a translucent plasti 
background fronted by room 
grouping of a low table, plant, and objects 
d'art. Arched shutter panels “enclose” the 
entranceway to achieve 
room groupings of 


“window” 


ACCESSOTIES 


perspective, while 
formal furniture 
erate in establishing the decorator affinity 
of the shop and the open floor furniture 
department that merges with this decorator 


shop. 


COOp- 


Upward thrust of both the separator panel 
and the large size sign that encompass the 
Shop for Gifts gives a lift to this floor area, 
which is purposefully utilized for closely 
spaced low-level merchandise display presen 
tation of many and varied gift items. Here 
the wedge-shape design of the neutral tone 
wood strip separator panel is repeated in the 
design of the sign, which is tramed in 
lacquered black wood that extends in both 
directions as a molding finish and display 
ledge topping indirectly lighted wall 
gift wares. Gitt 
items on tables are segregated in groupings 


open 
shelves displaying glass 
that serve as the means for the display use 
of color. Decorative trays along the mould 


ing ledge elevate the display merchandise 


with dramatic color impact 


The beige wood string panel becomes a 
background tor display, the prop being 
merchandise ... a multi-branch sconce in 
gleaming brass that reflects highlights for 


is decorator coordinated with 
‘This 


attention and 


a brass bench and chair Shop for 


—Upper left, panels and partitions create the 

bedroom shop department ... The sign in 

the Nursery Shop is pink and yellow on white, 

with applied three-dimensional letters . . . In 

the boys’ shop, applied white letters spel! out 
the department's name— 
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In New Store 


(;1its presents ideas for taking of 


giving 

taking home for personal use or giving 
for gift excitement. It has dual suggestion 
selling appeal because the items featured are 
related in character and color by a skillful 


display technique that makes the merchan 


dise create the display. Also, merchandis« 
is featured with related room accessory 
importance and neither presentation not 


display condones any sugestion of a con 
glomeration of hit-or-miss take-it-or-leave-it 
giit items. The presentation of merchandise 
and the method of display importance re 
quire no customer analysis ot appropriate 
suitability Within this Shop for 
(;1its, the knows the taste 


or color scheme of a new home. the period 


ness or 


customer W ho 





By IRENE MILLER 


established 
find a git related by 
presentation to 
And the 


display 


or persuasion ot an home, can 
virtue oft 


Satisivy any 


display 
specihc want 
creating the 


works to sell the 


same technique of 


with merchandise 
that 


customefl by meects her 


appeal own 

home needs 
The second floor bath and closet shop 
coordinates decor with the wreathed oval 
spread of the announcement sign. A flowery 


plant upward trom a tall 
bowl in art technique that complements the 
back 
wall to ceiling height and merges the cur 
stock 


work 


ZTrOWS pedestal 


sign personality and raises the entire 


tained entrance to a unified 


All wood 


Perm tf 


design and fixtures im the 


[Please turn to page 63] 
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HESE displays are designed so that 
"T they can all be constructed at a reason- 

able cost. A quick estimate will reveal 
that this first one is definitely in that cate- 
gory. 

(A) The large size circle is cut out of 
wallboard braced underneath with short 
lengths of 1- by 2-inch lumber. Suspend it 
from the ceiling as shown on lengths of thin 
black wire and use a dark blue paper back- 
ground for the window. Paint the wall- 
hoard ring a soft yellow and the display 1s 
ready to go. Use ladies’ fashion accessories 
to tie in with the garment displayed on an 
attractive mannequin standing in the center. 

Use a powerful flood light as indicated in 
the sketch, pin the paper show card in posi- 
tion, and the display is complete. 

(B) The corset or foundation department 
considered an important one in 
any store. This display was designed to 
tell the figure control story im an eye- 
catching window, or interior spot display. 
Suild the suitably sized center panel out of 


should be 


a sheet of wallboard mounted on a 1- by 
2-inch frame and cut out the section out- 
lined by the foundation garment. Paint 


the outline of the woman on a large sheet 
of paper and paste, or tack, onto the panel. 
Note the shadow-box complete with two 
light sockets directly in back of the cut-out 
foundation garment section. Connect up the 
sockets using a flasher plug, or two button 
flashers, so the light will flash on and off, 
causing the foundation garment outline to 
show through the paper on the front of the 
panel. 

(C) Here is a motif to keep in mind when 
planning a January white goods sales; this 
design will attract attention when used on 
posters, or in a display. The penguins can 
be painted on a sheet of wallboard in which 
the letters have already been cut out. Paste 
or tack pieces of tracing paper in back of 
the letters and attach a suitable shadow-box 
to the rear of the panel. Here again the plug 
flasher should be connected se the “January 
White Sale” message will flash on and off. 
Be sure the light bulbs are placed in the 
shadow-box a few inches away from the 
tracing paper so there will be no fire hazard; 
this can be even better overcome by using 
a sheet of glass directly in back of the 
tracing paper. Another method is to use a 
sheet of opaque milk white plastic instead 
of tracing paper, but this costs around $1.50 
a square foot. 

(D) An attractive design suitable for 
many fall window displays; cut out of wall- 
board, paint in poster and on 
window backgrounds and column or ledges. 


colors use 

(E) Most men are attracted by mass dis- 
plays of neckties and this sketch shows how 
a bank of counters can be equipped with a 
superstructure easily built out of few 
lengths of 1l- by 2-inch lumber; the shaded 
end supports can be cut out of scrap ply- 
wood. 

Note the end “feature in which a 
special number or line of neckwear can be 
displayed, signed for added emphasis with 
a 7- by Il-inch card holder. These feature 


a 


bins” 


AUGUST, 1956 


Smaller Store By JIM KILEY 


bins can easily be installed by using metal 
corners with bin glass 8 inches high 
is the size usually used. 


which 


A few carefully selected ties can be stiff- 
ened with inserts of cardboard so they can 
be entwined as shown around the 
of wood dowels in the upper section 
random positions will attract the eye. 

A good 
rangement 
pattern 
counter 
ticular 


lengths 
Their 


merchandise presentation 
is to display all one color 
designs along of 
top unit; most a 
colored suit in 


ar- 
or 
this 
par 
when 


side 
have 
and 


one 
men 
mind 


/ 


shopping are looking for a suitably colored | 


| 


tie to go with it. Note the dividers - 
made out of plywood—that are used on 
the counter to separate the various 
colors and designs; they also help to keep 
“hash” tie displays little more 
displayed. 


easily 
tops 


a neatly 
The top pull-out drawers in these counters 
can be equipped with plate glass fronts 
so the under stocks can be seen: here, too, 
the dividers can be used. This “Tie-Bar” 
will prove a worthwhile investment in any 
men's wear department; the goods can be 
sold from all four sides and the mass dis 
plays ot colorful seasonal 
attract men shoppers. 

(Fk) One otf the best locations for the fea 
ture display of department specials is right 
at the cash and wrap unit. This sketch 
shows how a “Deca-pole” can be used to 
support a perforated hardboard panel com. 
plete with goose-neck light fixtures. Many 
sales can be obtained by training the clerks 
to suggest these “Specials” to 
every customer at the register. Some stores 
have worked out special bonus or 
mission deals to encourage the per 
sonnel to use these special feature displays 
and it has been proven they pay off in in 
creased sales. Note the feature end display 
bin used in conjunction with the perforated 
panel, 


neckwear will 


each and 


com 


sales 


COMING UP! 





National Child Safety Week Sept. 2-9 | 
Labor Day Sept. 3 
National Home Week 

(tentative) Sept. 8-16 
Fall Millinery Week Sept. 9-16 | 
Constitution Week Sept 17-23. 
National Sweater Week | 

(tentative) Sept. 17-23 
National Dog Week Sept 23-29 
National Tie Week Sept. 23-30 | 
Cheese Festival Oct. 1-31 | 
Let’s Go Hunting Oct. 1-31 
Restaurant Month Oct. 1-31 
Fire Prevention Week Oct. 7-13 
National Letter Writing Week Oct. 7-13 
National Wine Week 

(tentative) Oct. 13-20 
National Bible Week Oct. 15-21 
Sweetest Day Oct. 20 | 
United Nations Week Oct. 21-28 | 
National Apple Week 

(tentative) Oct. 25-Nov. 3 
Navy Day Oct. 27 
National Flower Week Oct. 28-Nov. 4 
Hallowe'en Oct. 31 
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GUN TACKER ~“ 
Use where lighter, shorter staples are needed. 


Ideal for mounting crepe paper, cloth window 
dressings and wall posters. 









7-50 
GUN TACKER 
Use where heavier, longer staples are needed. 


Ideal for assembling floats, store exhibits and 
. show exhibits. 


HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 





ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER — 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16" from any right angie. 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
3/16" to 9/16" leg lengths, for every purpose. 






Soild through jobbers 
Write for catalog 
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HERE was once a time when June 
was known as the month of brides, and 
bridal promotions were made with this 
in mind. But that era has passed, and now 
the bridal market is year-’round in charac- 
ter. Recent studies show that the traditional 
wedding month of June accounts for only 
11.9 per cent of all the marriages that occur 
in any one year. In fact, people get married 
every month, with 7.1 per cent of all wed- 
dings taking place in January, 6.6 per cent 
in February, 6.6 per cent in March, 8 per 
cent in April, 8.4 per cent in May, 89 per 
cent in July, 9.2 per cent in August, 9 per 
cent in September, 8.6 per cent in October, 
78% per cent in November, and 8.5 per cent 
at ( in December. 
_ ” s A bridal-themed window in subtle colors, 
mt | devoted exclusively to monogrammed gift 
5 | x / 2 suggestions, was designed by Cy W illiam- 
ax = son for Brady Luick Gift & Stationery Store, 


It's Always Time For Bridal Display 


Los Angeles, and is pictured at the upper 
left. It paid off in high customer interest 
and sales and proved that showing quick- 
service monogrammed items will produce a 
profitable business on gifts and party ac- 
cessories for brides all year ‘round. 

Used during the month of April, the dis- 
play produced more than $900 in orders 
for monogrammed merchandise for brides. 
All the monogramming was done in the 
store by regular personnel, using a Kings- 
ley Stamping Machine Company device. 

Shower gift suggestions, featured in the 
window, were imprinted luggage tags, paper 
napkins and guest towels, stationery and 


: 


“thank you” notes, book matches, ashtrays, 
purses, and “My Wedding” books. Bridal 
party accessories included imprinted paper 
plates, plastic torks and spoons, napkins, 
wedding cake boxes, gift-wrap ribbon, and 
guest books .. . all of which can be 
quickly and easily monogrammed. 

The table in the display sold one profitable 
order of 600 monogrammed forks and 
spoons. The Brady Luick management is 
confident there will be a great deal of 
future business as a result of this display. 

(uick-service monogramming displays of- 
fer gift and stationery stores an exceptional 
opportunity to get a bigger share of the 
lucrative bridal market, it is pointed out. 
Just how profitable the bridal market can 
be is apparent when it is realized that 
there are approximately 1,500,000 brides in 
the United States each year; it is said that 
each wedding generates an average of 
$5,000 new business. 





“All Brides are Beautiful” was The Cres- 
cents special corner window setting for the 
bride (second photograph) She was 
dressed in pale blue and white lace, stand- 
ing atop a rattan base, while a mannequin 
simulating an alteration expert knelt to ad- 
just the train of the gown. The bride's 
mother stood at the left, facing a bridal 
consultant. J. Howard Schneider ts display 
director for the Spokane store. 

Bill Palmer, display director, Meier & 
Frank Company, Portland, Ore., created the 
striking display at the leit Its beauty 
speaks for itself 
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ink test 
exposes drinkers! 


Upson wall board surface paints beautifully! f° 
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Go on, try this test yourself! Put a Buy the finest wall boards on the mar- 
drop of ink on a piece of Upson wall board ket ... Upson %%”, 4” and *%” plus io’ 
and on any other fiber panel you choose. Easy-Curve, '4” Striated and Cut-Out 

| See how the Upson surface holds the Letters. Upson wall boards are manu- 

| ink. There’s almost no soaking in or “‘drink- factured by The Upson Company, backed 
‘ ing’. But note how the ink soaks into the with forty-six years of experience in the 
other board. fiber board field exclusively! The Upson 


And it’s the same with paint. Why pay Company, Lockport, New York. 


money to paint the inside of a board? When 
you use Upson wall boards, you can save 
$5 to $10 per M on paint costs. 

Upson wall boards have two different 
surfaces, one side softly pebbled, the other 


side smooth. Both paint beautifully. 























Upson wall boards are rugged, super WALL AND | 
strong. Superior fiber quality assures clean, CEILING PRODUCTS ae 
smooth sawed or cut edges. Also, edges IDI UPSON 
sandpaper to glass-like finish. No wasted SIDING, SHEATHING 
material. 94% wood fibers laminated for great strength 
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Undoubtedly one of the 
youngest display directors 
in the country is pretty 
Marion Gill, At 22, she 


heads display for The 
White House, El Paso. She 
hails from Lubbock, Texas, 
where she was in charge of 
interior display for Hemp- 
hill-Wells— 


—Helping 125 children in an Easter egg 
hunt is Don Walker (extreme left), soles 
manager of the display papers division, 
Butler Paper New York Corporation, New 
York City. Mrs. Walker is at the right of 
the giont rabbit, whose costume was 
loaned by Gertrude Cornell, another dis- 
play factor—- 


—"'Reading my favorite magazine” is the 

way Joseph Feitelberg describes this pic- 

ture. He is head of Lee Displays, New 
York City— 


Photographs for this page are always 
welcome —the more informal the bet- 
ter. Simply address them to DISPLAY 
WORLD, Cincinnati |. 


—Wilson F, Smithwick has resigned as 
display and advertising director of Weil's, 
Goldsboro, N. C., and has returned to 
Durham, where he will do free-lance dis- 
play and will also be connected with the 
Herald-Sun papers of that city— 


—C. H. Andrews, one of New Zecland’s 
leading display suppliers, and Mrs. An- 
drews enjoy themselves ot a county fair 
while attending a reunion of their school 
classmates. Their home is in Wellington— 


—Emil Wind, display di- 
rector for the famed Eng- 
lish House, Copenhagen, 
stands beside an ovut-size 
coat. Made purely for dis- 
play purposes, it is three 
times the size of an ordi- 
nary jacket— 
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as Can reap the biggest profits ever — 

with Spritely Kids mannequins providing 

matchless realism for distinctive window and 
interior display motifs. 


to 
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SPRITELY KIDS 


all-plastic mannequins 





just off the press! 


Our colorful, new 24-page catalog 
... featuring 70 children’s 
all-plastic mannequins, from tots to 

teens. For your infants’ department, 
eight lovable all-rubber babies. 


Write Dept. 5 today for your 
free copy of catalog 330A. 


the newest technique | Shelf hittin Till. 


; ; play accessories lock 
mn display poles Jgr® quickly and securely to 
Vizupoles with the 
twist of a screwdriver 





Back-to-school and other special event 


displays are set up in minutes with Write 
-Vizupoles and accessories. is , m Dep 5 | day tas your 
~~ free copy of catalog 365. 





DARLING 
COMPANY 


The World's Largest Manufacturer of Display and Merchandising Equipment MAIN OFFICE — BRONSON, MICHIGAN 


is " Sar. “ge NEW YORK CHICAGO LOS ANGELES 
Distributors in All Principal Cities 47 W. Jaeh Se 222 W. Adoms St. 1828 S. Flower $ 


Comeron Mecindoo, Lid, 490 Adelaide $1... W., Terente 786. Ont 
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Bottled Goods 


It is interesting to note the first display pictured as an ex- 
ample of what can be done in display in one country as compared to 
another, This was a Father's Day windew by Hans Sittard, Kauf- 
hof, Darmstadt, Germany, suggesting gifts of bottled goods. If used 
in America it would, of course, bring down‘ the wrath of the 
WCTU on the unfortunate store daring enotigh to show it. 

The display at the immediate left is a neat and orderly ar- 
rangement by Hans Mansfeld, Kaufhof, Hagen, Germany. 

In California, where wine is such an important product, this 
display at the lower left was installed by Allan L. Schwartz, at 
that time with Jackson Furniture Company, Oakland. The sus- 
pended bottles and glasses filled with different color liquids made 
a dramatic pattern. 

Heinz Richter, Kaufhof, Frankfort, did the display pictured 
at the upper right. 

The final display shown was the work of Waldemar Werner, 
Kaufhof-Hohestrasse, Cologne, for imported Italian wines. The 
principal displayer was a representation of the famous tower of 
Pisa. 
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stagecraft by Masonite Presawood 


To carry out a theme...emphasize a mood 
...accent a detail—look to versatile, work- 
able Masonite Presdwood. 

These dense, grainless panels set many 
a stage for fashion windows at Filene’s. 
Here’s what Julius Steinberg, display 
manager, has to say: 

‘*‘Our shop considers Masonite 
Presdwood a most important material in 
the construction of display properties. We 
find that it lends itself admirably to our 
design problems and it eliminates a great 


deal of unnecessary framing which might 
be inherent in other materials. The finishes 
which we are able to achieve have a smooth 
patina which adds to the finesse of our 
construction and helps to create the kind 
of fashion atmosphere for which we strive.” 
That just about tells the story, in our 
opinion. Except that we suggest you see 
your lumber dealer now for the many 
varieties of Masonite Presdwood®. Or 
write Masonite® Corporation, Dept. 
DW-8, Box 777, Chicago 90, Illinois. 


ca 
MASONITE | 


PRES OW OO oO tm" = 


Julius E. Steinberg, Dis- 
play Manager, Filene’s, 
Boston 


@Masonite Corporation 
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Winners Made Known 


In “"Naugahyde” Contest 


Lnited States Rubber Company has an- 
three national winners in its 
contest for retail store dis- 
upholstered in “Nauga- 


nounced the 
country-wide 
plays of turniture 
hyde” vinyl materials 
Robert O. Mcekwen, 
severly Hills, Calif.;: Jay 
Furniture Company, Miami, 
Marks, Morton Marks & 


Their displays dealt 


The winners were 
VW & j Sloane. 
Setlow, Moore s 
and Merrill DD 
Sons, Inc., Richmond 
with contemporary, traditional, and insti- 
respectively, Kach has a 
eight-day, all-expense-paid 
trip for two to Bermuda or Mexico City and 
Acapulco, or a mink stole valued at $1,000. 
Ten regional winners were each awarded 
$500. They are: Hale's Stationery & Office 
Equipment, Coos Bay, Ore.; W. & J. Sloane, 
Hills, Calif.; W H Kistler Sta- 
tionery Company, Denver; Gantert’s Furni- 
ture Company, La Crosse, Wis.; H. Dorsey 
Douglas, Oklahoma City; Morris Office 
Equipment Company, Canton, Ohio; Moore's 
Furniture Company, Miami; Morton Marks 
& Sons, Lne., Richmond; Bestever Uphol- 
Long Island, and Paine Furni- 
Boston 


tutional themes. 


chome (7 an 


Beverly 


stery, Ine.. 
ture (Company, 
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Permanent Display Producers 
Elect New Officers 


The National Association of Permanent 
Display Producers, Inc. elected the tollow- 
ing officers at a meeting on June 11: 

President, Robert Kayton, Robert Kayton 


Associates; first vice-president, Charles 
Peckar, Chaspec Mfg. Company; second 
vice-president, Sam Krebs, Copeland Dis- 
plays; treasurer, Elliott Loew, Point-of- 


Purchase Displays, Inc.; secretary, Al Or- 
ville, General Display Case Company. 

Directors of the association, which has 
its headquarters at 271 Madison avenue, 
New York City 16, are: Ed Deschar, Walter 
Marshak, Inc.; Max Kallenberg, Kay, Inc.; 
Robert Kayton; Al Orville, and Charles 
Peckat 

(hairmen of the 
tablished are hed 


various committees e€s- 
Deschar, membership; 


trade practices, Charles Peckar; publicity, 
Sam Krebs: membership drive, Al Orville; 
hospitality, Elliott Loew; education, Sam 
Krebs 
Ray Morgan Announces 
Contest Winners 

Winners im the “Line-O-Scribe” sign 
contest sponsored recently by The Morgan 
(ompany, Chicago, have been made known 


by Ray F 

First prize was won by Miss Della Cul- 
pepper, Maison Blanche, New Orleans. Sec- 
ond went to Miss Barbara Halliday, Nei- 
man-Marcus, Dallas, and third to a group 
entry by Arnold Gunderson, Miss Ida Por- 
ter, Patrick Walsh, and Thomas Webb, 
of Wieboldt Stores, Inc., Chicago 


Morgan 





Austen Display, Inc. 
133 West 19th St. WA 4-626! 
Manufacturers of Display Novelties 
in Paper, Wood and Materials— 


Imports from all over the world 








Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 








American Fashion Museum 
16 West 77th Street 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fell 
promenee. Ask for information. Recommended by 
~R. DO. GS. A. 


R 3-9103 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 
Display Settings, Novelties, Foliage 





The L. J. Charret Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 
Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 
Art Flower Ce., ee 
13 West 27th St. U 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 








Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 
Victor Haida Displays, Inc. 

149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 
Largest Showroom in the Country 


David Hamberger, Inc. 
136 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 


The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 















Kalmo Textiles, inc. 
123 West 44th St. JU 2-5185 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 





A. Lutz 
3 West 16th St. CH 2-6264 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 





50 West 22nd St. OR 5-1280 
Mileo Mannequins 
7 West 36th St. WI 7-7618 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 





ya Company, inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 


Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 


OUTSTANDING DISPLAYS 
Functional and Decorative in All Media 





Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 


EQUIPMENT 
Distinctive Display Fixtures and Novelties 








Twin KLE Displays, Inc. 
113 West 27th Street CH 3-2937 
For the UNUSUAL 





Ben Walters, Inc. 
156 Seventh Ave. AL 5-2308 


DIP IT! DRAPE IT! 
i SN SHAPE IT! CAST IT! 


Celastic Corp. See it demonstrated 
Walters industries, inc. 
156 Seventh Ave. AL 5-2308 
Scuipt-O-Gias, Puffed Giass, Ange! Hair, Fiocked 


Branches, Fiorai Lights, Tiger Whiskers, Miniature 
Lights, Scribble Sculpture, Lace Wire. 


BASIC DISPLAY NEEDS 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 
MANNEQUINS & DISPLAY FIXTURES 
Display Nevelties and Equipment 














It's Always MARKET WEEK in New York 











Antennae of winter rise from 
the shapes of fallen leaves . . . 
forecasting the frosty breath of 
the icy solstice... broadcasting 
the style news for pre-holiday 
displays from New York... the 
world’s display center. Certain 
it is that the display houses in 
this. environment can supply 
your every display need. . . 
consult them. 








ITS ALWAYS MARKET 


IN NEW YORK! 














NOTICE 


TO 
DEALERS, 





























MANAGERS, 
DISPLAY 
DIRECTORS 





A sparkling, new VUE-MORE 
Mailing Piece, featuring brilliant 
light and motion displays for 
more sales during the big fall sell- 


ing season... . Ideas for everyone. 


Use the convenient coupon at- 


tached for quick service. 


PSS OOOO SOOO SS SSS S88288280880888 


Please send me FREE Illustrated 
Brochure featuring new, exciting 
Light and Motion Turntables. 


Name 
Address 
City 


Zone _ State 


Signature 


VUE-MORE CORPORATION 








ADVERTISING 


DISPLAY MARKET WEEK 
PROVES BIG SUCCESS 


[Continued from page 23) 


with the times. The youngest of the Ford 
brothers, William Clay, and Dr. Andrew 
Kucher, director of the Engineering Scien- 
tific Laboratory, transported radioactive ma- 
terials trom the Research and Engineering 
(enter to the Rotunda in one of our ex- 
perimental dream cars 

The radioactive materials 


were encased 


_in a gold wand and as the car approached 


| the 





| opened, 
| 








front entrance these 
a Geiger counter device 


master light controls. 


materials excited 
coupled with our 


When the counter, in a matter of seconds, 
had clicked off more than 40 million counts, 


representing the number of cars built by 
Ford Motor Company trom 1903 to that date, 
the lights automatically went on, the doors 
animated displays came to life and 


TRADE PERSONALITIES No159 by tcpper. 


the Rotunda was literally swamped with 
people. 
Performance to date has earned us the 


title, “Showplace of the Auto Industry.” 
More than 1,750,000 persons visited us in 
1955. They come from all walks of life, 


trom all of the 48 states and United States 
possessions, all the provinces of Canada, 
and 82 other foreign countries. 

This total represents visitor 
10 seconds and proves us to be 
top ten tourist attractions in 
States. 


one every 
within the 


the United 


How do we draw this interest? 

Through publicity and all media of pro- 
motion but, most important, through unusual 
display presentations interpreting company 
activities and products in proper timing 
with current events and major developments 
within our industry. 

Our experience has given us considerable 












17 WAS EASIER 













ALTER STARTED His 
DISPLAY CAREER 16 YEARS AGO 


HE NOW OWNS. HIS WORK FOR 
R-TEX WAS INTERRUPTED BY 
WORLD WAR II FOR 34 YEARS; 
HE SERVED IN THE ARMY SIGNAL | 
INTELLIGENCE CORPS IN EUROPE, 
WITH 286 MONTHS OVERSEAS. 


: hs 
| Gepetarani serra So 


WHEN 4 WST \. 
fice WORKED HERE }. 
Now 35, w 


AS AN EMPLOYE OF THE COMPANY | 
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MN annieo, WALTER HAS TWO DAUGHTERS, 
DEBORAH AND SUSAN. AN ARDENT MUSIC. 
LOVER, HE RELAXES BY PLAYING THE PIANO. 
SKIING IN THE WINTER, AND WATER SKIING 
AND TENNIS IN THE SUMMER ARE His _-” 
FAVORITE SPORTS... AND OF COURSE 
GARDENING ANDO DO-IT- YOURSELF 
ACTIVITIES SINCE . 
BUYING A HOME IN Sak 
GLEN COVE, L.I. } 
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R-TEX COMPANY - NEW YORK CITY 
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DON’T BE MISLED — don't confuse these genuine ITALIAN 
LIGHTS with brands of inferior manufacture and quality. These SIX DESIGNS 
dainty, rugged works of art are produced in the world’s largest factory 
specializing in miniature Christmas lights. Every light is hand blown 


in | oe @ 2 4k Giia 2 tl 
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ITALIAN 
MINIATURE LIGHTS 







Tre GENUINE 





CHOICE OF 


#429 Miniature lights in all clear bulbs 


by old world craftsmen—each a sparkling jewel of crystal clear glass only. White or green wire... .. . $4.95 set 
in your choice of color and design. They're quality tested and last as #435 Dainty flower reflectors in assorted 
much as ten times longer than some other inferior makes. colors. Green wire............. $5.95 set 

%& THIRTY-FIVE LIGHTS TO THE STRING—almost twice as many as #436 Assorted miniature lights withclear 


some other makes. 


® DOUBLE REINFORCED NECKS—positive assurance of long life. 


plastic bell reflector. Green wire, $5.95 set 


#437 Clear miniature lights with clear 
plastic bell reflector. White wire, $5.95 set 


®& GUARANTEED 1000 HOURS MINIMUM—much, much longer than #438 Solid color lights with clear plastic 


those of seemingly similar make. 


*® APPROXIMATELY FIFTY FEET OF CORD—twice as much as some 


bell reflector. Choice: red, green, gold 
or blue. White wire. . : $5.95 set 


others. Enough to interpret any design you visualize. No #439 Assorted miniature lights with 


skimping that will mean wasted splicing later. 


peppermint striped reflectors. . . $8.50 set 


AVOID DISAPPOINTMENT — INSIST ON THE ORIGINAL — QUANTITY PRICES OM REQUEST 
THE GENUINE ITALIAN LIGHTS THAT WILL NOT FAIL 
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STARLIGHT BLINKER SET with 4'” plastic flittered stars. 
UL approved. AC or DC current. Choice of green wire 
with assorted color stars or white wire with clear stars. 
Peer G08 bss tateviws 8.50 15-light set.........10.50 


QUANTITY PRICES ON REQUEST 


UTMOST ATTENTION TO 
YOUR ORDERS 


PROMPT DELIVERY 


AUGUST, 1956 















20-LIGHT TWINKLE SET—T rans 
former and safety fuse. Green 
or white wire, with clips 
Lamps clear or assorted colors. 
UL approved 6.95 set 


QUANTITY PRICES 
ON REQUEST 


ART R. COHEN CO. 


810 PENN AVE. «+ PITTSBURGH, PA. 












New 
lower 





MODEL NO. 500 
balanced load capacity 200 








MODEL NO. 75 


balanced load capacity of ae 
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for every display 
available with 
stationary louvers. 
birch, oak, mahogany, 
many other woods. Re 
ishing, or painted or 


desired. 



























































Special styles made to 

















We also have shoji p 

















Write Leon Olmut 














U. S. 


SHUTTERS 





420 West 45th $?.. 


New York 34, WN. Y., 











purpose — are 
either movable or 
Made in pine, 


walnut and 
ady for fin- 
stained, if 


order. 


anels, with 


various types of inserts. 


for literature. 


COlumbus 5-1865 


ibs.; reduction gears sealed 75 tbe.; exceptionally de- ¢ Y 
in oil for quietness, effi- pendable with oilless type ie 
ciency; finest ball bearings; bearings; rubber mounted, ‘a 
* precision built; cord, and very quiet; cord and plug oe 
p ie ices plug included included e 
19-95 | 43-50 
SPECIFICATIONS: 3 SPECIFICATIONS: 3'/ 
. RPM, 5” high, AC motor, RPM, 4” high, AC motor, 
0 1 quality s” omy Bw diam, ship. maximum width 8", ship- 
wt.—13 ths. ping weight — 6 Ibs. 
— Art R. Cohen Co. 
Modern Display Equipment 
810 PENN AVENUE, PITTSBURGH 22, PA. 
. 
For Autumn Displays 
Special Displayman's Assortment 
A NATURAL FOR WINDOW AND CASE TRIMS 
468 PIECES — SEA OATS 
25 PIECES — FIRE GRASS 
12 PIECES — DISPLAY MULLEN —4’ to 6' long 253 pieces 
12 PIECES — DESERT SPOONS 
12 PIECES — WOOD ROSES ALL for 
12 PIECES YELLOW CARDONE 
12 PIECES — BUNYA BUNYA 3 3 
12 PIECES — MANZANITA 12” to 17” S$ ° 
36 PIECES — YELLOW ANGEL FEATHERS 
36 PIECES GOLD ANGEL FEATHERS 
36 PIECES WHITE TEASIL 
YUCAIPA, 
Ramont's FLORAL ARTS STUDIOS, CALIFORNIA 
“aaa Rush Assts. af $27.33 each. . 
; Name 
Address Vaaeioneree | 
Sereens, room dividers — shutters 
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knowledge of the public’s likes and dislikes. 
It also has proved that reputation can be 


gained by repeating, as an annual affair, 
certain show programs. Two of these have 
gained nation-wide publicity, our flower 
show and Christmas show. 


We also attempt new and different ideas 
in announcing our new products, and at- 
tempt to stimulate product sales by design. 
ing shows to appeal to different mass groups 
of our public. 

Here is a typical year’s program: 
Rotunda 
annual flower show 


Spring officially arrives at the 
with the opening of the 
in April. The flower and tashion show 
introduces the new spring of Ford, 
Lincoln, Mercury, and Continental products. 

Gardens of Holland, Hawaii, England, and 


colors 


France were exhibited in “Flowers Inter- 
nationale,” our second annual flower and 
fashion show this spring. The show was 


Detroit Garden Center 
Hudson Company of Detroit. 


co-sponsored by the 
and the J. L. 

To establish the international theme, a 
reproduction of the Eiffel Tower, 60 feet 
high and decorated with flowers and more 


than 3,000 miniature lights, was erected 
in front of the Rotunda. 
Inside the Rotunda, elaborate exhibits 


provided a setting for the floral displays. 
Tulips predominated in “Flavor of Holland” 
which included a windmill, pond, and foun- 
tain. More than 1,500 tulips and hyacinth 
plants were displayed in this arrangement 

A thatched hut and an illuminated 12-foot 
waterfall were part of “Enchanted 
a scene from the tropics. 


Isles,” 


“English Interlude” featured a Cotswold 


cottage with typical plantings and floral 
arrangements in a_ surrounding formal 
garden. 

“April in Paris,” a Parisian street scene, 
included artists painting flower arrange- 


ments. 

Mannequins attired in spring apparel by 
the J. L. Hudson Company and accessories 
of our products in new spring colors blended 
with the flower arrangements. 

“Flowers Internationale” was attended by 
more than 107,000 visitors during its 15-day 
run. 

Our most important audience comes to us 
during the summer. It is important because 
it is comprised of tourists, a potential audi- 
ence of three-quarters of a million visitors. 
This gives us the utmost of visibility with 
persons from all 48 states 

We always attempt to select a subject 
for this summer audience that is new and 
different and one that will point out either 
major developments in our industry or poli- 
cies of the Company which we hope will re- 
flect in such a way as to promote our prod- 
ucts indirectly. 

The present summer show in the Rotunda 
is a story of our suppliers, expressing the 
point that we at Ford do not carry the 
complete burden of producing our products, 
but rely on small manufacturers throughout 
the nation to share our engineering skills, 
production knowhow, and quality labor per- 
formance in producing parts for Ford prod- 
ucts. 

In recognizing the thousands of suppliers, 
we indirectly point out to the public the 
economics of our business, alerting them to 
the fact that Detroit alone does not produce 
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the entire automobile, but that jobs are 
provided for millions across the nation, 
and that when they purchase our product, 
they help to provide these jobs. 

ln organizing the show we worked with 
Ford Purchasing for some time, researching 
the idea. A group of 52 suppliers was se- 
lected and invited to participate. Their 
prompt response bore evidence of their en- 
thusiasm and interest in joining with us in 
introducing a suppliers’ show. 

For a year we were in contact with these 
key suppliers, assisting in the development 
ot displays they proposed to build and ex 
hibit and coordinating their ideas to tie 
in the objectives of our show. 


We call the show “Partners in Produc 


tion.” As visitors enter the Rotunda they 
first see our theme center, a huge contempo 
rary balancing § scale Samples of basic 


raw materials on the left side balance off 
with a finished Ford product displayed on 
the right side. A billboard in the center 
is sectionalized with rotating panels bearing 
the names of our thousands of supplier firms 
and the title of our show. 

Suppliers contributing basic raw materials 
to Ford Motor Company exhibit their wares 
immediately adjacent to this area. 

Next 1s an assembly line located around 
the entire inner perimeter of the Rotunda 
as a means of dramatizing and integrating 
the diversified supplier displays. Suppliers 
are represented near the particular stage 
of assembly to which they contribute. 

The first of these stages portrays sup- 
pliers’ efforts in producing chassis parts for 
Ford products. One display, the engine 
drop, permits audience participation. Visi- 
tors actually can lower the engine into place 
on the chassis by pushing a button, and the 
engine lift automatically will cycle and 
return the engine to the top position. 

Another display, the fabrication of a Ford 
body, revolves on a turntable and shows 
the body in four stages of development: body 
in white, bonderized, prime coat, and fin 
ished body shell. Photo murals above the 
body identify the major steps in fabrication. 

The body drop is another display visitors 
can operate by push-button, raising and 
lowering the body shell, simulating its 
installation on our final assembly line. In 
the background a photo-mural of Ford em 
ployes working on the line is used to bring 
the human element into our story. 

The cushion and trim assembly phase in 
cludes suppliers who contribute springs, 
seat frames, tracks, and upholstery tor all 
Ford products. 

Finally, there is the wheel and tire instal 
lation, and final inspection. Another mural 
illustrates the many inspections and quality 
checks that Ford products undergo betore 
being taken off the final assembly line. 

(Here omitted are references to color 
slides). 

Also participating in the show are sup 
pliers who provide us with machine tools, 
petroleum products, paper and cardboard 
boxes, industrial tapes, and farm equipment 

An overhead conveyor line carries actual 
parts around the entire inner perimeter of 
the Rotunda, providing a feeling of realism 
and animated interest. 


After we had completed the suppliers’ 


show installation, as another part of our 
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Be sure your Fairy Form Data File is up-to 
date to help you with your Christmas pro 
motional display plans. 





Boost sales during any season with Fairy 
Forms, the most versatile, complete line in 


the field. 


St. Louis Office: 
Tel.: Chestnut |-4350 Write Dept. 0-23 for your free 


New York Office: catalog sheets and data file. 
Tel.: MUrray Hill 9-3160 
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YOU CAN MAKE IT WITH 





This colorful replica of a beautiful trans 
lucent church window was made of liquid 
Castoglas impregnated glass mat. You can 
easily form the panel yourself, design the 
pattern with extruded Cetoglas paste and 
pour the multicolored individual sections 
with tinted Castoglas. No ehat, no equip 
ment, no especial skill is needed, Hardens in 
30 minutes at room temperature. Weighs 6 
to & oz. per square foot. Your average ma 
terial cost is 48 per square foot; less when 
bought in quantity. Directions for making 
your own decorative panels and free sample 
mailed upon request. 





YOU CAN MAKE IT WITH 








Real wrasees, leaves, flowers and lutterflies 
ire embedded in a Castoglas pane! You can 
pour it any one piece size, clear or colored 
any shape fiat, curved compound curved 
Cut it, drill it nail it or glue tt Figure 
about 45 per aquar foot ret including the 
decorative materials You can also embed 


fabrics, photoes, coins, wire, string, glitter 


sequine you name it Sample and com 


lete directions are yours tor the asking 
N rite to 


DISPLAY DEPT. J-75 
THE CASTOLITE COMPANY 
MANUFACTURING CHEMISTS 
WOODSTOCK, ILLINOIS 











function we went through necessary prep- 
arations for our first annual stockholders’ 
meeting, held on the Rotunda grounds May 
24. 

Besides setting up the facilities for the 
meeting itself, we designed and installed a 
“family circle” of our products in the center 
court of the Rotunda. This was in accord- 
ance with our new institutional advertising 
theme, “The Ford Family of Fine Cars.” 
The court is circular, 93% feet in diameter 
and OO feet high. 

The job was accomplished in 15 days. 
The last display moved in 10 minutes before 
the first stockholder arrived. 

Designers created the illusion of cars 
floating over a pool of illuminated water. 
Contemporary design fountains provided 
animation accompanied by appropriate musi- 
cal background. 

The cars were displayed against a tre- 
mendous draped wall bearing the emblems 
and names of each product. In the center, 
visitors were permitted to walk up a ramp 
which gave them a beautiful three-dimen- 
sional look at each of the products, further 
enhancing their beauty of design. 

The center attraction was a modern de- 
sign of animated geometric patterns bearing 
emblems of each product and the slogan, 
“The Ford Family of Fine Cars.” 

Included were a Ford, Thunderbird, Mer- 
cury, Lincoln, and Continental. 

Every year we are confronted with a 
search for unusual methods of announcing 
our new products to either a press preview 
or to our visiting public. 

Perhaps one of the most interesting and 
important of these announcements was the 


introduction of our new Continental Mark 
IT im 1955. 

For this announcement, which was a press 
preview, we invited more than 300 automo- 
bile editors and writers from all over the 
nation. 

The date for their visit to Dearborn co- 
incided with our announcement to the world 
of the new car at its unveiling at the Inter- 
national Auto Show in Paris. 

To stimulate enthusiasm and interest, we 
created a well-accepted novelty introduction. 
Let's pretend that you are now in Dearborn, 
that you are the press and that this is Oc- 
tober 4, 1955. 

As you enter the Rotunda theatre you are 
presented with a Pan American air travel 
bag and, for further curiosity, the bag is 
padlocked. You take your theatre seat and 
are introduced to top management of the 
Continental Division. 


Their remarks have to do with the pro- 
gramming of the Continental, conception 
of its design, and its unique method of 
manufacture. 


The announcement then is made that we 
are going to fly over to Paris to permit you 
to see the Continental at its unveiling. So 
now, bon voyage — we're off to Paris (via 
film and then to the center court of the 
Rotunda). 


The entire display, our Continental Salon, 
was created from four 8 by 10 photographs 
of actual scenes in Paris. It was designed, 
fabricated and installed in the Rotunda in 
four months from the date of the idea, 
thanks to George Silvestri and his associates 
who undertook the job. Paris realistically 











—This revolving wall unit for china display wos designed and constructed for Black, Starr & 


Gorham's new branch store in Millburn, N. J., by S. 5. Silver Interiors, New York City. It permits 


a total of 63 different patterns to be shown without confusion in a 15-foot area. It is compcsed of 

seven revolving columns, 2 feet in diameter, triangular in shape and each holding nine place 

Each column can be turned manually and is controlled by an automatic self-centering 
device— 


settings. 
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No Jobbers 


OUTDOOR BELLS IN MODERN DESIGN ONLY 
OUTDOOR BELLS, NOS. D-18, D-24 & D-30 MADE 
WITH WIRE RING LAMINATED INTO BOTTOM RIM OF 
BELLS, METAL CUP & GROMET SUPPLIED FOR INSIDE 
SUPPORT OF OUTDOOR BELLS. 


PRICE LIST 


All Red & All Red & 

Fiberglass White White White White 
Bell indoor indoor Outdoor Ovidoor 

" D-9 $1.25 $1.40 $1.75 $2.00 
km D-12 1.75 2.00 2.45 2.75 
18”’ D-18 3.85 4.15 5.25 5.55 
24" D-24 5.25 5.75 6.95 7 A5 
30” 0-30 7.00 7.65 8.95 9.60 


Available in Modern Design, 0-9, 0-18, 0-24, 0-30 
Available in Liberty Design, 0-12, 0-18, 0-24, D-30 


LIBERTY TYPE 


findlay corporation 
DURABLE © LIGHTWEIGHT © WEATHERPROOF 914 E. 59th STREET 


36’ POINT STARS ALSO OTHER FIBERGLASS DISPLAYS LOS ANGELES 1, CALIFORNIA 








Such A Pleasure... 


meeting old friends and new customers at this year’s Display 


Show! 


Now, wed especially like to spread our hospitality to include 
you who missed it. Watch for our representative bringing this 


° 


season's “magic” formula to inspire your displays . . . 


‘ARTS & FLOWERS 
Displays, Ine. 


43 WEST 56th STREET 
NEW YORK 19, NEW YORK 


"Registered 1; & Patent { itice 
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EXPANDED ALUMINUM FOIL 


Versatile, lightweight metal mesh 
decorative material, in eight 
bright colors and bright silver. 
Offers unlimited opportunities for 
the decorator. Flexible, easy to 
fashion, easy to cut. Your jobber can 
supply you. Write for samples of R-P 
Expanded Aluminum Foil, Expanded Puff. 
ing Foil, also samples of R-P Unexpanded 
Foil . . . especially adaptable for Fall 
and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 £. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 














































For 
EYE 


APPEAL... 
Ballou’s 


METAL FLAKES 
Brilliant, scintillating, non-ternishing 
flakes in gold, silver and many colors. 


GLASS TINSELS 


Beautiful sparkling colors — red, green, 
gold, silver, blue, black—five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 

for outdoor disploys. 
GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
finenesses for screen process or any 
purpose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 




























—''Good display need not be expensive and confined to the larger cities,’ comments William L. 
Purvis, Jr., Cullum's, Augusta, Ga., who did the display pictured here. "We strive to make our 
windows sell merchandise. Our windows are individual in design and yet very simple in detail.”"— 


Carne to lite 1 Dearborn at the Ford acountants, as romantic as a carburetor 
Rotunda And the Ford Motor Company ts hardly a 
After the introduction in our Continental love! 
court m Dearborn, the press tmmediately “Why the spoot Trappings of a ‘debu 
ran to the press room to file their stories tante’ party. William Clay Ford, old Henry's 
Many of them started off with “Today |! youngest grandson, is introducing his pet 
was im Paris.” “The Continental Mark II’ — most expensive 
ne writes Kred Sparks, a Scripps four-wheeler ever mass-produced in Detroit.” 
lHioward staff writer, wrote as tollows Incidentally, the entire Continental Salon 
“At wobbly cate tables, customers—-surely will reappear at the Ford Motor Company 
American tourists sip pink champagne exhibit in the Mid-America Jubilee at 
fresh-cut flowers in a stall: books in anoth st Louis im September. 
ey Pigeons pick at crumbs on a green And now tor the show that has given us 
lawn And theres the bkiffel Tower the greatest audience of all and that we 
“Paris! Paris! Romantic, artistic city put on annually as our offering to the 
of lovers, dreamet communities around us 
“Hold it. Hold it! Don't let the bubbly It is our annual Christmas show 25 000 
stuff sotten your brain lhis 18 Detroit square teet of Christmas and draws an 


Detroit. Michigan. city of mechanics and audience far exceeding 600,000, with people 
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When H. E. Bermudez, Rubenstein's, New Orleans, wanted a new window treatment for a hosiery 

display he chose relief-grain fir plywood for the effect. Grooves ‘%-inch deep were routed into 

panels of 5/\6-inch relief-grain plywood to create a striking background. Often called brushed 

plywood, relief-grain can be had at most lumber yards and is being used with increasing frequency 
for display— 


he 
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Look whats happened to Hardboard 





Weyerhaeuser 4-Square Industrial Hardboards 
take smooth, permanent curves 


EVER SEEN an '4” Hardboard that could be bent to a |” radius without 
rupture? That could be permanently bent into single or parallel axes 
curves as well as simple compound curves and shallow draws? Standard 
Weytex*, by Weyerhaeuser, will do all this... and more! 

That's because it’s an improved Hardboard made by improved dry- 
process methods. Fibers are accurately classified for size and length, 
carefully combed, and then felted with dry air. Because fibers are inter- 
laced in all directions, instead of running in the same direction, panels 
of Standard Weytex* are exceptionally uniform in density, have high 
tensile and internal bond strength. 

This improved fiber structure gives Standard Weytex * definite charac- 
teristics that can mean manufacturing advantages to you. Panels are 
strong and durable, yet not brittle; can be worked in short radius bends 
by moisture, pressure and heat; have uniformly hard, smooth surfaces 
that lend themselves to a wide range of finishes. 

Find out how these improved Hardboards can help you to boost 
quality... lower costs! 

*TM Reg. 


Weyerhaeuser Sales Company 


Department HM-86 


First National Bank Building * St. Paul |, Minnesota 
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Standard Weytex is smooth on one side 
and has a screen impression on the other. 
Panels are light tan in color with a pleas- 
ing fiber pattern. 


@ Takes all types of finishes including 
wiping stains, lacquers, air-dried and 
baked-on enamels. An ideal base for 
plastics, fabrics, veneers. 


@ Excellent gluing, laminating character- 
istics. No delamination nor peeling. 


® Splinterproof, sliverproof. No grain to 
raise, check or craze. 


@ideal for: furniture parts, automotive 
foundation parts and panels, sliding 
panels, cross banding, core material, 
mirror backs, cabinets, toys and games, 
TV backs, displays, signs, containers and 
many other uses. 


® Available in the following thicknesses: 
1/12", 1/10", 1/8", 3/16", 1/4”. 






















FOR MANNEQUIN 
WIGS 


NYLON OR HORSEHAIR 





Also 


MOTION MANNEQUINS 


Convert your own — or new ones. 


RECONDITIONED MANNEQUINS 


LADIES... CHILDRENS ... MEN 


Hundreds to choose from. LOOK ABSO- 
LUTELY NEW! A terrific money saver. 


WRITE 


HERZBERG-ROBBINS, INC. 


110 W. 20th Street, New York 1, N. Y. 
PEnn 6-3585 














Freak Woods 


THE UNUSUAL 
IN 
DECORATIVE 


AND 


DISPLAY WOODS 


MANZANITA 
DRIFTWOOD 
GRAPEWOOD 
TWISTWOOD 
ROOTS 





Natural or Sandblasted 


Nevada Ming Tree Co. 


Distributors of Quality Mii.y Tree Ma- 
terials, Decorative and Display Woods 


P. O. BOX 373, RENO, NEV. 














coming trom as tar as 150 miles from 
Dearborn 

Hiere is a motion picture story of our 
1955 Christmas show: 

This ts the front entrance of the Rotunda 
decorated for (Christmas . Our billboard 
sign advertising the show Some of the 
activity in our parking lot—we park as 
many as 3,000 cars Our audience sce 
all the kids walking in with their parents 

The 35-foot tree at the entrance with 
the animated skaters at the foot of the tree. 

The doll display took the eyes of every- 
one. More than 2,500 dolls, dressed by the 
Ford Girls’ Club, were given away to needy 
children at (Christmas 


Fairyland scenes there goes Wee 
Willie Winkie The pastry shop 

We have the only deer that eat flash bulbs 

Santas workshop —we tell the mass 


production story of Santa producing vehicles 
of transportation tor all the kids at Christ 
mas future Ford owners of America 
Animals in the torest 
liere is 


them last vear we had to lead one of 


Santa ( laus Ww tase three 1 


them home at night. He kept talking to 
himsell liere 18 a view ot the Conti 
nental Salon decorated tor Christmas 

bach year we add a new section of dis 
plays and rearrange the entire show to give 
ita new look, Perhaps the most outstanding 
of these additions in 1955 and the best ac 
cepted by our total audience was the story 
of the Nativity, presented in the Rotunda 
auditorium, The Nativity setting was made 
up of life-size figures and animated through 
synchronized = spotlighting 

What you have just seen is typical of the 
work that comes out of our shop year afte 
year alter yeat 

| hope you tound our display story in 
teresting 


CARLTON SCHOFIELD 


The next speaker was Carlton Schofield, 


director of store planning and display tor 





Montgomery Ward & Co., Chicago His 
address follows: 

Some of you are in small stores ... some 
Some, like myself, are 
stores 


in large stores 

with companies which have many 

scattered throughout the country 
All of us are fighting the battle of the teet 
You might call us sort of chiropodists to 


the merchant merchants who all have 


square feet . . some of whom have fiat 
feet because of outdated, ineffective equip 
ment . . and most of whom are getting 


an imecreasing number of customers with 
round feet 
provide with parking space and other tacil 


which the merchant must 


ities needed by the customer with an auto 
mobile 

With the complexity of retailing today, it 
is very doubtful that | can bring you much 
to help solve your daily problems, but the 
interchange of ideas as provided by these 
get-togethers can be helptul 

While you are the expert m your store, 
let me show you something of how we are 
solving our problems at Ward's by taking 
you into Montgomery Ward's store planning 
and display department tor a short visit 

Ward's has 


throughout the country and miles of valu 


millions ol squafte leet 


able show window space Until recently 
most ot these square feet were flat. until 
we abandoned the flat look Also. we de 


sired additional square teet through addi 
tional stores 

This two-told program otf improving out 
present stores and adding some new stores 
required the re-building of an internal de 
partment of store planning and display as 
a first step, and the possibility of additional 
outside service as the program grew. 

Existing specialists within the company 
were gathered together for the sake of 
yreater efhciency, and the staff increased 
as capable people could be tound \pproxt 
mately 75,000 square feet were allotted to 
house this department. We have been busily 


providing the necessary equipment, tools, 
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and pleasant surroundings for the people 
while at the same time providing materials 
for a sound upgrading of each present store 
and laying the necessary groundwork for 
new stores 

| will shortly show you some color slides 
but I believe you will have a better appreci 


ation oft them with this short explanation oft 


the department's organization 

There are three major sections to the 
department based on a specific function or 
responsibility 

The first of these we call the interior 
development section, consisting of merchant 
displaymen and designers The people of 
this section are responsible ror developing 
the most effective methods of display for 
each line of merchandise, whether it be ‘awn 
tools or lingers 

lo minimize or eliminate ivory towet 
thinking, ideas from all branches of the 


company are ted into this department it 
helps assure a maximum use of experience, 
imagination, and know-how \ large por 
tion of this sections products are repro 
duced by all thve present store as the prob 
lems are solved. This provides a somewhat 
continuous upgrading in each store im t1t 
methods ot merchandise presentation and 
' rs Hective ‘ ; Toa 

ihe second sect! tor ‘ it l his 
sectiol ippil the latest met t Cat 


new store or to the remodeling ot a present 
store Naturally, at this early stage oft 
Ward's new program, much effort has beet 
given to laying sound, economical ground 
work tor the first new store 

\gain, spec ialists trom all branches of the 
company are consulted to assure a store 
that will be efhcient in operation as well 
as pleasant. It works with the field staffs 
to assure that local conditions have been 
coneiuered and the general guide patterns 
adjusted to fit the particular community 

\ third section, named the display promo 
tion section, supplies a continuing display 
service to all retatl tores and catalogue 
stores each month It caretully coordinates 
its planning with the sales promotion and 
merchandise divisions in order to achieve 
display impact at the point-ot-sale during 
each advertised event and to supply timely, 
effective seasonal displays 

Supporting these three major sections are 
sub-sections ot great importance such as 
information and scheduling, art department, 
instruction books, property production and 
distribution. This last section ships an avert 
age ol 275 tons of display and advertising 
materials per month to the Ward stores 
with millions of square teet and miles oft 
show windows. It 1s an interesting tacet of 
chain store operation that quantities of any 
thing used are always seemingly astronom! 
cal! 

It is a stimulating experience to walk 
through this busy as a bee-hive department 


I wish it were possible to give you a pet 
sonally conducted tour Instead [| shall 
have to be content with giving you a word 
picture of some ot its early products 
With the acquisition of some ot the space 
needed tor the department s operation, we 
immediately began gathering equipment from 
all over the country im order to study what 
was immediately available trom the various 
manutacturers ()f course, we have been 
aware of what other merchandisers were 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. 
signed to give maximum use of horizontal 
space without cluttering the floor. 


lt has been de- 





The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


32nd STREET @ LONG NEW YORK 
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Send for the 
New Catalog 





See the new, nearly life - size 
weather- proof outdoor displays. 
Brilliantly screened on especially 
treated 3/16” thick masonite to 
impart holiday cheer and with- 
stand the rigors of many Seasons 





WX 948 SANTA 60” high 


Placed on your lawn or beside your door- 
way or drive, this jolly Santa will welcome 
your holiday quests 


Each ; ; ; $19.25 


WX 947 YULE SONGSTERS 60” high 


A cheery, colorful group of carolers to 
gladden the hearts of all who behold them 
during the Christmas Season. They're sure 
to add that gay, festive touch to your out- 
door decorations 


Each ; : , $24.95 








THE REYBURN MFG. CO., INC. 
ROYERSFORD, PA. 


MAIL YOUR 1956 CHRISTMAS CATALOG TO: 


MAIL THIS 
COUPON 

NAME 
TODAY! | —— 


CITY ZONE 











STATE 




















HAND PAINTED DISPLAY BACKGROUNDS | | 
AV aioReD TO YOUR SPECIFICATIONS 


Tell us what you want and we will 
submit sketches for your approval. 


Prices start as low as $25.00 for a seamless 
paper panel 9 feet by 6 feet using 2 colors 


CALL...OR WRITE TODAY! 


207 EAST 43rd STREET, NEW YORK 17, WN. Y. 














MUrray Hill 7-6842 





























doing in their store improvement programs 
but this kind of a review gave us a closer 
look. In our own improvement program 
we naturally want to benefit through the 
good things which others have done and at 
the same time avoid or minimize the mis- 
takes. 

This review included everything in the 
way of equipment which goes into the store 

major equipment, smaller equipment such 
as signs, stands, mannequins, sign machines, 
manufacturers’ source displays. In _ spite 
of the abundance of equipment which is 
available, it is necessary to design equipment 
and displays which will solve our particular 
problems, just as you also design to solve 
your problems. 

As a first step in the upgrading of all pres- 
ent stores, new equipment was supplied to 
each store to enable them to make a better 
presentation of their toys in less space and 
with less effort on the part of store person- 
nel. After Christmas, this equipment was 
put to work displaying hard lines to our 
advantage. Sales results were quite effec 
tive. A second but simultaneous step was 
to provide all stores with more and better 
promotional properties for use in windows 
and in the interior of the stores. The third 
step was to provide ) to 66 per cent more 
display area in most departments of every 
store. This was done by providing new 
counter top equipment for the counters, 
which had been flat for some period of time. 

The fourth step has been to provide a 
color guide for the painting of present stores 
in order to make them more pleasing in 
appearance. This is proceeding rapidly and 
is being followed with better lighting and 
air conditioning, two things which naturally 
require a greater length of time to accomp 
lish. 

In closing I need only state that our need 
is basically the same as yours, to provide 
our store people with more effective selling 
tools and our customers with an easier 
way to buy the things desired. We have 
concentrated on doing things first which we 
feel will accomplish the most in a short 
space of time while at the same time laying 
the necessary groundwork for an even better 
job in the future. 

Fred Yost, vice-president in charge of 
sales promotion for Wanamaker’s, Phila- 
delphia, concluded the program with a slide 
presentation showing how Wanamaker's 
goes about a Christmas promotion. 
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Largest Grocery Store Display 
Claimed By Los Angeles Firm 

A Los Angeles super-market recently fea- 
tured what is believed to be the largest 
grocery store display of any one item ever 
erected, It contained 12,000 rolls of alumi 
num foil 

The gigantic stack of foil was built in 
Ralph's Grocery by a salesman for Rey 
nolds Metal Company, L. P. Baird, Jr., 
who said: “I've sold a lot of foil in my 
time, but I’ve never seen so much in one 
place... and I’ve never worked so hard 
building a display.” 

It was tied in with the “rainbow” promo 
tion being featured by the aluminum firm, 
which poimts out to the shopper the ad 
vantages of buying food products packaged 
in aluminum foil 
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PAT 


Will Not Soil Fabrics 


Made of Pliable Latex Rubber ; 


Easy to apply... 
KEEP YOUR LOW NECK 
DRESSES ON THE RACK 
. NOT ON THE FLOOR 


Takes only a second 


Apply Sta-Ons to your Low Neck dress hangers — 
will fit your present plastic hangers. 












PRICE LIST 

2 Gross Box 24.00 

| Gross Box 13.50 

Shipped F.O.B. New York City or 
La Jolla, Calif. 


JOBBER INQUIRIES INVITED 


East Coast: Kcoule’ Lisplaye- 350 West 31st Street, New York City 1 


West Coast: Garment Sta-Ons, P. O. Box 184, La Jolla, Calif. 
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New Fitting Introduced 
For Display Racks 







| 

The Cleveland Hardware & Forging Com- | 
pany, of Cleveland, is now manufacturing | 
new die cast aluminum fittings for joining 
thin wall metal tubing. These flush type, 
internal locking fittings are available in 
three shapes —%-degree elbows, T-butts, 
and floor and wall flanges 

These fittings are especially suited for 
use in display rack construction because 
they are easy to install and require no 
special tools or skills. The flush joints 
made by these fittings give a smooth, un 
broken appearance to the rack because there 
are no external breaks or connections, and 
the fittings may be brushed or polished to 
a high finish. 





ANSEN 


~ th One-Mand Tacker 


Gustave Rubner, Inc. 
Bought By Cellu-Craft 


Acquisition of Gustave Rubner, Inc., New 
York City, by Cellu-Cratt Products Cor 
poration, New Hyde Park, N. Y., has been 
announced by Samuel J. Leeds, president 
of Cellu-Crait. 

Gustave Rubner, Inc. has been prominent 







INSTALL displays neater, faster, better with HANSEN one- 


for the past 27 years in the designing and | ae Tacker —— tr roll right into place and 
manufacturing of decorative papers and ee ys nn ee a a 
fabrics, gift wraps, costume fabrics, lamp HANSEN is 4 time-saver, Self-contained. Holds up to 
shade and display materials, exclusive wall YESTARIT orocides aii eS Fae BF pe 
papers, and other specialty items ONCE you use a Hansen you'll discover there's a vast 

Cellu-Craft, prominent designer and con difference Balanced design Smooth, positive action 


Easy to grip and operate. Take-up Jaw and many other ; 
verter otf flexible packaging materials, is features make Hansen the Preferred Tacker Send for Free Beoklet 


now able as a result of this acquisition to 


diversify and further the company’s growth | 1 FE [ANSEN] A. L. HANSEN MEG. CO. 


in related fields. 


504! RAVENSWOOD AVE CHICAGO GO ILL 
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Verona Is Appointed (Chamber of Commerce He was a member 
OLD FASHION CANDLE AND PINE fp Thall Plastics of the Point-of-Purchase Advertising Insti- 
DECOR DISPLAYER PFW 635 J hall Plastics. Inc. New York City tute and the New York Advertising Club 


ati 


; ; S ‘ing are his Mrs. Mary Anne 
Depth a nounces the appointment oT Mike Verona SUrViviNng ar hi widow, ir P \ 
toon as to its le depart t lie Wl call Russell W ertz: a daughter, Mrs. Robert 
idth—$’ it) sal . Cpartiment Wi Ca on 













































Weiss: a son. Russell Wertz, of Hamilton, 


manulacturers of ready-to-wear tor point- 
R. 1. and two grandchildren 


White display pane! of 
with shelves, trimmed anata 
with green pine [hall Plastics has also issued its new Eni legs 
ewe = ners catalogue No. 13, covering “Voguette Tops,” n arged Facilities 
iNlumineted wi 

candie beam bulbs said to represent a new idea in budget dis For Penn Metal 


164 50 playing of ladies’ and children’s blouses, Penn Metal Company, Inc., has let the 


sale promotions 


sweaters, and lingerie contract for a 20,000 square toot addition 

to its main plant at Parkersburg, W. Va., 
Frederick Wertz Dies; and a 50 by 50-foot addition to tts main 
Headed Window Advertising office building. This is the fifth addition 


Frederick L. Wertz, president of Window made to the Parkersburg works in the last 
hive years. 

According to George A. Sagendorph, presi- 
dent, the plant expansion 1s tor manutac- 


Advertising, Inc., New York City, died 
June 27, apparently of a heart attack, at 
his home in Montclair, N. J. The companys 


he headed operates “4 national service for turing and storage ; the increased othce 
thi installation 2) window and mteriotr dis prapalip 2 igen sales personnel oe 

quired to handie the companys constantly 
play ; on behalf of national advertisers be ‘ ’ 


) increasing business 
had been president since its inception in 1928 . 


and Was thi chiet founder (7 the concern 


Cuban Displayman Wins . 
Walters Contest 


Christmas death, was born in Lansing. Mich... and as 
«i child traveled hy covered Wagon te Ni hirst prize the “Sculpt ) (;las dood- 


Wertz. who was 7% at the time oft his 


braska He graduated trom the University ling contest sponsored by Walters Industries, 


displays of Omaha im 189% \iter working tor a inc., New York City, in the firm's exhibit 


time as a farmer. he hecame editor and room during Display Market Week last 





publisher of The Schuyler, Nebraska, Sun, month was won by Helio Armenteros, dis 
Our salesman will show you our full line in connection with which he operated a Play director of Solis Entrialgo y Cia, 5. A,, 


Just write 





orinting busines Havana, Cuba 
e | Later he went to New York City. where Second and third prizes went, respectively 
david hamberger in. he wa employed my othe lithographing field to K kk Rosevear, iInteriol display, (Ding 
and pertected several tmprovements in the hach's, New York City, and William Trac: 
136 West 31st S?., N.Y.C. proce lie then became a salesman of Tracy Parade & Display Company, North 
lithography tor advertising purposes Bergen, N. J 











For a time Wertz headed his own com 


pany, krederick L. Wertz Display Counsel, Denton Back At Work 
which created tor manutacturers window After Operation 


- 





to:Sho! 
Roto ELECTRIC nd 


and mteriot displays to be used on a na kd Denton, of Ferro-Craft, Morganfield, 
TURNTABLES | tional basis. He also acted as consultant Ky., underwent an emergency appendectomy 
on display to various national firms two days after returning trom Display Mar- 


The action display way { 
to boost your sales! 


95 


List Price 
‘08 
L : _ 


Wertz was active as a member of a ket Week in New York City. He 1s now 
number of committees of the United States back at the plant as usual 
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Medel 5M-10. ROTO-SHO JR. Costs only 1 

day to run! Revolves 3 times a minute sends 
build-up display fixture permitting full use of dis- 
play space. Carries '0 Ibs. A.C. only 


Mede! 712. ROTO-SHO 
Revolves 3 times a min- 
ute. Carries up to 200 Ibs 
Lights turn with table! 
Tables in 942", 14”, 18” 
dia. A.C. only 








CHRISTMAS TREE 
HOLDER-TURNER 
Lights and tree turn 3 
times a minute’ Carries 
up to 15 foot tres, 200 
Ibs. Costs only Vic daily 
to run, A.C ony. 


Delivery out of steck in 24 hours! 





(ret PREE illustrated literature showing 
build-up fixtures, prices. Write today' 





Formerly General Die & Stamping Co 
32.14 Nerthern Bivd., Leng isiand City 1, N.Y. 
Integrity Since 1919 
Makers of fractional horsepower motors, 
skeleton and ceiling turntables for display industry use 
Quantity discouns available 





4 
( 
| 
Model AM-1. ELECTRIC 
| 
| 
( 
( 
4 
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-——For a promotion of Oriental rugs, this elaborate setting was created by Georg W. Peier, display 
director of Crome & Goldschmidt, Copenhagen— 
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Pioneer Introduces 
Fall Merchandising Program 


“Time For Fashion.” the new fall mer 
chandising theme developed by the Pionees 
Suspender Darby, ra.. is it} 


Pioneer's fall met 


(ompany, 
corporated not only in 
chandise lines but in the company’s national 
advertising program and new dealer dis 
plays 

One ot the most unusual of the merchan 
dising aids is 
makes an 


well as an 


a clock-shaped display that 


excellent window centerpiece as 


Across 
the center is the slogan, “Time For Fashion,” 


effective counter card 


and above and below it are shelves for 


Pioneer merchandise 
attract the 


impulse buying 1s a set 


displaying 

Also designed to consumer s 
eye and stimulate 
ot five cartoon-type counte! 
different product 1s 
mounted as an integral part of the cartoon 
For example the belt display entitled "Play 
time,’ playing golf Lhe 
belt 1s attached in such a way that it forms 


displays. On 


each card a Pioneet 


shows a man 
the mans body and legs 
More variations of the “Time For Fas] 
utilized by six self-service 
\mong 
presents tie bar and cuff link sets 
engraved with athletic 


leatures 


ion §=6theme are 


counter displays them, “Sport 
lime’ 
figures engaged in 
while 
belts made li special spice-tone 


lors, mspired by MeCormicks exoti 


activities spice 


p lime’ 
Pioneet 


{ 


‘ ; 
r . 
pl ‘ 


Interstate Appoints Libery 
As Display Coordinator 
Petes 
coordinator of Interstate Department Stores 
Inc., New York City, under the supervision 
Ol loseph \ 


ager, it 158 


Libery has heen appointed display 


Pollard, sales promotion man 
announced by Sol W. Cantor, 
president Libery formerly was traveling 
supervisor for the company 
William 
personal reasons requested transter to The 
(;rand Leader, kort Wayne, 
Department 
the duties of sales promotion manager ot 
the Fort Wayne store, and also will 
out of that city 


visor tor the company 


display 


Hie replaces Tusing who tor 


a unit ot Inte 


state Stores Tusing assumes 


Wool k 


as traveling display supet 


Enlarged Facilities 
Announced By Findlay 
( orporation, 914 


eit Findlay Fast 59th 


street, Los Angeles 1, announces enlarged 
facilities for manutacturing fiberglass dis 
play items. Now in production are indoot 
and outdoor Christmas bells, stars, rein 
deer, Santas. sleds. and hlouse torms in 
ladies’ and children’s sizes. ‘The firm also 


manutactures designs to the customer s spe 


incations., whi h then become the customer s 


exclusive styles 


Interior Display Director 
Appointed by Saks-Fifth 
Saks-Fifth Avenue, New York 
Robert Mains as 
under the 


(ity. has 


named interior display 


manager, direction ot Henry 
Callahan, who is in charge of display tor 
the store At one time Mains was 
Halle Brothers, 
and has had charge ot 
at Lord & Taylor, New 


display 
consultant tor ( leveland, 
floor display 
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The Ideal BACK to 


Bulkton 





Minimum Order 10 Sheets — Over 60 Cut-Outs per sheet. 


WAL-FLEX 


e PEDESTAL SETS. . . *14°9° 


WAL-FLEX 


e FLUTED PANELS .. 


 BULKLEY DUNTON & CO., INC. 


CORRY 2-8257 





Attention Display Directors 


SCHOOL Atmosphere! 
CUT-OUT LETTERS 


Seamless 


Available in 
the following 
Colors 
e WHITE 

@ RED 
e GREEN 
e BLUE 
e@ BLACK 


List Price — 60c per sheet 


LIST PRICE 


Per Set of 7 Pedestals 


Silver Grey — Golden Yellow — Char Black 


LIST PRICE 
$695 EACH SOLD IN LOTS OF 
PANEL 3 ONLY 


Silver Grey — Golden Yellow — Char Black 


Bulkton Display Division 
CORRY, PENNSYLVANIA 








LUMBER 


From al” x 2” furring strip 
toa 12” x 12” Timber. 








Masonite ful to your spe ifications by one of New Yorks 
' LARGEST and most DIVERSIFIED Lumber Companies 

Celotex 

Vouldings © FAST SERVICE e@ 

Homasote 


Plywood 


Upson Board 


There are more Special Items in this MODERN Lumber Yard than in any other in New York 


LUMBER 
& TRim CO. INC. 


Brooklyn 27, N. Y. 


TULNO 


17 Ridgewood Place 
Glenmore 5-414] 
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SPECIAL!! 
BOX OF 40 TUBES %" DIAMETER x 48" 








NEW LOW PRICES 


CANDY CANES 


1%" » 24" $10.80—Carton of 12 

1%" x 36” $15.00—Carton of 12 

214" « 48" $24.00—Carton of 12 $13.80—Carton of 6 
314," x 60" $45.00—Carton of 12 $13.00—Carton of 3 
, 2a $16.00 each 


$Q.75 
ASSORTED COLORS 
RED AND WHITE TUBES |" to 8” DIAMETERS 


See your local jobber or write for information to: 


ROUND TUBES AND CORES CO. 


801 NORTH PEORIA STREET @ CHICAGO 22, ILLINOIS 











Length 25" 


SEE YOUR JOBBER 


SLEIGHS FOR 


These are designed to satisfy the most discriminating displayman. 





SANTA 


Length 33° 


$L25—White and Gold $ 9.95 $L33—White And Gold $16.50 
S$L25-B—Brass Runners $13.35 $L33-B—Brass Runners $19.95 


FERRO-CRAFT, Morganfield, Kentucky 























PENNANTS 


30" x 12"; choice of Red, Blue or 
Green Felt. Lettering screened in 


bright Yellow. ‘Back 20 
to School” or "Back % 
to College” — 


Also in stock for Imm. Del.—All 
Major Colleges Regulation Pen- 


nants $11.50 doz. 


WOMEN'S COLLEGE 
PENNANTS $13.20 doz. 


DUPLEX DISPLAY & MFG. CO. 
916 Arch St. E Phila., Pa. 













































I should like to comment on the calibre 
of your magazine by stating it is received 
with the utmost interest by our staff here.— 
Charles M. Maltbie, display manager, Sears, 
Roebuck & Co., Camden, N. J. 


Il always read “Editor's Comment” in your 
magazine and noted what was said in the 
sixth paragraph on page 14 of the July 
issue. | think the entire content of that 
paragraph is true and add to it an emphatic 
“Amen!” Some of us in this (utility) field 
are trying to do something about it!—R. A. 
Mach, Minneapolis Gas Company, Minne- 
apolis, Minn. 


The enclosed letter from Kd Drake, of 
McLean's in Binghamton, N. Y., speaks for 
itself. I wish you could find some space 
in DISPLAY WORLD to publish it. You 
have my assurance that it expresses the 
sentiments of a good many of our customers 
as well as many exhibitors.—Albert Bliss, 
Bliss Display Corporation, Long Island 
City, N. Y. 

(The letter follows.—Ed.) Dear Mr. Bliss: 
The Market Week of this year at the Trade 
Show building certainly surpassed any 
previous one. From the point of view of a 
displayman, it proved to be the most stimu- 
lating and best organized yet. 

However, I was disappointed that so many 
of the display manufacturers decided to close 
at noon on Wednesday. It was my under- 
standing that the exhibits would remain 
open Wednesday morning, afternoon, and 
Thursday morning. Although I| took a 
quick tour of the building earlier in the 
week, other appointments in the city pro 
hibited me from returning until Wednesday 
to place my orders. Some representatives 
told me that the show was closing at noon, 
although I found out later that it was op- 
tional and some rooms would remain open. 

[ had made arrangements for some of 
the merchandise managers from our store to 
view major Christmas attractions, to aid 
them in their Christmas planning, but had to 
cancel them when I learned of the early 
closing.—Edwin B. Drake, display manager, 
McLean's, Binghamton, N. Y. 


(A letter trom John F. Bowman, managing 
director of the National Association of Dis- 
play Industries, to Mr. Drake follows.—Ed.) 

Mr. Albert Bliss kindly torwarded a copy 
of your letter concerning the closing time 
of the Market Week last month. May I 
say that, representing many members of the 
NADI, Mr. Bliss objected to the early 
hour along with some other members of our 
hoard liowever, the telephone response 
was in favor of the earlier hour 

To me that situation its past, and not 
forgotten. Letters such as yours strengthen 
my position in demanding that no deviation 
from standards set may be made. Perhaps 
you will recall at previous Market Weeks 
the hour of closing was set at, for instance, 
3 p.m., and by noon on the last day I was 


DISPLAY WORLD 














besieged with requests 
buyers on the floors, etc., 


to close up-- no 


acct rding to mem- 


bers. 
| regret that the circumstances were such 
that you did not have an opportunity to 


cover the complete show and that the others 


from your store did not have a chance 
to see the Christmas presentations. Within 
the limits for one person's ability I assure 


you that it will not occur again 

And may I thank you for your comments 
on the organization of the Market Week 
For that I can take some credit but not all 
Many people work these 
takes a to make a 
sowman, managing director. 


on and it 


John a 


events 
team SUCCESS 


NADI, 


I was intrigued by a paragraph in your 
“Editor's Comment” (July, 1956 issue) of 
DISPLAY WORLD 

You say you “often wonder why practi- 


cally all utility displays seem to have come 
from the mould,” =| 
clear up some that 
few words 

Utilities, 
ervised by various 
Qur profits and our 
cally examined; should we 
a smal! budget allows 
would 


Salnic believe | 


mystery 


can 


of with just a 


as you know, are caretully 


government 


sup 
Apecncies 
periodt- 
spend more than 
advertising, 


expetises are 
for 
a slap on the wrist 
tomer suggestions to the effect that 
of wasting much money, don't 
lower your rates?” We are therefore 
a certain amount of compulsion to not 


we 
receive and cus 
“instead 
sO why you 
under 
only 
“spend a reasonable 
but our 


is an 


amount tor advertising,” 
advertising must also look like it 
aid to bette service oT 
understanding. 

In spite 
compete 


customer 


of this handicap, we are forced 


to tor window shopping attention 
with modern department stores. 


These same 


stores employ what appears to us a fantasti 


budget. And we are apparently subject to 
criticism from the other side of the fence: 
“Why don’t you spend more on your win 


dows and break away from the stereotyped ?” 

We try to please all. 
gest fault.)—J. L 
Telephone 


(Probably our big 
Vankyzin, Illinois Bell 
(Company, Chicago, IIL. 
vel Display Adds 
To Sales Staff 

[vel 
the 


as 


Displays, (orona, N. Y.. 
appointment of William E 
account executive serving 
counts in the exhibit field 
Ivel, he was sales manager for Webrib 
steel Corporation and prior to that was 
manager of Prenwill Corporation, specialist 
in regional trade shows 

Also appointed in a 


announces 
Prendergast 
national ac 
Prior to joining 


similar capacity is 


(,us 


Sweer, formerly exhibit designer at 
Gardner Displays, art director of Gardner, 
Robinson, Stierheim & Weiss, both of 


Pittsburgh, and also owner and operator of 
Custom Displays on the West coast He 
brings more than 15 years of creative dis 


play knowledge to his new position 
Melville Succeeds Lloyd 
At McCutcheon's 


James McCutcheon & Co., New 


has named John Melville as display di 
rector He replaces Ralph Lloyd, resigned 
Melville will be in charge of branch store 


as well as main store display 


AUGUST, 
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MODEL "A" 


d “SIGNVPRESS” 








SHOW CARD AND POSTER MACHINE 


Feataue4! SPEED....SIMPLICITY 
LOW OPERATING COST----LONG LIFE 


Used for over twenty years by leading national chains. 


Furnished with printers 
metal and wood type. A 
precision built press which 
will last a business life- 


time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
Produces high 
quality signs at low cost. 


ber type. 


MADE IN THREE SIZES . 


Sign shown above is i4"° « 22’ 


HUDSON \ Swart Mew { 


ad i 


«ad 


made on the Model 


$972 


Many have from 50 to 500 or more in use. 


Gabardine Jackets 


They re Reversible 


A-1422 


. WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX H-144 


ADRIAN, 


MICH. 
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on base and upright 
are finished i 


Art R. 





Art 


attractive 


 eey Bo dolls out front where 
<n a and buy them 

) with new ie 
Stands are all ateel i. a se = 


» rust res 


No. 100 p = 
Adjustable 6” to 

No. 125 ae 
Advustable 12” to 24 
No. 150 1. £6 


Adustable is” 


Mail Orders 





Modern 
Penn Avenve, 


blue 


ting “Silvertex 


12°. 


Packed jvtwa carton 


STANDS 


eep your doll sales up! 


(Cohen doll stam 
customers * 









ie will 
an see 


enamel finish 
right wire clamp 
plate 


Filled Promptly 


Cohen Co. 


Display Equipment 
Pittsburgh 22, Penns 
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FLASHERS 


Since 1900 


Force Attention, increase Advertising Value 





W555 RIVER ROAD 


RIVER GROVE. ILL. 


Motor 
Driven 




















MAMIOCADDY 





NO LIFTING—Single-Unit Ceddy..... $39.50 
EASY, FAST—Mulfi-Unit Caddy....... $89.50 


MADISOMA 


NEW YORK — 152 West 25th Street 
CHICAGO —-— 11 Seuth Despiaines 
DALLAS —-—-— 3007 Canteen Street 


America’s largest Menikin Refinishers 








NEEDS! 


DESIGNED AROUND YOUR 


fer the bold ond dramatic oe the wnoll wale and precious qvuelites, 
goed taste combined with vamutakable and umaque effect —- we heve 
tor wemediote delivery @ complete line of decorotive wrtece treat 
ments, paper or fabric. Write for sample books 


LAVERNE ORIGINALS 


160 EAST S7th STREET * NEW YORK 22 * Ploze 9-5455 
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“Parade And Float Guide” 

ls New Display Book 
Latest 

library is a book entitled “Vaughn's Parade 


contribution to the displayman’s 
and Float Guide,” published by T. S. Den- 
ison & Co., Minneapolis, at $5. The author 
is L. S. Vaughn, who operates Vaughn Dis- 
plays, Inc., of the same city, and is well 
known as a parade and float expert. 

Vaughn traces the evolution of the parade 
trom the days of ancient Babylon to the 
Tournament of Roses and Mardi 
(;ras spectacles of the present era, with a 
great number of photographs to illustrate 
his points. He then goes into how to stage 
a parade, listing the duties of those con- 
cerned right down to cleaning up the 
streets after the parade is over. 

How to build floats is the next section 
of the book, again complete with photo- 
graphs and drawings to show the various 
steps required. Vaughn concludes by point- 
ing out the “gremlins” found so frequently 
in parade plans, and how to avoid them. 


elaborate 
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Cash Prizes Offered 
In Baumritter Contest 

A total of $2,800 is being offered in cash 
prizes for the best displays and local adver- 
tising and promotions that will tie in with 
the fall advertising campaign in national 
magazines by T. Baumritter Company, Inc. 
Awards to displaymen will consist of $100 
for first place, $75 for second, $50 for 
third, and $25 each for four honorable men- 
tions. The contest will run from August 
15 to November 0. 


ee 


Strauss Is Winner 
In Chicago Tourney 

The trophy tor low gross score in the 
Chicago Display Club’s annual golf tourna- 
ment was won by Tom Strauss, Schack’s, 
Ine. 
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Window Advertising Elects 
Jones To Presidency 

Kilmer G. Jones has been elected the new 
president of Window Advertising, Inc., 175 
Fifth avenue, New York City. He succeeds 
Frederick L. Wertz, who died recently. 
Jones has been with the firm since 1937 and 
has served as a director since 1944, James 
(;. Holland, who has been a director of the 
company 1954, has been elected vice 
president and treasurer 


since 


"Sparkl-Tex Roll” Introduced 
By Union Wadding Company 

The Union Wadding Company, Pawtucket, 
R. 1., manufacturer of such items as “Sparkl- 
Tex,” “Cotton Tree Mat,” and “Grass-Tex,” 
announces the introduction of the firm’s new 
“Sparkl-Tex Roll.” 

Available in pure 
or with silver, red, and green aluminum 
flecks, the material also may be ordered 
in pastel tints of pink, green, and blue with 
silver flecks. The roll is 32 inches wide 
by 12 feet long. 


white with all-silver, 





Stanley Cohen Graduates, 
Joins Father's Firm 

Stanley Cohen, son of Art R. Cohen, 
Pittsburgh, has graduated from the Univer- 
sity of Miami and has joined his father’s 
well known firm. Stanley majored in busi- 
ness administration and was president of 
his fraternity, Tau Epsilon Phi. 
City Display Moves 
To Massachusetts 

Formerly located at 43-12 Queens boule- 
vard, Long Island City, N. Y., City Display, 
Inc. has moved to 360 Merrimack street, 
Lawrence, Mass., where four times the pre- 
vious amount of space is available. This 
is the fourth expansion of the company. 








—This display by Hermann Schlipphacke, display director for Kaufhof, Cologne, dramatized the 
lightness of summer suits for men by oa giant ripe dandelion, with individual seeds seeming to float 


in the air while bearing sales slogans—- 
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SMALL SHOP ATMOSPHERE 
[Continued from page 35] 


bath and closet shop are light in color and 
feminine in mood. By its very appearance, 
this shop sells luxury. Brass brightens many 
points of display, including a brass “glass 
box” showcase counter featuring glamor- 
ous bath accessory items. The chairs are 
brass and a brass-framed clock merchandise 
display decoration beautifes a pillar, with 
a painted-on brass torchier carrying the 
brass motif from pendulum to floor. Towel 
racks mounted on display tables build mer- 
chandise display upward and towel colors 
furnish the coordinated appeal. The closet 
shop converts a recess into a suggestion 
selling coordinated merchandise display. 
Full range of bath mat types and colors 
meet all requirements via a single display 
fixture on the floor at the left. As in all the 
Lord & Taylor shops, display is colorful 
and the merchandise supplies all the needed 
color for display. 

Partitions and panels create the bedroom 
shop department and the medium for in-use 
display of merchandise. An aqua-tinted 
partition wall shows cafe curtains hung to 
simulate double windows, given added rea- 
lism by the addition of pictures hanging on 
the wall. A _ studio couch, throw pillows, 
lamp, and chair coordinate a room setting 
within the length of the partition wall. A 
brass headboard bed, back-to-back with an 
enameled headboard bed, shows throws and 
spreads. The beds also serve as permanent 
props for the presentation of merchandise, 
shown on these beds for customer apprecia- 
tion and selection. A display platform and 
shutter panel partition the front for the 
bedroom shop, with a stylized orange tree 
the only fantasy employed. The platform 
shows off a small occasional table with a 
milk glass fruit bowl and a pull-up arm 
chair. 

The shutter panels open up the partition, 
which is white, framed in black lacquered 
wood, as is the three-dimension separator 
at the left. This separator has two plastic 
window inserts on both sides, all four wind 
dows displaying curtains Lighting from 
within creates the illusion of sunshine and 
realism. A table with mirror and lamp dis- 
plays a dressing table skirt and boudoir 
accessories on sale in the bedroom shop An 
upholstered headboard bed with a_ pink 
spread and pleated ruffle coordinates its 
feminine appeal with both the curtains and 
the dressing table close beside. Thus the 
merchandise creates both the display and 
the selling appeal with economical use of 
two-day beds and three regular beds each 




















otective 
fPackaging 


Crescent poster board 

is packaged so carefully every 

sheet will be in the same superior 
condition when you receive it as it 
was when it left the Chicago 
Cardboard plant. 

We don’t believe in “skimping” when 
it comes to shipping containers, 
that’s why the exclusive “snug-pack” 
with an inner liner was designed 

by our engineers and adopted 

as our standard. 

Such conscientious packaging is 
assurance that you'll find no frayed 
edges, no travel worn board, and no 
waste. Ask for Crescent art poster 
board — and get everything you 
wished for. See your dealer 

—_ for samples. 
CHICAGO CARDBOARD COMPANY 
1a@aao NM. Homan Ave. . Chioago G1, 111. 
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designed to satisty a different type of need | 


for studio living, youth bedrooms, femi 
nine houdorrs., and master hedrooms All 
this, and curtains too, within a small area 
created and kept flexible by the use of panels 
and partitions! 


Nursery furniture sets up shop in a small 
space, too, with light colors and bright 
decorative touches enlivening an impression 
of play-plus-purpose. The sign on the side 
wall is pink and yellow on white, with ap 
plied three-dimensional black letters spell 
ing out “Nursery Furniture’ and adding an 
arrow tor direction. This sign is balanced 


on the nose of a tancitul yellow and green 
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SNO USE 
LOOKING ANY FURTHER! 
FROSTEE HAS ‘EM ALL! 


SNO BLOCKS 

SNO FLAKES 

SNO CHUNKS 

FINE SNO 

STYROFOAM BALLS 
STYROFOAM LETTERS 
STYROFOAM NOVELTIES 


Write for samples & ideas 


FROSTEE SNO CO 
ANTIOCH, ILLINOIS 
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Beautiful Music 


. . « favorite Xmas Carols 


. » « finging cash registers 


From Carolling Bell 


R.C.A. player, record changer, 





operate from any convenient place 


in the store. 360 degree 

Beautiful 48° Bell containing speaker, for outside 
or inside use. All welded, 22 ribs of heavy gauge 
steel! wire. Covered with tough, weatherproof Celas- music in all directions. 


tic, 4 ply DuPont lacquer, Virtually indestructible. Reeord of 12 favorite carols 


$347.50 f.o.b. Denver included. 


speaker suspended in bell, radiates 


PARADICE DECORATING co. Decorating the West since 1895. 


1848 Lewrence Denver, Colo. Fairs, trade shows, rodeos, streets, etc. 








MODERNIZING? DECORATING? DISPLAY? 


Photomurals, Translites, cutouts, and other 





enlargements are widely used as display back- 
grounds to create photo-realism in decorative 
atmosphere. 


Send for your free Photolog and 
see how you can solve your display 
and decorating problems easily and 
economically with camera magic 
and RCS know-how. 








Let us help you, too, with seasonal subjects, 
ideas to cut production work, planning, and 
costs! 


Pl ieetieieeeeeeeeeee 
FREE! 32-page Photolog of § stock Please rush my Photolog to: 
scenes and complete information on uses for 


display and decoration 











Name 





Company 
Address 


STUDIOS 


Division ot Rapid Copy Service Inc 


123 NORTH WACKER DR., CHICAGO 46, ILL. 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 








nn OEE '. : —— 














: a REPRESENTATIVES WANTED 
oy CAGOLERSE SET tut GLISTENING BYR OR OAM 
a arabe nr mann ca ¢ elie hints ain il | 3 
rene sue canaes ~ ane saan come | 4.00 Per Coiuma Inch--CASH WITH ORDER 
SNHOW-LIKE FPREOCOUCTE — 1184 HANNA 8106 | 





e WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 


64 

















striped seal who bounces upward from a 
pink and white striped ball that hides its 
stanchion behind a teal blue upholstered 
couch. A wrought iron mobile type of ceil- 
ing fixture that combines a bird cage and 
four-bladed sign device suggesting a weath- 
er vane announces the “Bird Cage” restau- 
rant situated at the end of this traffic aisle 

-~which may be why the shelf display unit 
partitioning the nursery shop is open-faced 
both ways to be sure toy items are seen by 
restaurant as well as nursery furniture cus- 
tomers. Impulse items are featured, with 
stuffed animal toys topside and cuddly soft 
toys lined up on staggered height brass 
shelves. Color comes into play in this mer 
chandise arrangement, with alternating con- 
trast of animals of every hue, including 
pink for girls and blue for boys .. . plus 
dolls and nursery lamps and toys. 

Girls’ and boy's departments are also 
on the second floor. They are departments, 
not shops ie 5 O80 justify their extra floor 
space with selling effort. In these depart- 
ments, stock is on the floor and display is 
kept simple, straight-forward, and func 
tional. The application of imagination is 
left to decoration, and fixturing assumes the 
character of easy selection in lieu of per- 
sonal service as a selling appeal. 

In the girls’ department a bevy of little 
girls “7 to 14” race a bicycle built for seven 
across the background wall, against a tur- 
quoise blue brush panel. These little girls 
are dressed in colorful clothes more modern 
than their transportation. The turquoise 
blue motif is picked up in the open design 
wire separator above the stock cases — the 
center of each white enameled wire meeting 
point is color-studded with a big turquoise 
blue button. A mirror encased pillar in the 
left middle distance picks up the color 
spots from all directions. Sweater and 
shirts are merchandised for self-selection 
at a double-faced multi-tier fixture unit, 
with stock drawer space below. Skirts are 
size and color grouped on a revolving cir- 
cular rack, topped by a coordinated blouse 
and skirt display. The single figure on a 
display platform wears a dress to promote 
another type of merchandise available in 
this shop and stocked in wall cases. 

The boys’ and students’ shop goes all-out 
for dignity and grown-up masculine appeal. 
Applied white letters spelling out the depart- 
ment name are mounted on a wormy chest- 
nut back wall valance. Painted decor on 
the side curtain wall suggests the dormer 
windows of English university fame. Color 
dominates the forward display on the black 
lacquered and marble display table in the 
foreground —four shirts vie for attention 
in bright gold, turquoise, fire red, and 
luggage tan. ‘The navy jacket on the lower 
table level shows how well it goes with any 
on of the bright color shirts displayed. 

In every shop, in every department on 
Lord & Taylor's second floor in Garden 
City, the merchandise is put to work in 
the creation of colorful display. No two 
shops’ departments are alike in appearance 
or appeal. Each projects its own personality 
by using the merchandise itself to create 
individual character and to convey the as- 
surance that here is where the customer will 
find what she wants and needs. The method 
is display and the medium is merchandise. 
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Waldmann, of Wichita, 


well-known 


—Bernie 
display salesman traveling the mid-West and 


South, 


is now associated with Fritz Oltmanns. 
of Oltmanns, Omaho— 


Meimend Ross Dies; 
Operated Display Firm 


Maynard D. Ross, head of Ross Display 


Material Company, Seattle, died recently 
in that city after a two-month illness. Born 
in Chicago 41 years ago, Ross removed to 


Seattle in 1937. Ten years ago he founded 


his display business there and saw it grow 
irom a one-man project into one of the 
largest of its kind in the West. 

The company, located at 1409 Seventh 
avenue, will be continued by Ross’ widow 
and his brother, Alvin. 

Surviving, in addition to the above-men 


tioned, are two daughters, 
another brother, 


tle, Wash. 


a son, his parents, 
and two sisters, all of Seat 


Dai Replaces Gosling 
At White's, Boston 

R. H. White & Co., Boston, announces 
the appointment of Michael Dai as display 
director; he succeeds James Gosling, who 
resigned recently to join a New York City 
advertising agency Formerly in display 


in Cleveland and as display director for 


The Emporium, St. Paul, more recently 
Dai has been display and sales promotion 
director tor Hershey Estates, Hershey, Pa 


Weyerhaeuser Announces 
New Additions 

“Ply-Veneer,” a 
overlaid with kraft 
produced in several 
cording to R. D. Pauley, manager of the 
Special Products Division, Weyerhaeuser 
Timber Company, The additions 
include three constructions in the 
panel stock 


panel stock 
is now being 


wood 
linerboard. 


yenee! 


new constructions ac 


Tacoma 
new basic 


Carlton Named President 
Of Trade Show Building 


Duane W. Carlton has been elected presi 
dent of the New York Trade Show building, 
New York City, of the recent National 
Association of Display Industries Display 
Market Week. He will continue 


executive director ot the building 


C & M Display 
ls New Firm 

C & M Display Company its the name of 
a new display jobbing company in Memphis 
Principals of the firm are Custer Capadalis 
and Howard Mcintyre. 


scene 


to serve as 
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No. 2915 Topiary Tree 


Nineteen chartreuse candles with 
lights this pro- 
fusely trimmed Lycopodium tree 
white 


multi- 


starburst spark 


tiny chartreuse balls, 
and 


colored birds are used throughout 


nylon leaves small 


. rectangular wooden base in 


chartreuse trimmed with gold 
edging ... large green Christmas 
balis and chartreuse ball chain 
complete the trim. 

80" H. x 50° W. «x 30" D. 


each $149.95 





Display Designers 
and Manufacturers 
© Portsmouth, Ohio 











NEW PLASTIC CERAMIC 


Hexagon Displayers 


‘offer a new concept in ideas,” 





states A. MARCUS. display 
director, White House, San 
Francisco 


Size of Hexagon—6"' «8'' «2'/, 
Neatly finished on both sides 
Approx. weight 25 ibs. per 
carton Shipped FOB San 
vr 


12.00 carton of I2 
si. 00 for 3 cartons 


Aft your jobber or order direct 


HEXAGON 38 “rest: 
THE SILENT SALESMAN 





Box 310 
Calif. 















Low Priced 
Turntable 
@Capacity—725 ibs 
(centered load) 
@Height—only 2'/,"' 
@Table diameter — 
/," 
@RPM—2'/,, clockwise 
A smooth operating, 
ball bearing turntable 
UL approved 8 cord and motor 
$6.00 each—Specia! prices in quantity 


BIRK MFG. CO., NIANTIC 14, CONNECTICUT 
Clean Up for Easter with 


"lt Cleans Clean’ 
Order from your display jobber 
A product of BONTEC LABORATORIES 
1350 Watson Ave., Wilmington, Calif 


lived, constructed 


sturdily 


long 











AUTHENTIC 


SHUTTERS 


FOR DISPLAY PURPOSES 


The use of shutters for backgrounds and 
other props adds modernity and swank. You 
see them in the movies, on TV, in leading 
store windows everywhere 

Have a iot of assorted sites——wil!l sell af a 
sacrifice while the supply lasts Genuine 
interior shutters with movable louvers. Un 
finished ready to paint for any 
scheme 


Only $1.98 per panel for quick sale 


color 





This limited quantity includes random sizes 
from 6° to 10° wide and from {8 to %& 
high. Will furnish desired sizes while availa 
bie—otherwise reserve the right fo send 
nearest size. Only $1.96 Per Panel. F.O.8 
Chicago. Order from this ad 


ED MORGAN 


64 E. JACKSON CHICAGO 4 




















LOW PRESSURE 
SALESMAN WANTED 


To represent us in Metropolitan area and 
throughout the country choice territories 
still open. Liberal commission and pro- 
tected territories to those qualify. 
Please no hot shots no “make you 
a million in 6 months,” ete. No Walter 


Mittys. 


BEN WALTERS, INC. 


7th AVENLE, NEW YORK 11. 


who 


156 ae ¢ 
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your 


Captive audience 


can’t resist 
the glitter-and-glow 
of 


TWINKLE- 


@ 


LITE — 
iT 4 





Put a twinkle in your window and listen to the tinkle 







| 


in your cash register! Give a Christmas glow to any | 


product or service you have to sell. 
é; easy as a wink! 


Ji ft. of wire complete with 6-volt 
heavy duty transformer with fuse 

highest underwriters’ approval 

20 lights equipped with clear 
é&volt tamps with clips on all 
sockets either white or green 
wire absolutely fireproof 
Each lamp burns and blinks inde- 
pendently 


it's Christmas all over the store! 
| TWINKLE-LITES, in your interior sell- 
ing areas bring new magic and 
~ Christmas excitement to your store 
. » lure sales dollars out of cus- 
tomers’ pockets. 


liberal jobber discounts 





9% £9 yg 










\ 


‘ 
Anas ‘ 











METAL 
LEGS 


Ideal for 









displays 
Tapered Tubular Steel 


and Cast... 


IN: e BRASS 
e CHROME 
e BLACK 


Available in lengths of 6" to 28" 





WRITE TODAY FOR 
OUR LATEST CATALOG 


HARLAN INDUSTRIES 


Exclusive Distributors to the Display Trade 
30 N. WELLS ST., CHICAGO 64, ILL. 
CEntral 6-0092 
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(Continued from page 16) 


Boston, for many years before going with McCann- 
Erickson just a few weeks ago. I think we will 
see more and more displaymen leaving the retail 
field for similar agency jobs. 

There is one important thing that stands 
out, however, in looking at the past history of 
the three men just mentioned. Each one of them 
was a display director, but each one thought not 
only in terms of display but of display's 
relationship to the store as a whole. They were 
merchants first and displaymen second, and their 
thinking was not confined to the "glass cages" 
which seem to set up an invisible but very real 
barrier for the outlook of many displaymen who 
are otherwise extremely talented. 

Personally, I believe the advertising agency 
field represents a real opportunity for the 
gualified displayman who nas courage and vision. 
One of its best recommendations is that it offers 
him the chance to call upon the knowledge he has 
gained from his past work, and to make use of it 
in pioneering a new and increasingly important 
trail. 

Getting back once more to Jack Nichols, he 
mentioned that it always amazed him when talking 
shop with others at Display Market Weeks to be 
asked, "Why do you want to bother with department 
layout or store design? Isn't it enough to 
handle the display department of a big store 1ike 
Higbee's?" Jack believes, and so do l, that 
anything visible connected with retailing is 
part of display--from department layout to pack- 
aging, and that the displayman should concern 
himself with it. It is a theory that has 
certainly paid off in the case of Nichols, 
Wardrip, Gosling, John Moss of Marshall Field's, 
John Dubuisson, of Cain-Sloan, Nashville, J. N. 
Boulware, Miller & Rhoads, Richmond, and quite 
a few others I could name... 

Of no particular consequence, but while 
referring to Cleveland, I might mention as an 
oddity that our subscriber with the shortest 
name lives there: his issue of DISPLAY WORLD 
each month is addressed simply to "Mr. X". I haven't 
the slightest idea who he is or what he does... 


Cordially yours, 


2 i 
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Several changes were made in the national! 
display set-up of Sears, Roebuck & Co. 
J. B. Honold was transferred from the Phil- 
adelphia office to the national headquarters 
in Chicago, to serve as assistant to Les 
Janes, national director of display; he had 
been territorial display manager for the 
kastern section. Honold succeeded A. E 
Johnston, who had joined Kroger’s, Cincin 
nati, as head of the sales promotion depart- 
ment. 

S. W. at one time display director 
tor the Stewart Warner Corporation, Chi 
cago, and more recently with the display 
department of Montgomery Ward & Co., 
joined the editorial division of Sears’ na- 


Jester, 


tional display division 

Fk. T. Helms was named district display 
manager tor Sears’ 
PS. Williams, formerly display manager 
Vandervoort & Barney, St 
Sears to supervise display 
kastern district, with headquarters 
in Philadelphia 

lowa displaymen held their 
convention at Des Moines 
president, |. H 
(Llompany, 


Dallas area. 


ot scruggs 
Louis, jomed 


in the 


annual fall 
Ofhicers ot the 
group were: veretts, M. L 
Parker Davenport; vice-presi 
dents, Ray Larson, T. S. Martin Company, 
Sioux City: Max lKBerck, Frankel’s, Des 
Moines, and Tom Frey, J. D. Von Allen 
& Son, Clinton: secretary-treasurer, L. I 
Williams, The Boston Store, Fort 
Directors were Jesse Erskine, 
Sioux City; C. J. Benedict, Des 


| lodge 
Davidson s., 


Moines: 


sarney Berck, Palace Clothing Company, 
Waterloo, and George Kucharo, Hugh Lyons 
& Co 

George Wihlberg, formerly display man 


ager tor Orkin’s, resigned in order to accept 
a similar position with 
New York ¢ ity 
AUGUST, 1946 
Morris Schac k's, Irv 
died of a heart condition 
bled him tor 
active in the 


Ohringer's, In 


(,oldberg, ( hicago, 
which had trou 
ycats He had been 
artificial flower 
more than three 

Herman ({ association with 
Harry Quint and Harry Kosmacher, 


a hew 


many 
business tor 
decades 
stern, mm 
formed 
display firm known as Park Lane 
Fabrics Company, New York City. 

Members of the Display Guild of Charles 
ton, W. Va., elected the following officers 
president, R. Mackenzie, Ann Lewis Shops: 
vice-president, k. A. Meyers, The 
and treasurer, Wayne 
The Diamond 

The appointment of Al Kalasky as display 
director for Falk's Department Store, 
Idaho, was announced 


Diamond, 
Surbough, also of 


Boise. 
Prior to entering 
the service, he was in charge of 
for W. B. Davis Company, Cleveland 

Val Mikesell resigned as display manager 
tor Adler & Childs, Inc., 
a display program inaugurated by the 
ciated Retailers of Indiana 

ikrnest Woolard resigned as display man 
ager ot Arnold Constable & Co.. New York 

Albert E. Scott, first 


display 


Dayton, to head 


Asso 


assistant at J. L 
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to convince the most 
skeptical youngster! 














Youngsters still go for a good old-fashioned Santa, and 
Art R. Cohen has the right suit for him. Order this com 
plete outfit now to be ready for Christmas, Consists of 
full cut red plush, sateen lined coat and pants with white 
plush trim; red plush cap with white plush trim and 
white pompon; white plush belt with buckle; shiny 


black leather-like leggings with white plush S 4 9 50 


trim. Large size only, complete outfit 

Corduroy Senta Suits with plush trim. . $19.50 
Flannel Sente Suits with plush trim , .. 0.50 
White weel Wig end Geerd Set...... «©. 6. 6 ccc ene 3.75 
100% Nylon Wig end Beard Ser. . ; 18.75 
Seren Wig and Beard Set........... steak eae 7.50 


MAIL ORDERS FILLED PROMPTLY 


Art R. Cohen Co. 


Modern ‘Display Equipment 
810 PENN AVENUE, PITTSBURGH 22, PA. 















































Spot Your Displays with 
BEST WONDER SPOTLIGHTS 


Throws a concentrated beam of light on interior displays, 
store window displays, signs and wherever good light is 






needed Has fine Fresnel! Glass Lens, highly polished 
reflector, asbestos cord, universal mounting bracket, gela 
tin color holder and 3 assorted gelatin colors. Black 


Adaptable to BEST manual or automatic 
color wheel 


Best Wonder 


SPOTLIGHTS, each. $10.75 
1000 WATT $14.50 


MODEL, each 
Prices Do Not 
include Bulb 
ALSO 
BEST automatic Coler Wheels 
BEST Pee Wee SPOTLIGHT 
Display Lighting Accessories 


wrinkle finish 
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Write For Litcrature 

















> = 
The BEST DEVICES 


10921 BRIGGS ROAD CLEVELAND 11, OHIO 











































ANOTHER VERY POPULAR 
DISPLAY 


RING ane HOOK 
the SEA HORSE 

















































































RINGS—4'4" diameter. 
Brass, ea., $3.00: Chrome, ea., $4.00 
HOOKS—Bross, ea., $2.25: Chrome, ea., $2.50 














Many other ring and hook designs available. 
Write tor brochure. 


ARTHUR V. LEONARD 


8944 Sagamore Rd. Kansas City 13, Mo. 



























































67 














fications, if desired. 





FOR OUR CANADIAN FRIENDS ONLY 


If you are thinking of using natural or preserved foliage for your Christ- 
mas display, call on us because that is our business. We can supply: 


WREATHS—made of holly, lycopodium, holly and lycopodium, crinklébush or 
twigs, flocked or painted any color including metallic. Any decorations. 
Last year supplied wreaths up to 15' diameter. 


WINDOW BORDERS—of same material, color and decorations as wreaths. 
GARLANDS—full round or tapered—painted or flocked any color. 


TREES—real trees of Birch or other species, or twig trees, preserved holly, lyco- 
podium or crinklebush, painted or flocked ary color. 


BRANCHES—painted or flocked any color. 


The above can be supplied, if desired, with jumbo gold glitter in any of 13 colors. 
It would be a pleasure to send you our catalogue and then work to your speci- 


CANADIAN FOLIAGE COMPANY LIMITED 


OWEN SOUND, ONTARIO 
Phone 150 “Collect” 





a 

















pletely equipped with silent, hermetical 
totally submerged recirculating pump. 
115 volts, 60 cycles A.C. Ready to 
plug in. Fountain bowl of heavy |4 
gauge, |! piece hand-spun aluminum. 
Diameter 36", depth 7" with 3” thick 
curved wall, figure 22" high, baked 
on enamel finish, 16 adjustable spray- 
jets, from |" to 48", only 38 Ibs. 


Comes in white or green. 


Write for details. 


CANAL ELECTRIC MOTOR, INC. 


310 Canal Street 
New York 13, WN. Y. 


“VANDA” 9.95 
249.95 ea. 
BEAUTIFUL ’ " 


DISPLAY PORTABLE FOUNTAIN yr $149.95 ea. 


Indoor or outdoor, sensational for store-windows, | 
hotels, restaurants, caterers, theatres, TV rentals, | | 
etc. No piping, no plumbing sey 

y sealed, 


Pioneers in manufacturing of Pump & Water Display Fountains 


Your Price 






, in lots of three 


FOB factory, 
N.Y.C. 





Immediate 
Delivery 


Com- 






pat. pend 








COLORED BURLAP 
DRAPERY FINISH 


Buy Direct 
16 VIVID STOCK COLORS 


DARKS @ PASTELS @ DISPLAYS @ SHOWROOMS 
CURTAINS @ DRAPERIES 


Genuine Knotted Fishnet —8 Colors 
4 Widths — 36'——45§''-—§0''——72" 


VAN ARDEN FABRICS MNFRS. 


110 Murray Street, New York 7, N. Y. 

















STUDY : 
WINDOW DISPLAY 


AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School tounded in 1905, 


Employers: Free to you-- 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 































trandeis & Sons, Omaha, died of a cere- 
bral hemorrhage while at work. 

Wells Werner, display manager for the 
Oppenheim-Collins store on 34th street, New 
York City, was appointed director of the 
display operations of the firm's five stores 
in the metropolitan area. 

For the past eight years with the D. A 
Schulte, Inc., chain of stores, C. G. Woelky 
joined the A. S. Beck Company, New York 
(ity; he was in charge of visual merchan- 
dising in both windows and interiors. 

Fred W. Gilbert, display manager tor 
the Patterson Fletcher Company, Fort 
Wayne, and his son Billy were drowned 
when their boat capsized while on a fish- 
ing trip at a nearby lake. 

The resignation of K. V. P. Burnham 
as display manager for Rich's, Atlanta, was 
announced. He joined J. P. Allen & Co., 
of the same city, in a similar capacity. 

Harold K. Melnicove, display manager for 
The Hecht Company, Washington, D. C., 
was named director of merchandise pres- 
entation. He was succeeded by Earl Dort- 
man, who had been his assistant, and the 
latter in turn was succeeded by Sidney 
Haken 

LOS ANGELES DISPLAYS 
[Continued from page 29] 

Three prints known as “Temple Jewel,” 
“Tea Timer” and “Tapastic’ adorned the 
four manneqins found in the different poses. 
Price tickets, black on white, also carried 
pertinent information about the merchandise. 
The reader to the right, also black on white, 
created interest in the merchandise with 
the words, “Romance of the Islands is 
Yours for the Asking in these Exclusive, 
Made-In-Hawaii Fashions.’ The one to 
the left acknowledged the special occasion 
with “We Salute Los Angeles in the Cele- 
bration of World Trade Week.” 

Another display of interest found in this 
area was Phelps-Terkel’s Father's Day win 
dow at the Miracle Mile store. Mr. Mel 
Keith, the display director of their six 
stores, adhering to simplicity so as not 
to detract from the merchandise and yet 
indelibly remind all of the forthcoming 
day, used baroque picture frames — one for 
each letter—to spell out the theme against 
the back wall. The first line spelling out 
“Father” was spread 14 feet across to catch 
the eye of the heavy auto traffic found on 
Wilshire boulevard. 

Two suits, with the proper accessories, 
were displayed in this window with lights 
the same color as the merchandise focused 
on each one. Gilt boxes were placed around 
the accessories. They were red with white 
lettering, and tied with red and white rib 
bon. The draping of neckwear fabric from 
the center of the wall to the floor brought 
out the custom look, 

The reader in front announcing Father's 
Day was also in a baroque frame. All sign 


| ecards were beige with brown lettering. The 


carpeting on the floor was beige against 
green walls with natural chestnut side pan- 
eling. The same type of scene was carried 
out m eight windows. 

There was no doubt about it being World 
Trade Week when viewing Barker Brothers’ 
window. Against a pale turquoise back- 
ground Mr. Fred Bower, the display direc- 
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tor, drew a large ship in pastel colors on 
sky-blue seamless paper. To it was attached 
an over-size anchor chain to convey the 
feeling that the ship was moored and un- 
loading the merchandise shown. Around the 
drawing travel posters were placed, as well 
as the winning poster on World Trade Week 
in the contest sponsored by the Los Angeles 
(Chamber of Commerce, which is found in 
the upper right corner of the photograph. 

The window was highlighted by an over- 
seas packing crate, carelessly placed as if 
it had been dropped and broken open, with a 
wicker chair from China partially protrud 
ing out of itt. Merchandise from many 
countries was on display. 

At the Fenway-Westwood store, Mr. Jack 
(;rotewiel developed his World Trade Week 
promotion around readers mostly with a 
local interest flavor. On white cards with 
red lettering, the largest one carried infor 
mation to create general interest in the 
meaning of world trade and to describe 
the merchandise displayed. It read “World 
Trade Week and What it Means to You, 
The Customer ... Actual Imports ... Ex- 
citing And Unusual Items Not Manufac- 
tured In This Country ... Styling Influence 
Accents that Help Make our Fashions Im- 
portant.” Then three smaller signs placed 
near the merchandise conveyed points of 
local economic importance due to world 
trade. One read, “The Value cf the Car- 
goes Handled Annually by the Los Angeles 
and Long Beach Harbors ts Over Seven 
Hundred Million Dollars.” Another high- 
lighted the employment factor by stating, 
“200,000 People are Directly Employed in 
World Commerce in this Area.” And the 
final one conveyed a better understanding 
of the meaning of the first small reader 
with these words, “It Would Take 28 Miles 
of Freight Trains Daily to Haul the Im 
ports and Exports at our Local Ports An 
nually.” 

To create a cosmopolitan atmosphere, Mr. 
Grotewiel then hung a large framed paint 
ing of a harbor scene on the back wall with 
two original water colors of Rome, one 
placed on each side of it A bright red 
Chinese lantern hung trom the ceiling 
to the right. Blue and green mica flooring 
was used. An Italian shirt on a torm was 
found to the left, surrounded by a setting 
native to that country suggested by placing 
two large platters and a vase with Italian 
scenes painted on them, and another origi 
nal water color. Near the lantern, an 
Asiatic shirt with a mandarin collar was 
displayed on a form; on the floor a Mexi 
can wedding shirt was placed next to Span 
ish dancers, made of fabrics of variegated 
colors. secause of the many bright colors 
in the display (not pictured), clear flood 
lights were used only tor added glitter. 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
l, and it will have prompt attention. 
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B. Surber 


METAL FOIL GARLANDS 





LOrain 9-323] 8920 ELIZABETH AVENUE 
LOgan 5-2396 8561 LONG BEACH BLVD. 


SOUTH GATE, CALIFORNIA 





































T URN TA 8 i ES é display on one of those famous 
. 

Macton Mode! {000 that has a 

capacity load of ONE TON 

yet it will operate continuously 

for two hours for ONE PENNY! 














with a 6 or 6 ft. plywood top 
Why not write today for our 


exciting uses of these famous 
Macton Turntables 


MACTON MACHINERY CO., INC. 
STAMFORD, CONN. 


@ Here's a beautiful custom-built 


Macton Turntables. It's the populer 


The Mode! 1000 is equipped with 
a 4 t. top, but can be furnished 


newest catalog |4-D. See several 




























































































































WHITE MICA 


FIREPROOF .. . REALISTIC 
SPARKLES LIKE Real SNOW 
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Available in 50 Ib. Bags | 





U.S. MICA COMPANY, INC. 


manish icin oan ers. tas omens oe. | _H. DISPLAY CO. 


WALLINGTON, W. J. FOREST PARK, ILL. 19 Ave. D. New York 
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Creative Men and 


Women 
Work Here! 


25 OPERA PLACE 
CINCINNATI 2, O. 








General Display Bidg 


For the very finest in Christmas display, 
see the General Display Corporation line. 


Our salesmen are now on their way to see 
you, and to acquaint you with this top 


quality, top style line for this 1956 


Christmas season. 

Drop us a line and we'll be sure that our 
salesman does not miss you on this trip. 
DESIGNERS and MANUFACTURERS 
@DECORATIVE SET PIECES eFOLIAGES 
@ ARTIFICIAL FLOWERS @PLANTS 


Your ONE Source of 
All Display Needs 


@ Racks 
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DISPLAY 


@ Fixtures 


®@ Mannequins 





® Display Materials 
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~ GLASS MIRRORS 








DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cover any 
no matter what the size or 
shape. Send for an estimate or send 
vour original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


surface, 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 
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KINZ RICHTER, 

(,ermany, has been DIS 

PLAY WORLD's gold medal for the 
month of June for the best entry submitted 
during that period in the publication's Inter- 
Display Contest 1956. 
which is pictured above, 
its 


Kauthot, 


awarded 


I: rankiort, 


national for 


The display, was 
for simplicity, 
and the way in which it tied 

such as sun-tan lotion with 
featured. A se in 
background was a photo-blowup, as was 
the figure the girl: the latter cut 
out and mounted as shown 


\s the 
throughout entire 


selected complete 
pitiz 
ACCCSSOTICS 


the 
the 


stop- 
power, 
hea h 


towels ascape 


ol Was 
continue 
open to 
world lt 
10 
compete 


will 

and 
the 
subscriber 


before, contest 
the 
any displayman anywhere 
necessary to 
WORLD 
(yf) 


Classifications, 


year is 
in 
be a 
in order to 
different merchandise 
making it 
practically 


rest 
DISPLAY 
| he 
and service 
ble tor display people in 
kind of enterprise to enter 

At the conclusion of the contest on Decem 
ber 31, 1956, 
will be judged: 
medals will be 
and third places, 
fication. First place in each division will 
carry with it three points, second two, and 
third one. The person who scores the high- 


1s 
contest has 
possi 


any 


entries im each classification 


and bronze 
first, 


in each classi 


silver, 
for 


gold, 
awarded second. 


respet tively, 


est number of poimts in the entire contest 
will receive a beautiful gold plaque as 
sweepstakes prize, and the next three high- 
est will receive, respectively, gold, silver, 


and bronze plaques—each suitably inscribed. 


—The display pictured above is the winner of 
DISPLAY WORLD's gold medal for the month 
of June as the best entry received in the 
magazine's International Display Contest dur- 
ing that time. It is by Heinz Richter, Kaufhof, 


Frankfort, Germany— 





Display Contest Report 






1955 


The contest which was conducted in 
received a total number of entries amounting 
to 3,648, coming from all parts of the world 
The top award was won by Earle W. Pratt, 
Strouss-Hirshberg, Ohio; 
other major winners Heinz Richter, 
Kauthot, Frankfort, Germany; Harold Mce- 
Laren, The Bon Marche, Seattle, and J 
Musolf, Cramer & Meerman, Ger- 
many. 

As in past 
medal will be 
received during that time 
awards have no bearing on the 
of the contest 

In the the has each 
year on December 1. This year for the first 
time it will be extended through December, 
in order that Christmas display photographs 
may entered in more profusion. The 
contest will be judged early in January, and 
the results published in the February 
out on January 20. 

entry in the affair made of 
black and white photographs, preferably 8 by 
10 inches in size, although smaller ones will 
be accepted. Pictures should be unmounted. 
On the back of the photograph should be 
listed the displayman’s name, his store, city, 
and the classification under which 
it is to be entered. No photographs can be 
returned, and all entries become the property 
of DISPLAY WORLD tor fit. 

The gold medal for the best entry during 
the month of January was won by K. Woltf- 
N. V. Magasin de Bijenkort, Am- 
Holland, while that for February 
Hioward Schneider, The Crescent, 
Spokane. The March award was won by 
Russell C. Kehrt, Jenny's, Cincinnati. The 
one for April by Hans Sittard, Kaufhot, 
Darmstadt, Germany, and for May by Paul 
A. Stephan, Burdine’s, West Palm Beach, 
Florida. 


Youngstown, 
were 


essen. 


each month a gold 
presented for the best entry 
These monthly 
final results 


contests, 


past, contest closed 


he 
issue, 
means 


is by 


address, 


use as seenti 


enberger, 
sterdam, 
went to J. 
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CHICAGO WINDOWS 


[Continued from page 33] 


all about provided “time.” The windows 
were made alike in pairs. Numbers 5, 7, 
and 9 were similar in setting and numbers 
6, 8, and 10 were similar to each other. 
The main difference was the color and place- 
ment of each timepiece. 

Every window had a vertical panel at 
front and center with an ultra-modern brass 
clock at its top and a brass watch 18 inches 
in diameter with a chain hung from its mid- 
dle. Instead of a clock face the watch had 
a sign which told the title of the display, 
“Summer Time.” Two watch-shaped signs 
at the floor introduced the summer fashions 
which ranged from car coats to red knit 
shorts. Right and leit of the center panel 
vertical 1 by 2's held additional wallboard 
timepieces colored to harmonize with the 
fashions. Red and black yarn was stretched 
in perspective trom the sides to the rear 
of each window. This signified the added 
dimension of time and gave depth to the 
setting. The window illustrated displayed 
yellow and blue play clothes with yellow 
accessories. 

Bradley put in a series of sun suit displays 
in his Number 1, 2, 3 and 4 State street 
windows (not shown). They, too, were of 
similar settings with shape and color changes 
from window to window in order to harmon- 
ize with the color of the sun outfits. “Sun 
Fun” was the title of the series. Each 
window had a brilliantly colored “sun fun” 
mobile hanging in the center. Its pieces 
were made of jigsawed wood to look like 
the sun, the beach (indicated by cutouts 
of shells and fish), ete. One fish in a 
mustard and blue mobile was caught on a 
hook. Racy looking fish cutouts gave color 
accent here and there. A fish-shaped sign 
read, “Just Between the Sun and You.” 
Light colored vermiculite gave a coarse, 
sandy look to the floor of each display. Three 
mannequins in each window wore women's 
sun wear. 

Jack Boghosse, Goldblatt’s, readied the 
store for its busiest week-and-a-half, Gold 
blatt's “Star Sale of the Year.” Full page 
newspaper advertisements played up the 
event all over Chicagoland. Boghosse used 
the advertisements in his windows, picking 
outstanding items from each page for his 
displays Inside displays were keyed to the 
sale and, outside, huge green and white 
banners hung over State street beckoning 
all who could see 

soghosse’s children's sandbox setting was 
one of the sale’s displays. Titled “Cool and 
Collected,” it helped to promote the sand- 
box and toys as well as youngsters’ apparel 
Joghosse used a grass floor, azure blue 
walls, white birch trees, styrofoam sand, 
and a wallboard cloud in the background 
Amid this natural setting he placed cloth 
ing of fuchsia with blue trim and white 
with blue and red trim 

In keeping with the newspaper ad, prices 
were given on each article shown. Gold- 
blatt’s “Star Sale” emblem was _ pinned 
across the lower right of each window. Bog 
hosse, who changes his displays every two 
weeks, stated that he likes to keep the 
props and settings as simple as possible 
during a sale because of the confusion that 
so many sale signs and announcements can 
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The World's Most VERSATILE Displayer 
MULTI-PURPOSE and ALL ADJUSTABLE 


ONE DISPLAYER WILL DO ANY DISPLAY JOB... 
Only $39.95 F.O.B. Miami 


Children's model also available—Write for brochure. 


ILSE FRANKEL DISPLAY 


Sole Distributor for the U. $. A. 
1751 JAMES AVE. MIAMI BEACH, FLA. 


special notice: 


Unconditionally guaranteed 


Regular $9.50 
Arrow Precision 


STAPLE GUN 
FREE 


with purchase of 12 boxes any sise staples 

























Perfact For 

All Display Work 
* Heavy Duty 

* All Steel 

* Chrome Finish 

* Holds 150 Staples 





Mail Ovdere Filled Promptly 


— Art R. Sten Co. 


810 Penn Ave., Pittsburgh 22, Pa. 














DO YOUR—— 
FLOCKING— | FLOCK 


THE MODERN, 
WITH SYNTHETIC SNOW THAT RIVALS NATURE SOFT TEXTURE 


FLAME-RETARDANT ‘ieee book” FOR 


THE MOST BRILLIANT FLOCK MADE! 
WHITE AND 15 COLORS DISPLAYS 
NON-INFLAMMABLE stdkhesive oe Write tedey! 


for free Catalog 


FLOCKING EQUIPMENT? —- WE HAVE IT! and color Samples. 
FLOCK SUPPLY CO. 1143 Greenleaf Ave. 
Schufspe~ Phone: Wilmette 1192 Wilmette, Illinois 
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TRANSPARENT OAK 


Transparent Oak and Trans- 
parent Oak Roping, bleached 
white and pastel colors. 


Sea Oats, natural and dyed. 
Fox Tails, natural and dyed. 


Shredded Palmetto buds. nat- 
ural and dyed in_ brilliant 
colors. 


Bleachers and Preservers for 
Display Supply Houses. 


FLORIDA LEAF & FERN 
COMPANY 


SANFORD, FLORIDA 

















FOIL—FOIL 





PAPER 


PUFFING FOIL—BASE METAL 


All Colors 
Printed Patterns — Striped Patterns 


Sample Booklets On Request 


ALUFOIL PRODUCTS CO. 


15 PERRY STREET, NEW YORK 38, N. Y. 















by 
EASY 


MODE! 
AIA 


*® 1/250 HP. 
Shaded Pole Motor 
* All Bronze Pump 
© 4. Shut Off 
pnt, 


eee oes for making animated 
fountains, soap, beer, wine, etc. 


DISPLAY PUMPS » 


Designed as a compact, low cost 





5 ey pum 

isplays wit water, 
its tripod base ha 
exceptional stability. 47 other sizes. 


EASY INDUSTRIES 


210 N. RACINE STREET @ CHICAGO 7 














RUSTIC & 
WESTERN 
DISPLAYS 


BIRCH 


Poles — Branches 


CEDAR 
Poles — Slabs 
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woo letter co. 


‘mwecornrvogoaeaves 


151 WEST 18th aan NEW YORK I!, N. Y 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 




















Yes, 


of Flocked Items, 


420 Mair St. 
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Christmas 


our Beautiful and New Christmas 
Line is ready for you. 


Our new catalog is loaded with all types 
Decorations, 
and new styles of Christmas Light Sets. 


Write for your catalog today. 


RTURO proouction, inc. 


Asbury Park, N. J. 


Novelties 


Jobber inquiries invited 

















Same Day Shipment On All Orders For 


Genuine “PEG-BOARD” FIXTURES 
AND PANELS 


Avoid delay—order from LADON for immediate, same 
day shipment. Complete stock to fill your needs. 


LADON COMPANY, INC. 


130 S. Wabosh Ave., WA 2-0383, Chicago 5, Il. 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write fer Cetalog 


FOLIAGE CO. OF AMERICA 
LUDINGTON, MICH. 





























add to a window which is not planned for 
them. 


“Let's Make it 
promotiou for Fath- 


Mandel’s had a store-wide 
a Great Day for Dad” 
er's Day (not shown). The key window in 
this promotion was one which suggested 
many gifts. Where possible, the gifts were 
chosen in shades of brown to give an over- 
all masculine tone to the display. A natural 
wood folding made a background: 
risers in front most of the smaller 
articles. 


screen 


held 


in mind 
entitled 


James kept the June graduate 
with a window (not 1tilustrated) 
“The Very Social Butterfly,” in which blue 
and white butterflies—about two feet in 
wingspread and made of bent wire covered 
with silk — fluttered among the mannequins. 
His tie-in was given on a sign, “The very 
social butterfly will love floating through 
her prom on delicate wings of chiffon.” 
Naturally the prom dresses displayed were 
of chiffon in various tones. 


Another Mandel’s window promoted Gen- 


eral Electric fans, using foot-tall Eskimos 
all about the setting of snow in icy blues. 
The Eskimos were made of blue and white 
felt to resemble those used on the G. E. 
fan cartons. 
MANHATTAN DISPLAYS 
[Continued from page 25] 
Accent by Delman” as the caption. The 
floor was cover-d with straw matting. The 
frame was matted in a natural shade, the 


floor proper in a textured matting which was 
natural shot with deeper tones and flecks 


of black. The side panels of the window 


were frosted ferns and flowers under glass, 
with delicate pink and white tones. Four 
bamboo framed trays served as the main 
properties for the display. The bottoms of 
the trays, which were suspended in the 
window area at varying levels and facing 
the window glass, had black backgrounds 
with exotic floral sprays—one of small 
lavender orchids with green leaves, a sec- 
ond with yellow mimosa, also with green 
leaves. The featured shoes were in delicate 
tints—lavender, yellow—of satin, some 


with jeweled heels. Mr. Gusick arranged 
one pair on eacii of the bamboo frames and 


two pairs on the window floor. The dis- 
play was lighted from behind the frosted 
glass scenes and from overhead, washing 
the setting with an exotic greenish golden 


hue. 

seachwear and play clothes took the stage 
at B. Altman's in a unusual dis- 
plays where the display director, Louis 
Villela, figuratively combed the beach for 
properties. The legend read “Dior takes 
the plunge! Premiere collection of the 
designer's swim suits for Cole of California, 


series of 


Altman Vacation Shop, 3rd Floor. Little 
California, Altman Sandpiper Shoup, 2nd 
Floor.” The floor was strewn with fine 


sand and large seashells were grouped near 
the copy card, while the back wall was a 
deep, deep gray. A weathered doortrame, 
with swinging hinged doors as from a bath 
house, and a weather-beaten rowboat with 
paddles served as props, painted with a thin 
coat of green through which the natural 
wood was visible, as though the paint were 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 





NOW IN ITS SECOND EDITION 


PRICE +10 POSTPAID 


immediate Delivery! 


PARTIAL LIST OF CONTENTS 


Training for Display Work Variations on a Basic Idea 
Recipe for a Displayman The Display Calendar 
Common Errors in Display Layout of Merchandise 
Working Methods Display of 19 Different Wares 
Application of Art in Dispiay Small Windows 

Abstract Art in Display The Store Front 

Technique of Painting Interior Display 

Technique of Enlarging Expositions and Trade Fairs 
Eye-Catchers Decorations on the Store Front 
Paper Sculpture The Flower in Display 
Display Materials Color 


Papier Mache 


Paints, Binders and Thinners 


Balance and Symmetry in Display Lettering and Display Signs 


Line and Form in Display Lighting 

Principies of Contrast Animation in Display 

How to Master the Space Problem Figure Draping 

Preparatory Work Display Fixtures 

The Window Pian Economy and Good Housekeeping 
Birth of a Show Window The Workshop 

Display on a Small Budget Windows of the World 


Endorsed by the country’s 


foremost display directors. 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


.to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work --in tact, a 
display library in itself. Retailers, both large and small, will 
find it a positive quide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and eliective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Ita value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


PCPS SS SS SSF SSS SSS eeneananaea = 

: DISPLAY WORLD, Cincinnati 1, Ohio 

t (|) Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 

(] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (Ali foreign 








combination orders, except (Canada, 31.00 additional.) 
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LARGE and SMALL 


WOOD — PLASTIC 
We've Got ‘em all! 
All sizes of perfectiy pro- 
DISPLAY portioned letters to make 


your signs and  displeys 

more appesiing — more 
LETTERS impelling All in stock 

for immediate shipment. 


Write new for FREE illus 
treted feider ond price list. 


SPANJER BROS. 











1160 N. Howe $t., Chicago 10, Iii. 
247 Mi. Pleasant Ave.. Newark, N. J, 

















_ ? 
ee ea 


SAVAGE 


| PAPER PRODUCTS 





STANDARD MAT-MOUNTS 
* CIRCLE AND OVAL MAT-MOUNTS 
* MAT-BOARDS * PHOTO MAILERS 
* WIDE-TONE BACKGROUND PAPER 


Write todey for illustrated catalog 








SAVAGE UNIVERSAL CORP. 


4860 Leaington Ave att. ’ ' j N y 











BACK-TO-SCHOOL 


AUTUMN OAK—CEDAR POLES—RUSCUS 
—C ATTAILS—ITALIAN WHEAT—WOOD 
FLAKES——-CHIPS—RAIL FENCES—CORK 
~—TAN BARK-—-ALSO FEATURING MANY 
NEW CHRISTMAS DISPLAYS. 

Leading stores from coast to coast buy the 
“KEW BEE KUT" line. Manufacturers and 
creators. Contact your jobber for new cata- 
log or write direct if necessary. 


NATIONAL DISPLAY MATERIALS 
Div. of Netional Sewdust Co., inc. 
65 N. 6th ST BROOKLYN 11, Nw. Y, 














re. 7 Ff s . 
rURNTABLES 
AUTOMOBILE e@ DISPLAY e« INDUSTRIAL 
PORTABLE MODEL FOR AUTOS IN STOCK 
@ OTHER SIZES FROM MM" UP @ 

Write for free lilustrated foiders 


AMERICAN STAGE BOUIMENT, inc. 
805 East 134th S$?., Bronx 54, N. Y. 








SHOULDER COVERS 


Vinylite window-clear — viny! — polythene. 
Price list & samples on request. 


JOBBERS ONLY 
CORONET MFG. CO. 
BOK 35 YARDVILLE, WN. J. 











LLOYD-SANDERSON 
Textured Wallpapers 
ideal tor backgrounds 
ind walls 
Write tor sample book, 
16 East 52nd St., New York 











Yucca Poles, Cholla, Red & Black 





= ee 





wearing away with time and tide, with Lord & Taylor, too, featured play clothes 
waves and sweeping winds. for “The Long weekend, summer specialty 

In that setting four adult and two child of the Sports Floor, Fifth” according to 
mannequins wore the featured attire. One the sign. Against a dark gray wall, Paul 
adult, standing near the beach house door, Vogler, director of window display, ar- 
wore a frock with pink flowers and green ranged large platforms, covered top and 


| leaves printed on a white background. She sides with bright yellow and _ lobster-red 


wore pink slippers and carried a pink para- burlap. The floor of the window was low- 
| sol. On the floor nearby was a second fig- ered well below street level and the plat- 
| ure in a pink and black bathing suit with forms rose to different heights — which per- 


a pink scarf over her shoulder. Standing mitted the placing of mannequins on stag- 


| toward the back was a third adult, wearing gered levels. On top of the highest plat- 
| a black vest over a pink print skirt with form, which was covered with yellow bur- 


pink trunks showing below it. Her sandals lap, was spread a large beach towel ot 


| were black. The fourth mannequin was on black with Roman stripes of red, green, 
| her knees beyond the rowboat. She wore a yellow, and blue. Nearby was a yellow 
| black swim suit with pink insets, and sun- bow! filled with lemons, red apples, bananas, 





Manzanita, Sandblasted Manzanita & © 
Grape Stumps, Selected Driftwood | 


We Procure Our Own Materials 


Russel Morris of California 
P. O. Box 277 Fontana, Calif. 
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vlasses framed in pink. Both of the little and peaches. A mannequin lolling on the 
girls wore suits of pink printed with roses beach towel wore a black bathing suit and 
and green leaves blue sandals. Near her was a pair of sun- 


— 


THE DISPLAY PARADE No. 206 sy Zapfer— 


Born IN BALTIMORE, RANDY 
STUDIED AT MARYLAND 
INSTITUTE OF ART. HE ENTERED 
DISPLAY IN 1938 AT HUTZLERS 
THEN SEVERAL YEARS LATER 
STARTED HIS OWN DISPLAY 
STUDIO. 


sm my 
































FIRST ASSISTANT AND TWO 
YEARS LATER BECAME DISPLAY 
MANAGER; HE ALSO SUPERVISES 
STORE PLANNING AND DEPARTMENT 
LAYOUT. VERVACTIVEINTHE 
DISPLAY GUILD OF BALTIMORE, 
HE HAS HELD ALL OFFICES AND 
iS NOW TREASURER. 





RANDY LIKES EXPLORING MARYLAND 
LAKES BY CANOE, FISHING, GOLF 
AND FENCING. 





SEARS, ROEBUCK € CO. BALTIMORE 
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glasses with red rims. She held a copy 
card reading “All we do is swim—lie in 
the sun — swim some more.” 

sehind the first figure stood a second man- 
nequin dressed in yellow beach togs. The 
second platform was much smaller, and it 
was also covered in yellow burlap. On it 
stood a basket, supported in a brass frame, 


which was filled with red lobsters. tehind | 


the basket stood a mannequin in a red 
print dress. She wore black shoes, wide 
bracelets, yellow beads, and held aloft a 
small copy card which said “Really! Do 
I have to come to Booth Bay to find jewelry ¢ 
These are just perfect.” 

The largest platform was covered with 
red burlap on which stood two mannequins. 
One, wearing a yellow dress, carried an 
arm bouquet of yellow mimosa. At her feet 
were small garden tools and a watering can, 
while in her hand she held a sign saying, 
“Aiter I've worked my hands to the bone 
on this garden, vou'd better come admire it.” 
The second figure wore yellow shorts and 
a brown plaid blouse. At her feet were two 
paint pots, and the card she held said, 
“How much more paint before I get my 
break?” Standing in front of that platform, 
and deep in the pit, was still another man- 
nequin wearing a print suit with yellow 
and red predominating. Her sandals were 
black. Over her arm she carried a cane 
type holder for cocktail glasses, and held a 
card bearing the copy, “We never dress 
really, not even for cocktails.” 

On the window ledge were small boxes 
covered with burlap. One with yellow bur 
lap was background for a pair of red 
shoes. A _ second, with red burlap, was 
wrapped around with amber beads, while 
a pair of yellow shoes stood on its top 
The third was covered in red ard served 
as foil for a pair of red shoes and a pair 


ot blue shoes. ( opy ona card nearby read. 


“Our own Amalfi straw pump has just 
come from Italy in these new, wondertully 
exciting colors.” 


Beachwear was the center of interest in 
a ZTOUDP of displays at Bonwit Teller. Gene 
Moore, the display director, chose sand 
castles for props, and the wondertully imag 
inative sand sculpture was done by Matson 
Jones Behind the featured fashions and 
the castles in the sand was a gray-blue 
wall washed with blue light The floor 
was covered with a deep bedding of sand. 
Single mannequins in each of the settings 
wore the swim suits. Legend for the one 
pictured read, “Bonwit’s beautiful beach 
formations —swim suits by Cabana on our 
Sports Floor, the Fifth.” The suit was 
yellow with a matching yellow coat. With 
the yellow ensemble, the mannequin wore 
white sandals and carried a broad-brimmed 
hat of natural straw trimmed with natural 
wood knitting needles and heavy strands 
of orange and yellow wool 


Jack Cobb, display director for Henri 
Bendel, achieved a heavy summer snow 
storm effect with a deep coat of white flock 
ing. The floor had a heavy cover of fluffy 
flakes of white flocking, into which were 
jabbed the stems of bright red roses that 
were flecked with flocking. A huge picture 
frame, also coated with white flocking, 
stood upright toward the center rear and 
behind it one of the “Young Timers, Fourth 
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: At last an AMERICAN WREATH that 


. 
| * Perfect circle inside and out. Every Wreath the same depth. ¥ 
f d 












DISPLAY LIGHTING HEADQUARTERS 


All items are available for prompt shipment 


NOEL 20 LITE MINIATURE SPARK-LITE SET—U.L. Approved 
string of 20 miniature imported flashing clear lamps with a 
flasher unit built inside each lamp. Lites flash on and off in- 
dependently and at random. If one or more bulbs burn out, 
the rest will continue to flash. Individually boxed with clips— 
No. UL3600B; or bulk packed without clips—No. UL3600. 


NOEL 20 LITE MINIATURE STEDDI-LITE SET—Same as 
above ... with American made, steady burning independent 
lamps. Individually boxed with clips——No. UL3200B; or bulk 
packed without clips—No. UL3200. 


NOEL PEARL BLINKER-LITE No. 5350 
NOEL PEARL STEDDI-LITE No. 5300 
NOEL MINIATURE BLINKER-LITE No. 3000 


All items have "BUILT-IN" trans- 
former, permanently wired to lites... 


an EXCLUSIVE NOEL feature. 


Write for free catalog and price list, 
No. 140. Jobbers inquiries invited. 


4NOEL+ = NS 


Manufacturing Ga, Vuhe New York City 11, N. Y. 


ILOOK TWICE! 


fashion faces and stylings in plastic manikins! 


SEE THE SPECIAL PLASTIC | that has 


made FLAIR the world’s largest manufactur- 
ers of 12% lb. plastic figures! 


Unusual MOTION MANIKINS too! 

























































FLAIR esrc MANIKINS 


15 W. 18th STREET NEW YORK CITY 11 


GK Se BO ete 
NARA NA RAR AR RA RARE Ee ee 
Introducing Something NEW in 
LYCOPODIUM WREATHS 











Matches the ITALIAN WREATH in perfection! 


@ NO WIRE TO RUST AWAY © NO HOLES IN FOLIAGE 
4 e NO PICKS TO LOOSEN @ NO FLAT SIDES 


Be the first in your Community to stock this NEW WREATH SENSATION 
SERVING JOBBERS ONLY — JOBBERS WRITE FOR FREE CATALOG 


JONES, the HOLLY WREATH MAN  iicrow. orc 
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By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand ly displaymen and retailers has 
been answered by this new Look on the preparation and handling 
of men's wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 

Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at ite very finest and this definitely means more sales. 

Every phase of forming and rigging men’s wear for display is 
anewered in easy-to-understand instructions and photographs. 
Whether it’s dress shirts, sport shirts, clothing, in fact, everything 
from hats to shoes, you will find detailed instructions for their 
preparation for the final display setup. 

The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
thie book an absolute necessity. Completely illustrated, step-by- 
step photos and instructions, simple to follow. 


With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES— 


Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Flat For Easy Use 


prict $10.00 posteaw 


Now Ready For Immediate Delivery 





HOW T0 get top 


MEN'S WEAR 
DISPLAYS! 


This new book shows you how to rig and form 
men s wear apparel professionally and expertly 


RIGGING and FORMING 
Men's Wear for Display 

















COVERS ALL ITEMS 


Toole used in rigging; forming dress shiris; hand iron. 
ing; shirt forming; construction of bib for shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knot with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two-side view; draping on shoulder and arm form; 
hanging; rigged half-shell over coat on form; combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable— 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 
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Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 
[) Please send me postpaid a copy of RIGGING AND FORM. 
ING MEN’S WEAR, for which $10.00 is enclosed. 


[] Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one year, for which $14.00 is en- 

closed, a cash saving of $1.00. (All foreign combination 

orders, except Canada, $1.00 additional.) 


NAME.. 
STREET 
Cir Y...... 


ZONE............ STATE 
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GRAFOREL 


NEW 3-D CORK LETTERS 
MAKE SIGNS EASY 


Anyone can make beautiful signs and displays, easily, 
quickly with GRAFOREL display letiers from France. 
GRAFOREL letters are ready-gummed, need only to be 
moistened, will stick to any dry surface. 12 beautiful faces, 
16 sizes from 3/16” to 6”. Send today for FREE samples 
and catalog. Favored by leading exhibit builders. 


Grace Letter Co., Dept. H-1 
77 Fifth Ave., New York 3 WAtkins 4-0850 








EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 


Produce display effects impossible with regular 
lines of display flowers Unsurpassed beauty. 
Tremendous Varieties In Stock 
MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
? 56 W. 34th STREET NEW YORK 18, W. Y. 








“VIVIDSHEEN” FLINT PAPERS 


20 Brillian? Colors 26 inches wide 


ty Ree ee $1.40 roll 
ae Ma ds ons 66% 06 2.66 roll 
Soe Gas Wek whee de os 5.04 roll 


Send for Swatch Card 


THE MULDNER COMPANY, INC. 
397 Bridge Street Brooklyn |, N. Y 








LAMP PIPE & TUBING 


Steel © Aluminum « Plastic « Brass 
STEEL Plain or Cut & Threaded BRASS 
RODS Complete Services RODS 


Bending, Cutting, Polishing, Threading etc. 
Prompt Wa/ehouse Shipments 
STEEL BALLS 


COLUMBIA STEEL & BRASS CORP, Monroe N.Y. 
Phone: (N.Y.C.) WOrth 4.4350 « MOnroe 5111 











AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Bails in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 








ORDER YOUR VERDANT GREEN 
“NATURALIKE” GRASS MATS 
and “TUFF-TURF” Crass Sprinklings from your dis- 
play jobber NOW! “Naturalike” are the finest Grass 
Mats you can buy—-ask for ““NATURALIKE.” 


MEMORIAL GRASS COMPANY 














521 E. 7th St. Phone 84 Uhricheville, Ohio 
, 
Just Received from Europe 
rand made, half fine 
, . 


GOLD LEAF PAPER 


rolls. Used by the finest display men to get 
an unusual and different effect. 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, WN. J. 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 
for Vets and Forsign students. The only thorough 
professional course in N. Y. C. Free placement. 


REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
321 WEST Séth STREET. N.Y.C. PL. 7-0064 
Our Graduates are in Demand 


In 24"' 
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headless torm, 
The standard 
banked with flock- 


Floor,” was framed, on a 
against the bright red wall. 
for the dress form was 


ing. Two other dresses, short summer for- 
mals, were on forms in the front of the 
window. All three dresses were of crisp 
white with red details. Price tags below 
the dresses in the “snow” were lettered in 
white on red cards. Two abstract head 
forms, also fiocked., wore white wide 
brimmed hats, one with a red ribbon en 
cling its crown. 

Playtime was the subject of a different 
sort of setting at McCutcheon's — “Summer 
leisure — Playtime fashions for our won 
dertul tabrics, Third Floor.” At the bot 
tom of the copy card was a post script 
“Fashion note: Playing card colors!” 


John Melville, the display director, draped 
the featured fabrics against a sunny back 
wall. Using a straw mannequin suspended 
horizontally, the tabric draped 
though a play suit, ending in lengths of the 
caught up to the ceiling, then 
falling to heaps on the floor. One 
of fabric was fastened directly to the ceil 


Was 


as 


materials 
length 


ing to make a perpendicular swash. In the 
figure's outstretched hand was a_ white 
parasol with black dots. A red ribbon bow 
and white gardenia were fastened at the 


top of the parasol, and a second matching 


bouquet was at the figures throat She 
wore white shortie gloves 

On the floor, which was covered with a 
beige carpet, Mr. Melville placed two shiny 
black squares to the front and a_ white 
square beyond the copy card. Copy was 
lettered in red and black on white Two 
handkerchiefs lying on one of the black 


squares completed the setting 


Dick Kester Joins 
Cluett, Peabody 


D. Richard Kester, formerly with Kike 
Kumler Company, in Dayton, Ohio, has 
joined Cluett, Peabody & Co., Inc. (maker 


of Arrow shirts and other men’s apparel) 


as promotion manager, succeeding A. Regi 
nald Farmer who recently resigned 

Kester began his career in 194] as a part 
time employe of Rothschild’s, Kansas City, 
where he later was appointed to the position 
ol display director In 1948 he became as 
sociated with Herpolsheimmer’s, Grand Kap 
He joined Rik 
Kumler di 
rector in 1954, 
assistant to the general superintendent, sp 


a similar capacity 
(ompany 
1952 and was appointed, 


wis. in 


as assistant display 


if) 


cializing in store layout and design 

Kester attended Colgate university and the 
University of Kansas City During World 
War II he served as a cadet in the U. 5S 
Maritime Service from 1943 to 1944 and as 
a midshipman in the U. S. Navy from 1944 
to 1946 

Kester began his duties with Cluett, Pea 
body on July 9, with headquarters at 10 last 


40th street, New York City 








FREE DESIGN SERVICE 


Send vour window measurements, your budget limite, and « 
brief note about your store WE'LL SEND YOU WINDOW 
LAYOUT AND SWATCHES WITHOLT CHARGE Our 
custom designed windows range trom 410 $1000 a 
windew fer every budget. 


HIGHWOOD PARK 


Manutacturers—Distributors 
615 Orchard Ave. Wilmington, North Cerolina 











vec PAASCHE 
FLOCK UNIT 


Arm yourself now 

with a Paasche Flock Unit 

if you want to cash in on the 
profitable ‘Flocked Christmas 

Tree’ market. Last year was a big 
year—this year is predicted 

to be even bigger for those equipped 
to handle this business. 





RT 
GUN 


QUA 
FLOCK 





PRODUCTION 
FLOCK HOPPER 
Eva CU. PT. CAP. 





Low cost, Paasche Flock Units, complete 


with air hose, couplings and compressors 


and guns are immediately available. 


Versatile units can be used for many 
different applications. For complete in- 


formation... 


Send for bulletin Fiock 152. 


PAASCHE AIRGRUSH CO. 


ful ; 





1916 W. Diversey Pkwy. « Chicago 14, Ill. 
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...at Great Savings! 





es 6 6 you Can Own» 








For the first time, Gardner offers for outright sale... 
the Animated Giant Laughing Santa. Its hearty laugh, 
realistic facial expressions, and unusual body actions 
hold audiences spellbound. Proven the best Christmas 
traffic stopper. 


Six feet high in seated position 


High grade velour costume with 
plush trim 


Exclusive use... only one 
will be sold in your town 


Comes ready to plug in and use 


Throne not included, but 
construction prints supplied 





~—- /<- 


Special records available 
for perfect tie-in 





Cannot be duplicated for twice this low sales price. 





only *1195 


LIFE SIZE F.O. B. PITTSBURGH, PA. 
LAUGHING SANTA | STOCK LIMITED!! 


Also Available for Outright Sale ORDER NOW! ig : 





Same action and appearance as Giant 
Size Santa. For use where space is 
limited. Comes complete with throne, 
ready to plug in. 


only +650 


F. O. B. PITTSBURGH, PA. 


r eyanones 
displays 


477 MELWOOD STREET 
PITTSBURGH 13, PA. 
MAyflower 1-9443 


WORLD'S LARGEST BUILDER OF EXHIBITS, TRAINING AIDS AND MODELS 
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FOR SALE 


at half price two complete mechanical corner windows made 
by Pacific Promotions of California: No. 1. A beautiful and 
very impressive religious window —an original idea which 
has not been seen any place before, $1500. No. 2. Night before 
Christmas, very completely done in detail and workmanship, $925. 
Also, four life-size Santa Clauses dressed in Western Cow- 
boy styles, especially done and very attractive. If interested, 
wire for photographs. 


Address BOX 8EF 


Care of DISPLAY WORLD 








DISPLAY MEN 


Qualified men needed in all sections of the country. We place 
more display men than any other office. Send complete resume 
and advise concerning salary requirements. No charge to appli- 
cant at any time. Present position fully protected. 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 
General Manager Retail 


28 EAST JACKSON BLVD., CHICAGO 4, ILL. 


FOR SALE: 
SILVESTRI’S 1955 NATIVITY DISPLAY 


A complete 4 minute show consisting of the operations of 4 
different curtains. The wisemen & shepherds move mechant- 
cally in position after which a red velvet curtain opens show 
ing Mary, Joseph & the Babe 


It is the only one in the country and commentary & must 
is provided by a tape recording 

Will sell for less than \™% price, also 7 mechanical units ot 
Silvestris’ “Wee Willie Winkie” & 5 mechanical angel units 
for sale at “% and “th of original prices If interested 
contact 


JOS. APOLINSKY, Display Director 
Loveman’s, Birmingham, Ala. 














Realistic Six Piece Mechanical Santa and Clown 
Band For Christmas 


Most terrific crowd stopper ever witnessed — made by Messmore 
and Damon. Colorful clowns consist of trombonist, drummer, 
clarinetist, saxophonist, tuba and Santa wearing tuxedo plays 
piano, Christmas and Dixieland music make authentic brass band 
in best window stopper in years; all are mechanically perfect. 
Complete with Santa, worth $3,000. Willing to sell for $750.00 
Snapshot available upon request. 


WELLAN’S DEPARTMENT STORE 
Display Dept. Alexandria, La. 


REPRESENTATIVES WANTED 
For Sensational New All-Purpose Display 


Manufacturer of exclusive all-purpose display unit has oppor 
tunity for aggressive salesmen with proven selling record 
among display houses plus department, specialty, variety and 
other stores Implement your present income with this easy 


to-sell, advertised display. Liberal commission and protected 
territory to the right men Write in detail giving territory 
covered and experience record, All replies confidential 


Address BOX 8GH 


Care of DISPLAY WORLD 

















FOR SALE 


Three Large 
SNOW MACHINES 


SALESMAN 


Los Angeles manufacturer of 
Plastic displays including vac- 
uum forming, wrought iron 
Continuous snowing. and brass, has opening for 
experienced salesman in dis- 
Recirculatory system. play and merchandising field. 
Salary and commission, South- 


For information write ern California territory. 


P. O. BOX 1632 Address Box 8CD 
HOUSTON. TEX Care of DISPLAY WORLD 








WANTED 


Representative for Illinois and South 
Western states (except Arkansas and 
Louisiana). 


DECORATIVE CREATION & ART 
FLOWER CO. 
13 W. 27th St. New York City 1 














FOR YOUR CHRISTMAS WINDOWS! 
25 Mechanical Christmas Units 


2x 4 x 4 approximate size 
“The Story of Screechie”’ made by Bliss. In good mechani 
cal condition. Original cost im excess of $10,000 \ Steal 
at $1500. F.O.B. Memphis, Tenn 


For further information, write: P. O. BOX 449 or 


GOLDSMITH’S DEPT. STORE, Memphis, Tenn. 
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Display Manager 


National 


bra hy 


department store 


in central Indiana 
secking energetic display man 


ager to have complete charge 


of window and interior dis 
plays and lay-outes Starting 
salary $85.00 per week 


Address Box 8AB 








(are of DISPLAY WORLD 
Salesmen — Distributors — 
Jobbers 
Sell “Speak, the near life size 
animated, talking display figure. 
Stock models ciowns, cowboys, 
chetis, Santa Claus, many others 
We aleo bring trade marks “to 
life,” such as our “Speedy” Alka 
seltzer, Teddy Snow Crop, Dutch 
Boy Paints and Captain Video. Used 
a8 a point of sale mechanical sales 
man im retail department stores, 
super market locations Many na 
tional accounts already using. Top 
commissions and discounts. Write 


AD SALES 
410A West Hadley, Whittier, Cal. 








Study Window Display At Home 


Used MANIKINS $610 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
Y ork 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 











SALESMAN 


Southeastern territory open to 
a well qualified, established 
representative. We manufac- 
ture an unusual line of display 
items and units in wood, brass 
& composition. Our line is 
well known throughout the 
country and earnings § are 
above average. Send full par- 
ticulars on territories covered 
No objection to non-conflict 
ing lines carried 


Address Box 8FG 


(are of DISPLAY WORLD 


SALESMAN 


We are large growers and presery 
ers of foliages, trees and flowers, in 


many colors. These preserved prod 
ucts retain their texture and ap 
pearance for years, and are now 
being marketed in large volume 
through the display and floral 
trades e seek commission sales 
men to handle our line on an ex 
clusive basis in their areas, with 


full territorial 


Address Box 8BC 


Care of DISPLAY WORLD 


prote: tion 


FOR SALE 


4 Bridal display tables, 2 Bridal 
chairs, 2 foot stools and 2—6 ft. 
Bridal fans, all embellished with 
small roses, fern and lace Will 
sell all for $60.00. Photo on request. 
SHRIVER’S 


Sioux Falis, S. Dak. 




















FOR SALE 


12 Silvestri 
Child's dream sequence Sleeping 
child dreaming of presents she 
would like Santa to bring her for 
(Christmas 

Also 24 action posed non-mechanical 
children. All figures and props at 
50% off original cost For photo- 
graphs, pvrices, and details write or 


mechanical windows, 


Display Assistant 


Lady to assist with windows 
and interior store display tor 
greatly expanding department 
store. Experience or training 
essential. Position available 
immediately. Call or write, 
giving full details, to 


RAY A. KILLIAN 
Personne) Dir. 
Belk Bros., 
Charlotte, N. Car. 


JOBBERS WANTED 


For a superb line of decora- 
tive display rings (for towels, 


drapery materials, etc), and 
matching hook type hangers 
in brass or chrome finish. Sea- 
horse, seashell, fleur de lis, 
horseshoe, star and rosette de- 
signs available. Free bro- 
chure. See our display ad on 


page 67, 
Arthur V. Leonard 


8944 Sagamore Rd. 
Kansas City 13, Mo. 

















FOR SALE 


One 5 piece animated Christ- 


mas window. Three piece 


Circus Clown band, one tight 
clown, one 


rope performing 


performing seal, (‘omplete 
with motors. (,o0od condition 


$450.00 


B. STERN CO., LTD. 
Amite, La. 























hLarn good income hasy home study call Ww A N T E D 
cours Employers: Sponsor our lobbing display lines for man with 
course tor one of your employees ten ‘ars experience in the field 
All will find this course the finest G. H. MALLOY se benarin LE 0. caieian i Wash. 
of be q _—, ™ ree night) -~ Display Director ington, Oregon, Idaho and Montana 
rmenced ate Cstatiliane iti Ww) ’ it ( ‘ ‘te ‘eterence 
The Koester School, Koester Bidg., Neiman-Marcus ' ~ “. an , — pe Fe os 
Dept, DW 710-12 N. Cileero Ave vladly iiahec Address 
Chleago 41. Uline! a DALLAS, TEXAS 8DE, Care of DISPLAY WORLD. 
FOR SALE:  Print-A-Sign, WANTED DRUMMERS! 
Keynolds, Model T757 in ex Used animated Christmas Rustle up some trade tor my unique 
cellent condition, $400.00 window. Send full price and selection of “Western Type and 
Old Fashioned” props. Non-con 
SIGALS details flix ting, nosreeennne’ ye ‘hy sate 
3 mone y siaqciine you ve een 00 
430 Northampton St. B. STERN CO. LTD. ine for! THINGS FROM TEXAS, 


Easton, Pa. 








Amite, La. 








©. Bex 6122, Houston 6, Texas. 








WANTED 


Outdoor Christmas display that will 


continue to earn us the reputation 
of having the best in town. This 
display will be mounted on our 


panel which is & ft. high and 45 ft 


Address BOX 


wiGce 
8HI 
Care of DISPLAY WORLD 
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DISPLAY 





More AND MORE merchandising and display men are finding 
that the surest way to get eye-catching, hard-working signs 
is with the Showcard Machine. 

First of all, the Showcard Machine puts your best foot forward. 
It produces type-set signs of finest quality — assures neat, uniform 
signing throughout. At the same time it gives free rein to your 
creative efforts— prints two or more colors, sets type at an angle, 
prints cuts or electros, combines with hand lettering or photos, etc. 

With the Showcard Machine you can put your ideas to work 
faster. Its unmatched speed leaves more time for planning and 
direction. You can handle price changes right now; change windows 
and counters more quickly, more frequently; tie-in with local events 
on a moment’s notice. 

And while it makes your work easier and more productive, the 
Showcard Machine makes your budget go further. It saves its own 
cost many times over. Make that your final reason for getting all 
the facts right now. 


~% Write today for 20-page catalog with 
all the time- and money-saving facts. 


e& 
—Licial 


c French 
che ss Mon! Burne Almonds 


Slatione yi Mork o | 33« Ib 


Model B Showcard Machine, 
one of a complete range of sizes 
that answer all needs. Each\ 
one is backed by a 


machine sweeping 5-year guarantee. 


wv 
comPr MERCHANDISE MART, CHICAGO 54, ILL. 
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Prepare NOW 
FOR 


BACK TO 
SCHOOL 
SALES 


with 


Ke ONE CT-MWAY 


tough Fiberglas 
laminated 
) CHILDREN’S 


> MANNEQUINS 
31 MODELS, AGES 1 YR. TO 12 YR. 
TO SELECT FROM 


The juvenile population of our country is growing by leaps and bounds. The market for children’s 
wear is getting greater and greater. There is no better known way to sell children’s garments 


than to display them realistically at the point of sale on Korrect-Way Children’s Mannequins. 


- pRODuUCTS 
KORRECTWAY P vergchere= 


5 
, concee 
nm THE ees 

® 


seen ! 


Fast delivery! 
CONTACT YOUR 


KORRECT-WAY 
DISTRIBUTOR 


NOW: 


MAIL ME AT ONCE...CHILDREN’S MANNEQUIN BROCHURE 


NAME 





STORE 











ADDRESS 





CITY ZONE STATE 





American Fixture inc. 
2300 LOCUST STREET SAINT LOUIS 3, MISSOURI 
NEW YORK, NEW YORK CHICAGO, ILLINOIS 
1] W 42ND STREET 220 W. ADAMS STREET 





